Hispanics  in  the  United  States 
number  18  million  or  more,  1  in  12 
of  all  Americans.  In  some  commu¬ 
nities  they  are  the  majority. 

Yet  these  numbers  have  not 
translated  into  proportionate  civic 
and  community  participation.  The 
result  is  inequity  in  job  opportuni¬ 
ties,  education,  fair  treatment  under 
the  law  and  sharing  of  public  funds. 

This  unfairness  deprives  the 
individuals  of  their  full  measure 
of  freedom  and  the  communities 
of  their  fullness  of  life. 

Gannett  newspapers  and 
broadcast  stations  are  working  to 
do  something  about  that. 

The  Nevada  State  Journal  and 
Reno  Evening  Gazette  described 
abuses  in  jobs,  education  and  hous¬ 


ing  suffered  by  Northern  Nevada’s 
large,  but  largely  ignored  Hispanic 
population,  llie  series  clarified 
needed  community  remedies. 

An  El  Paso  Times  series 
offered  readers  a  close  inspection 
of  the  problems  Mexican-Ameri- 
cans  face  in  their  daily  lives  within 
the  unique  border  community. 

KBTV  in  Denver  scheduled 
public  service  spot  announcements 
in  all  parts  of  its  broadcast  day,  urg¬ 
ing  Hispanics  to  cooperate  fully  with 
the  1980  census. 

In  San  Bernardino,  California, 
The  Sun  opened  a  news  bureau  in 
the  heart  of  the  Hispanic  and  Black 
West  Side.  A  vibrant,  active  com¬ 
munity  is  now  better  known  to  all 
area  residents.  The  Sun  also  added 
a  columnist  who  writes  exclusively 
about  Hispanic  political  activities. 

KPNX  in  Phoenk  airs  a  weekly 
public  affairs  program  concentrat¬ 
ing  on  Hispanic  needs  and  events. 

To  better  serve  the  entire 
community,  the  Tucson  Gazette  in 
Arizona  offers  free  Spanish  lessons 
to  staff  members.  A  third  of  the 
news  staff  has  signed  up. 

And  Gannett  and  I^chigan 
State  University  have  launched  a 


large-scale  study  of  communication 
behavior  of  Hispanic-Americans. 

In  these  ways  and  others, 
Gannett  members  strive  to  serve 
all  segments  of  their  communities, 
each  according  to  its  own  very 
special  needs. 

At  Gannett,  we  have  a  commit¬ 
ment  to  freedom  in  every  business 
we  are  in,  whether  it  is  newspaper, 
TV,  radio,  outdoor  advertising,  film 
production,  magazine  or  public 
opinion  research. 

That  fi'eedom  rings  through¬ 
out  Gannett,  from  Tucson  to  Tarry- 
town,  fi'om  Alinas  to  Santa  Fe, 
from  Visalia  to  the  Virgin  Islands, 
in  news  coverage,  in  editorial  opin¬ 
ions,  in  community  service,  each 
member  serving  its  own  audience 
in  its  own  way. 


GANMETT 

A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 
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FOR  A  MAJOR  SLICE  OF 
LOS  ANGELES  COUNTY 


L.A.  Herald  Examiner 

\  9% 


Santa  Monica 
Evening  Outlook 
1%^ 


Van  Nuys 
Valley  News 
--4% 


Torrance  ^ 
So.  Bay 
Daily  Breeze 
3% 


\  Long  Beach 
Ind.,  Press  Telegram 
4% 


Pasadena 
Star  News 
2% 


San  Gabriel 
Valley  Tribune 
2% 


If  you’re  planning  a  50-60%  household  cover¬ 
age  goal  in  L.A.  County,  you  can’t  afford  to 
leave  out  the  Herald  Examiner. 

Every  day,  it  reaches  nearly  700,000  peo¬ 
ple.  They  help  make  up  a  ripe,  30-billion-dollar- 


a-year  market.  The  second  largest  retail  mar¬ 
ket  in  the  nation. 

To  reach  your  goal  quickly  and  effectively, 
include  the  Herald  Examiner.  It’s  a  faster  way  to 
enjoy  the  fruits  of  your  labor. 


THE  LOS  ANGELES 
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Represented  by  Hearst  Advertising  Service 


Sources  Soles  Management’s  Survey  of  Buying  Power.  July  1979.  SRDS  "Newspaper  Circulation  Analysis!'  Sept  1980 
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Here’s  the  newest  listing  of  Texaco  News  contacts 
ready  to  get  you  the  answers... 


1  NEW  YORK" 

Gordon  C.  Hamilton 
Walter  B.  Doyle 
Edgar  Williams 
Rick  Whitmyre  (Radio-TV) 

2  WASHINGTON,  D.C. 

Robert!.  Kenney 

3  BOSTON 

H.G.  (Top)  Ingram 

4  PHILADELPHIA 

Larry  L.  Bingaman 

5  NEW  ORLEANS 

Max  J.  Hebert 

6  CORAL  GABLES 

Michael  I.  Malcolmson 


914-253-4104 

914-253-4165 

914-253-4177 

914-253-4182 


202-331-1427 


617-268-4500 


609-667-3800 


504-524-8511 


305-446-2231 


HOUSTON 

J.  Chris  Kiersted 
Thomas  A.  Norwood 
R Michael  McDermott 

PORT ARTHUR 

Charles  H.  Rentz 

CHICAGO 

David  W.  Johnson 

DENVER 

John  A.  Masson 

LOS  ANGELES 

JohnW.  Aucott 
Norman  L.  Stanley 


713-666-8000 

713-666-8000 

713-666-8000 


713-983-2066 


312-920-4551 


303-861-4220 


213-385-0515 

213-385-0515 


‘Mailing  address  for  Texaco’s  Executive  Offices  at  Harrison,  N.Y,  is: 
2000  Westchester  Ave.,  White  Rains,  N.Y  10650 


^EXACi 


We’re  working  to  keep  your  trust. 
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OCTOBER 


12-17— 38th  annual  NASA  Food  Editors  Conference,  Radison  South, 
Minneapolis. 

12- 18 — National  Newspaper  Week. 

13- 17 — Inter  American  Press  Assoc.,  General  Assembly,  Vacation  Village 

Hotel,  San  Diego.  Calif. 

14- 17— Ad  Media  Credit  Executives  Assn.,  Hyatt  Regency,  Washington, 

DC. 

14-18 — Cal  Western  Circulation  Manager's  Association,  Sheraton-Harbor 
Island  Hotel,  San  Diego,  Calif. 

16-17 — New  England  Advertising  Executives  Association,  Copley  Plaza 
Hotel,  Boston. 

16- 18 — Florida  Press  Association.  Lakeland.  Fla. 

17- 19 — Mountain  Ad  Managers,  Regency  Hotel,  Denver. 

19-21 — Inland  Daily  Press  Association's  annual  meeting.  Drake  Hotel, 
Chicago. 

19-21— Mid-Atlantic  Circulation  Managers'  Association,  Grove  Park  Inn, 
Asheville,  N.C. 

19-21 — Ohio  Circulation  Managers  Association,  Hollenden  House.  Cleve¬ 
land,  Ohio. 

19-21 — Suburban  Newspapers  of  America's  circulation  conference, 
Marriott's  Pavillion  Hotel,  St.  Louis,  Mo. 

19-22 — Northeast  Classified  Advertising  Managers,  Sheraton  Islander, 
Goat  Island,  R.l. 

19-22 — INPA  Southern  Regional  Conference,  Conference  Center/Hilton  Inn, 
Williamsburg.  Va. 

23- 25 — National  Council  of  College  Publications  Advisors  annual  meeting 

held  in  conjunction  with  Associated  Collegiate  Press,  Hyatt- 
Regency,  Chicago. 

25- 28 — Texas  Circulation  Management  Association,  Hilton  Inn, 

Laredo,  Tex. 

24- 27— Society  of  Newspaper  Designers,  Washington, D.C. 

26- 29— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Galt 

House,  Louisville,  Ky. 


NOVEMBER 

2-14 — Circulation  Management  Development  Seminar,  sponsored  by 
Gannett  Newspaper  Foundation.  Hilton  Inn  on  the  Campus, 
Rochester,  N.Y. 

5-6— Audit  Bureau  of  Circulation,  Fairmount  Hotel.  San  Francisco. 

7-8— Wisconsin  Newspaper  Association,  Madison.Wisc. 

19-22 — Society  of  Professional  Journalists  convention,  Hyatt  Regency, 
Columbus.  Ohio. 

18-21- Associated  Press  Managing  Editors,  Pointe  Resort  Hotel. 
Phoenix,  Ariz. 

JANUARY 

25-28 — International  Newspaper  Advertising  Executives.  Diplomat  Re¬ 
sort  and  Country  Clubs,  Hollywood.  Fla. 

FEBRUARY 

15-18 — Southern  Classified  Advertising  Managers  Association 

Conference.  Hilton  Hotel,  Biloxi.  Mississippi. 
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Newsbriefs _ 

New  trial  set  in  Belles  case 

John  Harvey  Adamson  was  scheduled  to  go  on  trial  this 
week  in  the  murder  case  of  Arizona  Republic  investigative 
reporter  Don  Bolles. 

Adamson  previously  confessed  to  his  participation  in  the 
1976  murder  of  the  reporter  and  was  jailed.  Adamson  impli¬ 
cated  two  others,  Max  Dunlap  and  James  Robison,  in  the 
murder  and  they  were  also  sent  to  prison  based  on  Adamson’s 
testimony. 

The  Arizona  Supreme  Court,  however,  ruled  last  February 
that  the  trial  judge  had  erred  in  certain  procedural  matters  and 
overturned  the  convictions  of  Dunlap  and  Robison.  Adamson 
refused  to  testify  against  the  two  at  a  new  trial  unless  his  own 
sentence  was  reduced  and  the  Arizona  attorney  general  re¬ 
fused.  Thus,  Dunlap  and  Robison  have  gone  free. 

Adamson  is  now  to  be  re-tried  for  first-degree  murder  and 
the  state  is  seeking  the  death  penalty.  The  trial  is  being  held  in 
Tucson,  Arizona  because  of  the  extensive  publicity  the  case 
has  received  in  the  city  of  Phoenix,  where  Bolles’  murder 
occurred. 

% 

Meath  leaves  Ottaway;  joins  Park 

J.  Allen  Meath,  who  for  the  past  five  years  has  served  as 
senior  vicepresident  of  Ottaway  Newspapers,  a  division  of 
Dow  Jones,  has  accepted  a  new  position  as  executive 
vicepresident  and  chief  operations  officer  of  Park  Newspap¬ 
ers,  Inc.  He  will  assume  the  new  post  on  November  I. 

Meath  was  general  manager  of  the  Trentonian  in  New 
Jersey  before  joining  Ottaway  and  has  also  worked  for  the  St. 
Petersburg  (Fla.)  Times.  He  is  former  president  of  the  New 
York  State  Newspaper  Publishers  Association.  At  Park,  he 
succeeds  Robert  Rossi,  who  becomes  a  consultant  to  the 
newspaper  group.  Park  Newspapers  owns  42  daily  and  week¬ 
ly  newspapers  in  nine  states. 

Striking  mailers  close  to  settling 

Informal  meetings  this  week  between  management  of  the 
Minneapolis  Star  and  Tribune  Co.  and  its  mailers  union  have 
led  to  resolution  of  the  mailers’  major  concerns  of  job  security 
and  jurisdiction  over  placing  want  ad  inserts  in  the  paper,  a 
union  spokesman  said. 

Negotiators,  joined  by  a  federal  mediator,  met  this  week 
and  a  union  spokesman  said  some  new  approaches  to  solving 
the  nearly  one  month  old  strike  were  being  discussed. 

Meanwhile,  management  and  striking  Guild  members  were 
reported  to  be  no  closer  to  settling  their  dispute. 

Convention  reporters  filled  up 

The  final  figures  are  in.  A  total  of  24,722  media  people 
entered  the  press  lounges  at  the  Detroit  and  New  York  pres¬ 
idential  conventions.  According  to  the  Association  of  Amer¬ 
ican  Railroads,  which  sponsored  the  lounges,  37,200  half 
sandwiches  were  eaten,  1 14  kegs  of  beer  and  159  gallons  of 
coffee  were  consumed  and  reporters  and  editors  ate  237 
pounds  of  potato  chips  and  268  pounds  of  pretzels. 

Miller  to  head  N.J.  dally 

Paul  T.  Miller  II,  son  of  former  Gannett  Company  chairman 
and  president  Paul  Miller,  will  become  publisher  of  the  Eli¬ 
zabeth  (N.  J.)  Daily  Journal  on  November  3.  He  succeeds 
John  F.  McGaugh  who  is  retiring. 

Miller  will  also  become  a  stockholder  in  Hagadone  News¬ 
papers. 

Last  summer  Miller  resigned  as  associate  publisher  of  the 
Gannett  owned  Honolulu  Star  Bulletin,  a  post  he  had  held  for 
I'A  years. 
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And  we  were.  There’s  a  new 
management  story  at  The 
Bulletin  and  we’re  moving  fast 
as  the  new  “Great  Things’’ 
newspaper  in  town.  But  our 
leadership  in  the  4th  largest 
market  is  an  old  story.  We’re  out 
in  front  by  more  than  1 10.000" 
daily  readers  and  leading  the 
pack  in  “at  home”  audiences — 
58%  of  all  shoppers  who  read 
newspapers  at  home  (where  buy¬ 
ing  decisions  are  made)  read 
The  Bulletin  .  .  .  63%  of  all 
households  with  incomes  over 
$20,000.  And,  86%  of  all 
Bulletin  readers  are  shoppers 
who  read  at  home."" 

But  as  good  as  we  are,  we’re 
getting  better.  Making  changes. 
Expanding  features  and  formats 


ti>  match  the  excitement  of  a 
city  and  region  on  the  move. 
Like  our  great  new  daily  page, 
Atlantic  City  Report.  Philadel¬ 
phia’s  got  America’s  newest 
playground  right  in  its  own 
backyard,  and  no  one  else  is 
covering  this  action  like  The 
Bulletin.  And  our  all-new 
graphics.  And  a  bigger  People 
section.  And  a  bigger,  better 
Business  section.  And  a  vigor¬ 
ous  new  way  to  cover  Sports 
that  includes  the  slickest,  most 
streamlined  sports  scoreboard 
anywhere.  And  a  new  four- 
section  format  that’s  more  con¬ 
venient.  And  a  unique  com¬ 
muter  weather  report  for  shuttle 
cities  to  Philadelphia.  And 
that’s  just  the  beginning. 


There’s  no  question  aKiut  it; 
We  can  be  Kiught.  Buy  us  today! 
Call  Walter  Holt. 

National  Sales  Manager  at 
(215)  662-7545. 


’'Philadelphia  SMSA — Three  Sigma  Newspaper 
Readership  Studv-1980 
**Belden  Study.  W?*) 

Represented  nationally  by  Million 
Market  Newspapers.  Inc. 


Environmental  activist  Bela  Kerecz 


"Bethlehem  Steel  is  going  to  dump 
millions  of  gallons  of  this  polluted  water 
into  Baltimore's  waste  water  treatment  plant. 


"The  city&  all  for  it." 


“It's  a  real  success  story/' 
says  Bela  Kerecz,  a  pollu¬ 
tion  abatement  engineer  in 
Bethlehem  Steel's  research 
department. 

Bob  Mohr,  plant  manager 
of  Baltimore's  huge  Back 
River  waste  water  treat¬ 
ment  plant,  calls  it  “A 
unique  example  of  govern¬ 
ment  and  industry 
cooperation." 

What  they're  talking 
about  is  how  a  waste  prod¬ 
uct  called  “pickle  liquor"  is 
going  to  solve  an  environ¬ 
mental  problem — and  save 
millions  of  dollars  for  both 
Bethlehem  and  the  City  of 
Baltimore. 

Everyone  benefits 

Bob  Mohr  explains:  “Fed¬ 
eral  and  state  laws  require 
cities  to  limit  phosphorus  in 
the  treated  waste  water 
they  discharge.  They  also 
require  Bethlehem  Steel  to 
properly  dispose  of  spent 
acid  water,  or  pickle  liquor, 
which  results  from  making 
sheet  steel. 

“By  using  Bethlehem's 


pickle  liquor  to  reduce  the 
phosphate  level,  the  City  of 
Baltimore  will  save  the  cost 
of  chemicals  needed  with 
conventional  methods.  And 
Bethlehem  will  eliminate 
the  need  for  an  acid- 
reclamation  plant,  a  major 
capital  expenditure." 

More  government/industry 
cooperation  needed 

This  pickle  liquor  project 
is  what  government/ 
industry  cooperation 
should  be  all  about:  working 
together  to  protect  public 
health  at  the  lowest  possible 
cost  to  taxpayers  and  to 
industry. 

Bethlehem's  policy  is  to 
work  with  state  and  Federal 
agencies  toward  developing 
and  implementing  cost- 
effective  environmental 
control  programs. 

However,  Bethlehem  be¬ 
lieves  that  some  regulations 
are  overly  restrictive  or 
have  requirements  that  are 
not  realistic.  For  example, 
does  it  make  good  eco¬ 
nomic  and  energy  sense 


to  require  industry  to 
“purify"  the  air  and  water 
beyond  what  is  necessary  to 
protect  public  health? 

Our  position  is  clearly 
explained  in  our  booklet. 
Steelmaking  and  the  Environ¬ 
ment,  which  includes  our 
Statement  on  Environmental 
Quality  Control.  If  you 
would  like  a  copy,  write: 
Public  Affairs  Dept.,  Room 
476,  Martin  Tower, 
Bethlehem  Steel  Corpora¬ 
tion,  Bethlehem,  PA  18016. 

Bethlehem 


How  pickle  liquor  solves 
the  problem 

Bela  Kerecz,  one  of  Bethlehem  Steel's 
thousand  employees  active  in  our  en¬ 
vironmental  control  program,  explains: 
"Pickle  liquor  contains  iron  sulphate. 

We  kneiv  that  under  properly  controlled 
conditions  the  iron  would  combine  with 
the  phosphate  in  the  waste  water  to  form 
insoluble  iron  phosphate.  The  iron  phos¬ 
phate,  in  turn,  would  settle  as  a  solid 
which  could  be  disposed  of  readily.  The 
small  amount  of  dilute  acid  in  the  pickle 
liquor  would  be  neutralized  by  the  normal 
alkalinity  of  the  treated  zoaste  ivater. 

"In  1978,  a  four-month-long  coopera¬ 
tive  experiment,  conducted  at  Balti¬ 
more's  Back  River  ivaste  water  treat¬ 
ment  facility,  was  successful  and  led  to 
the  signing  of  an  agreement  between 
our  Sparrows  Point  Plant  and  the  City 
of  Baltimore." 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Closing  the  courts 

The  ruling  of  the  U.S.  Supreme  Court  in  the  Richmond 
Newspapers  case  last  July  was  greeted  with  general  jubila¬ 
tion  by  leaders  of  the  press  for  its  affirmation  of  the  right  of 
press  and  public  to  attend  criminal  trials.  But  some  warned 
that  not  all  problems  had  been  solved. 

Charles  W.  Bailey,  chairman  of  the  Freedom  of  Information 
Committee  of  the  American  Society  of  Newspaper  Editors, 
said:  “Today’s  decision  does  not  clear  up  all  of  the  problems 
created  by  the  1979  Gannett  case.  For  example,  the  right  of 
public  access  to  (pre-trial  criminal)  proceedings  remains 
clouded.” 

Jack  Landau,  director  of  the  Reporters  Committee  for 
Freedom  of  the  Press,  praised  the  decision  as  a  victory  for  the 
First  Amendment  by  guaranteeing  the  public  the  right  to 
attend  trials  but  warned  “the  public  and  the  press  are  still 
faced  with  the  censorship  problem  of  frequently  being  ex¬ 
cluded  from  these  more  important  pre-trial  proceedings.” 

How  prophetic  they  were. 

This  week  newspapers  in  New  York  City  and  its  suburbs 
were  faced  with  two  separate  decisions  by  judges  to  exclude 
press  and  public  from  pre-trial  hearings  of  criminal  cases.  A 
New  York  State  Supreme  Court  justice  in  Manhattan  granted 
the  request  of  attorneys  for  two  defendants,  in  a  case  involving 
illegal  sale  of  arms,  to  exclude  press  and  public  from  pre-trial 
hearings.  The  same  action  was  requested  of  a  Westchester 
County  judge  by  a  defense  counsel  in  a  case  involving  a  female 
defendant  charged  with  murdering  a  prominent  doctor  and 
author,  but,  fortunately,  he  decided  in  favor  of  press  coverage. 

In  the  Richmond  decision.  Justice  Brennan  said  “it  is  gra¬ 
tifying  to  see  the  court  wash  away  some  of  the  graffiti  that 
marred  the  prevailing  opinions  in  Gannett. 

Some  of  it  was  washed  away,  but  some  of  it  also  remains. 
Jack  Landau  said  in  July  that  in  nine  out  of  10  instances 
pre-trial  proceedings  are  the  only  proceedings  in  a  criminal 
case.  If  that  is  true,  this  area  must  be  the  next  battle  ground 
for  the  press.  The  apparently  arbitrary  power  of  the  courts  to 
exclude  press  and  public  from  pre-trial  proceedings  in  cri¬ 
minal  cases  must  be  challenged  anew. 

Sign  it,  Mr.  President 

More  than  a  week  after  the  House  and  Senate  approved 
“The  Privacy  Protection  Act  of  1980”  outlawing  surprise 
searches  of  newsrooms,  the  bill  remains  on  the  President’s 
desk  without  his  signature.  The  official  excuse  for  the  delay 
is  the  pressure  of  campaign  activities.  President  Carter  has 
made  a  broad  commitment  to  ASNE  about  upholding  the  free 
press  guarantee  of  the  First  Amendment,  and  this  legisla¬ 
tion  was  introduced  at  his  recommendation.  It  shouldn’t  take 
him  more  than  a  minute  to  sign  that  bill  and  live  up  to  his 
declared  support  for  it. 
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Letters _ 

UNION  SIDE 

The  letter  from  Desmond  Maberley 
concerning  the  Reuters  strike,  printed  in 
the  September  13th  issue  of  Editor 
Publisher,  contains  several  important  er¬ 
rors  and  the  Guild  feels  it  must  set  the 
record  straight. 

The  Reuters  staff  did  not  return  to 
work  on  the  same  terms  offered  before 
the  strike.  During  the  strike  the  company 
dropped  its  demand  to  weigh  pay  in¬ 
creases  in  favor  of  higher  paid  staff,  and 
offered  the  6.1%  increase  which  Mr. 
Maberley  incorrectly  states  had  been 
dropped  “some  time  ago.”  Only  at  the 
last  negotiating  session  did  the  company 
propose  a  6.75%  increase,  which  Mr. 
Maberley  incorrectly  states  was  the 
“original”  offer. 

There  was  no  attempt  by  the  Guild  “to 
bring  Reuters  world- wide  operations  to  a 
halt.”  The  unions  at  Reuters  in  London 
were  merely  asked  to  black  all  services 
to  and  from  the  U.S.  The  fact  that  two  of 
the  three  London  unions  did  go  on  strike 
was  to  protest  the  suspensions  of  their 
metnbers  who  blacked  U.S.  services. 
They  returned  to  work  after  London 
management  modified  its  position  and 
decided  to  allow  union  members  to  black 
U.S.  services. 

As  for  receiving  no  complaints  about 
the  service  provided  during  the  strike, 
we  are  aware  of  several  instances  of  sub¬ 
scribers  suspending  or  curtailing  use  of 
Reuters  services  on  the  grounds  that  it 
was  sub-standard. 

Mr.  Maberley  also  says  the  story  is¬ 
sued  by  the  company  about  the  return  to 
work  was  as  objective  as  possible.  He 
fails  to  mention  that  this  story  provoked 
a  protest  from  journalists  in  London  that 
it  was  “biased  and  inflammatory,”  and 
as  a  result  was  edited  from  three  takes  to 
three  paragraphs. 

Further,  the  tenor  of  Mr.  Maberley’s 
letter  violates  the  company's  own  back- 
to-work  proposal  calling  for  both  sides  to 
do  all  in  their  power  to  restore  “har¬ 
monious  working  relationships.” 

We,  too,  would  like  E&P  to  print  ver¬ 
batim  our  version  of  events,  but  we  are 
not  going  to  complain  about  your  factual 
accounting  of  the  contract  settlement. 

Harry  Fisdell 

(Fisdell  is  executive  vicepresident  of  the 
Newspaper  Guild  of  New  York,) 


Short  take 

Miss  Smith  has  returned  from  the  hos¬ 
pital  to  her  Raleigh  retirement  home  in 
Brookhaven  where  she  lies  with  her 
niece,  Kathryn  Rodriguez,  and  her  hus¬ 
band,  Guillermo. — Raleigh  (N.C.) 
Times. 


E&P  WAS  RIGHT 

Any  errors  in  E&P's  story  (September 
6)  about  Sheri  Sellmeyer’s  scholarship  at 
Baylor  University  are  significant  only  to 
a  mind  more  attuned  to  quibbling  than  to 
essential  truth. 

Loyal  Gould,  chairman  of  the  depart¬ 
ment  of  journalism  at  Baylor,  claims 
(E&P,  September  27)  that  E&P  erred  in 
saying  Miss  Sellmeyer’s  scholarship  (or 
other  journalism  scholarships  at  Baylor) 
had  been  revoked.  This  is  correct — on 
the  level  of  quibble.  The  scholarship  had 
not  been  awarded,  and  so  it  could  not  be 
revoked. 

But  though  the  announcement  had  not 
been  made,  Gould  knows  as  well  as  1  do 
that  before  the  Playboy  (magazine)  crisis 
peaked.  Miss  Sellmeyer  had  been  chosen 
as  the  winner  of  the  $2,000  Harry 
Provence  Scholarship.  And  he  knows 
that  he  summoned  her,  Jeff  Barton  and 
Cyndy  Slovak  into  his  office  after  the 
firings  or  resignations  of  the  editors  and 
many  staff  members  of  the  Baylor  Lariat 
(E&P,  April  19)  and  told  them  that  in 
view  of  their  actions  and  statements 
during  the  furor,  their  scholarships  for 
the  coming  year  would  be  withheld. 
Whether  or  not  this  was  exactly  a  revo¬ 
cation  is  beside  the  point.  Gould  knows 
that  all  three  students  would  have  got 
excellent  scholarships  and  that  all  were 
punished  by  being,  in  effect,  deprived  of 
them. 

Gould’s  letter  goes  on  to  say  about 
Miss  Sellmeyer: 

“She  was,  however,  the  recipient  of  a 
scholarship  from  a  fund  unrelated  to 
journalism  and  the  administration  chose 
not  to  take  any  action  on  any  funds  or 
awards  other  than  those  which  are  part 
of  the  journalism  endowment. 

“In  other  words,  the  administration 
did  not  reconsider  its  decisions.” 

The  quibble  that  makes  the  letter  of 
those  words  true  is  this:  Miss  Sellmeyer, 
1  am  told,  was  awarded  a  $500  scholar¬ 
ship  last  spring  by  an  organization  on 
campus  but  outside  the  journalism  de¬ 
partment.  And  it  is  true  that  the  ad¬ 
ministration  did  not  cancel  that  award. 

But  Gould’s  implication  in  those  two 


paragraphs  is  that  the  administration  had 
previously  decided  to  give  Miss  Sell¬ 
meyer  a  scholarship  and  that  it  stuck  by 
its  decisions.  This  is  rot.  Baylor’s  chief 
operating  officer.  Dr.  Herbert  H.  Rey¬ 
nolds,  was  quoted  as  follows  in  the  Dallas 
Times  Herald  of  April  4,  1980 — the  day 
after  Gould  had  told  the  three  students 
that  they  would  get  no  scholarships: 

“We  feel  that  they  do  not  deserve 
these  scholarships.  They  have  thumbed 
their  noses  at  (the)  school,  and  they  feel 
they  cannot  have  confidence  in  the 
faculty  and  that  the  faculty  of  the  in¬ 
stitution  did  not  meet  their  ends. 

“If  that  is  the  case,  then  we  feel  that 
we  can  place  these  scholarships  with 
other  students  that  have  a  more  favor¬ 
able  perception  of  the  university  and  the 
department.” 

In  other  statements,  too,  Reynolds 
made  it  clear  that  the  administration 
supported  Gould  in  his  action.  Only  after 
Jean  Otto,  national  president  of  the 
Society  of  Professional  Joumalists/Sig- 
ma  Delta  Chi,  protested  to  Baylor  of¬ 
ficials  did  the  university  reconsider — 
and  that  is  the  correct  word  for  its 
action.  (Some  Baylor  faculty  members 
from  outside  the  journalism  department 
also  protested  to  Reynolds.  Perhaps 
they,  too,  influenced  the  decision.) 

Baylor  finally  gave  Miss  Sellmeyer 
$1,000,  which,  as  Gould  in  his  muddled 
language  may  or  may  not  be  affirming, 
was  from  funds  outside  the  department. 
Note  that  this  was  only  half  the  amount 
she  would  have  been  certain  to  receive  if 
she  had  not  resigned  from  the  Lariat 
and,  as  president  of  the  Baylor  SDX 
chapter,  represented  students  concerned 
with  journalistic  integrity. 

Gould’s  letter,  in  short,  omits,  evades, 
misrepresents  and  obscures  the  central 
facts  in  the  Sellmeyer  case  even  as  it 
unjustly  accuses  E&P  of  inaccuracy. 

Donald  M.  Williams 

(Williams  is  now  an  associate  professor 
of  journalism  at  the  University  of  Mis¬ 
sissippi.  He  was  an  associate  professor  at 
Baylor  during  the  Playboy  controversy.) 


EDITOR'S  COMMENT  I 


George  J.  Lockwood 
Asst.  Managing  Editor 
Milwaukee  Journal 


“The  New  York  Times  News  Service  plays  a  vital 
role  in  the  Milwaukee  Journal’s  news  coverage.  It 
gives  us  depth,  breadth — and  provides  a  dimension 
of  coverage  unequaled  anywhere.” 
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number  1  in  Mew  Jersey 

In  households  with  income  $25,000  +  , 

The  Star-Ledger  delivers  443,000  readers,  more  than 
the  New  York  News  and  Times  combined. 
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EiP 

Every  Saturday  since  1884 

Presidential  candidates  air  their  views 

The  First  Amendment  and  the  Press 


All  three  major  U.S.  presidential  candidates  show  an 
understanding  and  commitment  to  the  free  press  guarantee  of 
the  First  Amendment,  according  to  American  Society  of 
Newspaper  Editors  (ASNE)  president  Thomas  Winship. 

The  ASNE  submitted  questionnaires  to  each  of  the  three 
candidates  to  solicit  each  one’s  views  on  the  First  Amend¬ 
ment  and  the  press. 

According  to  Winship,  who  is  also  editor  of  the  Boston 
Globe,  “the  answers  reflect  an  understanding  and  commit¬ 
ment  to  the  free  press  guarantee  of  the  First  Amendment  by 
all  three  candidates.  President  Carter,  Governor  Reagan  and 
Congressman  Anderson  also  pledge  an  open  administration  to 
the  American  press  and  the  American  voters.” 

The  project  was  one  of  several  public  information  efforts 
under  way  by  the  ASNE’s  Press-Bar  Committee,  whose 
chairman  is  David  Stolberg,  assistant  general  editorial  mana¬ 
ger  of  Scripps-Howard  Newspapers,  Cincinnati. 

Ted  Knap,  Scripps-Howard’s  chief  political  correspondent 
and  former  president  of  the  White  House  correspondents 
Association,  was  instrumental  in  acting  as  liaison  with  the 
three  presidential  campaign  staffs. 

Following  are  the  questions  put  to  the  three  candidates, 
along  with  their  responses. 

QUESTION  NO.  1:  What  are  your  views  about  periodic 
assaults  by  the  courts  and  others  on  the  free  press  guarantee  of 
the  First  Amendment?  As  President,  will  you  review  their  First 
Amendment  philosophies  with  potential  nominees  to  the  Sup¬ 
reme  Court,  the  attorney  general,  the  solicitor  general  and 
others  whose  responsibilities  include  potential  First  Amend¬ 
ment  issues? 

CARTER:  I  have  always  believed  that,  of  all  the  basic  rights 
that  contribute  to  human  development,  one  of  the  most  im¬ 
portant  is  the  First  Amendment  and  its  guarantees  of  freee- 
dom  of  speech  and  of  the  press.  Our  democracy  must  have  a 
free  press — one  which  is  independent  of  government  control 
and  which  expresses  a  variety  of  viewpoints.  The  recent 
confrontations  which  have  raised  questions  about  the  reach  of 
the  First  Amendment  concern  me,  and  I  hope  they  can  soon 
be  resolved. 

Early  in  my  administration,  I  asked  the  Justice  Department 
to  review  possible  legislative  and  administrative  steps  to  pro¬ 
tect  press  rights,  and  possibly  other  third  party  rights,  in  the 
wake  of  the  Supreme  Court’s  Stanford  Daily  decision.  A 
departmental  task  force  made  specific  recommendations  to 
me,  and  these  were  incorporated  into  legislation  which  I  have 
submitted  to  the  Congress.  The  legislation  would  limit  police 
searches  of  newsrooms.  (NOTE:  Congress  completed  action 
on  this  legislation  October  1.) 

I  have  always  insisted  and  will  continue  to  demand,  that 
judicial  and  law-enforcement  nominees  be  given  the  most 
thorough  background  reviews  and  screenings  possible.  We 
try  to  make  certain  that  all  potential  nominees  have  the  high¬ 
est  possible  regard  for,  and  understanding  of,  the  U.S.  Con¬ 
stitution,  including  the  cherished  rights  guaranteed  us  under 
the  First  Amendment. 

REAGAN:  A  free  press  is  the  cornerstone  of  our  democra¬ 
tic  system  and  is  fundaental  and  basic  to  the  civil  and  political 
rights  and  liberties  of  all  Americans. 

No  other  constitutional  right  is  so  essential  to  the  perpetua¬ 
tion  of  a  free  society  and  therefore,  this  right  must  be  zealous¬ 
ly  protected.  It  was  for  this  reason  that  the  Supreme  Court 
incorporated  the  First  Amendment  guarantee  of  freedom  of 


the  press  into  the  Fourteenth  Amendment  and  made  it  applic¬ 
able  to  the  states  as  well  as  to  the  federal  government. 

Therefore,  you  will  understand  when  I  say  that  I  share  your 
concerns  with  regard  to  any  assault  on  the  free  press  guaran¬ 
tees  of  the  First  Amendment. 

Although  I  believe  in  an  independent  judiciary,  unfettered 
by  the  executive  branch  of  the  government,  you  may  be 
certain  that  in  considering  appointments  with  regard  to  poten¬ 
tial  Supreme  Court  nominees,  nominees  to  other  federal 
courts,  the  attorney  general,  the  solicitor  general  and  the 
various  U.S.  attorneys  throughout  this  nation,  the  First 
Amendment  philosophies  of  potential  nominees  or  appoin¬ 
tees  will  be  reviewed  in  order  to  insure  that  they  as  well  as  all 
other  federal  employees  will  meaningfully  carry  out  their 
oaths  of  office  to  defend  the  Constitution. 

ANDERSON:  I  am  committed  to  preserving  the  free  press 
guarantees  of  the  First  Amendment.  My  attorney  general, 
solicitor  general  and  other  executive  appointments  whose 
responsibilities  include  First  Amendment  issues  will  share  my 
convictions. 

I  will  apply  no  litmus  test  of  any  kind  to  appointments  to  the 
Supreme  Court.  I  will,  however,  thoroughly  review  the  judi¬ 
cial  philosophy  of  my  Supreme  Court  appointees  to  insure 
that  they  have  in  the  past  exhibited  a  strong  sensitivity  to  First 
Amendment  guarantees. 

QUESTION  NO.  2:  What  do  you  think  is  the  President’s  re¬ 
sponsibility  for  keeping  the  people  informed?  How  would  you 
do  this? 

CARTER:  I  believe  the  President  of  the  United  States  has  a 
paramount  responsibility  to  keep  the  people  informed  and  to 
do  everything  possible  to  assure  that  the  information  supplied 
the  public  is  accurate  and  complete. 

No  one  person — not  even  a  Resident — can  guarantee  that 
this  will  happen  throughout  government.  It  is  essential,  there¬ 
fore,  to  choose  men  and  women  for  public  information  posi¬ 
tions  who  are  strong  advocates  of  an  open  administration  and 
whose  primary  commitment  excepting  limited  national  secur¬ 
ity  situations  is  to  inform  the  public  and  not  to  worry  foremost 
about  the  political  implications  of  such  actions.  In  short, 
keeping  an  open  administration  has  been  one  of  my  major 
goals,  and  I  believe  we  have  met  that  goal  and  easily  exceeded 
the  record  of  prior  administrations  in  this  area. 

REAGAN:  In  addition  to  news  and  press  conferences,  I 
would  require  all  of  my  Cabinet  officers  and  key  advisers  to  be 
accessible  to  the  media.  I  would  expect  my  Cabinet  officers 
and  key  advisers  to  maintain  a  regular  meaningful  dialogue 
with  the  media  so  that  the  policies  of  my  administration  are  at 
all  times  known  and  understood  by  the  people. 

ANDERSON:  For  the  American  people  to  have  a  sense  of 
confidence  in  their  federal  government  and  a  spirit  of  coop¬ 
eration  in  working  towards  the  common  good,  the  public  must 
be  well-informed.  The  President,  more  than  any  other  public 
servant,  is  in  the  best  position  to  advance  this  cause. 

As  President,  I  plan  to  use  every  resource  available  to  the 
Executive  Office  to  help  the  American  people  confront  the 
issues,  learn  about  conditions  in  other  parts  of  the  country, 
and  think  about  our  choices  for  the  future. 

QUESTION  NO.  3:  Would  you  hold  regular,  frequent  news 
conferences?  How  often?  In  addition  to  televised  news  confer¬ 
ences  would  you  also  answer  press  questions  at  informal,  non- 
televised  conferences  that  permit  more  follow-up  in  depth? 

(Continued  on  page  J9) 
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E.W.  Scripps  Co.  seeks 
buyer  for  U.P.I. 


By  Jerry  Walker 

E.W.  Scripps  Co.  has  hung  a  new  “for 
sale”  sign  out  on  United  Press  Interna¬ 
tional. 

The  ownership  matter  was  brought  up 
at  a  closed  meeting  of  the  UPI  Advisory 
Board  meeting  (October  4)  held  in  con¬ 
junction  with  the  21st  annual  conference 
of  UPI  editors  and  publishers  (EDICON) 
that  was  held  in  Boston,  Mass,  this  week. 

At  the  meeting,  Joe  D.  Smith,  pub¬ 
lisher,  Alexandria  (La.)  Town  Talk,  who 
is  chairman  of  the  18-member  UPI  board 
said  “the  future  ownership  of  UPI”  was 
discussed  with  UPI  management  led  by 
Roderick  Beaton,  president  and  chief  ex¬ 
ecutive  officer,  and  with  the  ownership 
represented  by  Charles  and  Ted  Scripps 
and  Ed  Estlow,  president  of  the  E.W. 
Scripps  Co.  The  Scripps  Company  has 
owned  UPI,  the  nation’s  second  largest 
news  service,  for  73  years.  Hearst  Co. 
holds  about  a  5%  interest  in  UPI. 

Beaton  later  told  reporters  covering  the 
meeting  that  “E.W.  Scripps  is  not  going 
to  abandon  UPI.  But  we  must  find  a  new 
ownership  for  UPI.” 

Although  there  were  no  details  avail¬ 
able  on  the  the  sale  offer,  Beaton  said  the 
“ideal  option”  is  industry  ownership  of 
UPI.  UPI  has  given  repeated  assurances 
that  it  does  not  want  to  sell  to  foreign 
interests  after  the  deal  for  a  limited  part¬ 
nership  fell  through  last  year. 

UPI,  which  is  spending  approximately 
$1  million  to  cover  the  Presidential  cam¬ 
paign  and  elections,  is  expected  to  lose 
more  than  $7  million  in  1980.  This  is  a 
pretax  loss. 

Smith  disclosed  that  in  connection  with 
the  sale,  the  advisory  board  has  sug¬ 
gested  to  the  owners  that  a  “thorough 
study  of  UPI  policies  and  operation  be 
made  by  an  independent  qualified  consul¬ 
tant  with  three  objectives: 

“1.  to  detect  what  is  wrong; 

“2.  to  recommend  improvements  or 
cures;  and 

“3.  help  determine  if  present  and 
prospective  subscribers  will  support  the 
service  at  the  level  required  to  achieve  at 
least  a  break-even  financial  result  with¬ 
in  three  years.” 

“We  are  saying,”  Smith  said,  “that 
operating  results  must  be  improved  dra¬ 
matically  regardless  of  who  UPI’s  own¬ 
ership  may  be  in  the  near  or  long  term 
future.” 

“We  also  will  determine  how  strong  is 
the  often  repeated  admonition:  ‘We  must 
have  two  major  comprehensive  wire  ser¬ 
vices  for  our  common  good’,”  Smith  said 
in  his  report  made  at  a  Users  Breakfast 
(October  7). 

“If  we  are  to  have  them,”  he  declared, 
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“we  must  be  willing  to  bear  the  costs.  I 
for  one  am  convinced  we  need  two  (wire 
services).” 

In  line  with  the  need  to  reduce  operat¬ 
ing  costs,  UPI  will  begin  immediately  to 
enforce  a  rate  formula  that  was  put  into 
effect  about  two  years  ago,  called  the 
Newspaper  Pricing  Policy.  Under  this 
pricing  arrangement  all  subscribers  will 
pay  the  same  rates  with  adjustments  for 
circulation. 

E&P  was  told  that  there  are  many 
newspapers  now  paying  less  than  the  card 
rates.  There  is  also  a  new  plan  under  con¬ 
sideration  to  attract  smaller  dailies  and 
weekly  newspapers  with  a  special  co-op 
financial  package.  Details  of  this  plan 
were  not  ready  to  be  spelled  out,  E&P 
was  informed. 

Four  new  publishers  were  appointed  to 
the  UPI  Advisory  Board.  Three  of  the 
appointees  replaced  members  who  are  re¬ 
tiring  from  the  board. 

The  new  members  are  Richard  F.  Ken¬ 
nedy,  publisher,  Waukegan  (III.)  News- 
Sun,  on  the  Central  Area  Iward;  John 
C.A.  Watkins,  chairman  of  the  board. 
Providence  Journal  Co.,  on  the  East- 
Northeast  Area  board,  succeeding  W.O. 
Taylor,  publisher,  Boston  Globe',  Hugh 
B.  Patterson,  Jr.,  president,  Arkansas 
Gazette  Co.,  Southwest  Area  board,  re¬ 
placing  Stanley  H.  Stauffer,  president, 
Stauffer  Communications  Inc.,  Topeka, 
Kans.;  and  Ramon  L.  Yarborough,  pub¬ 
lisher,  Fayetteville  (N.C.)  Observer- 
Times,  South-Southwest  Area  board, 
succeeding  Rhea  T.  Eskew,  president. 
Multimedia  Newspapers  Inc.,  Greenvil¬ 
le,  S.C. 

Joe  D.  Smith,  Town  Talk,  remains  as 
chairman  of  the  board.  Lee  J.  Guittar, 
publisher,  Dallas  Times  Herald,  is 
vicechairman. 

In  another  matter  related  to  operating 
costs,  subscribers  were  informed  that  the 
Associated  Press  is  refusing  to  let  UPI 
customers  to  use  AP  roof-top  satellite 
communication  dishes  to  receive  UPI  sig¬ 
nals  unless  UPI  pays  an  $8,000  monthly 
charge. 

Beaton,  in  a  letter  to  AP  president  and 
general  manager  Keith  Fuller  on  Septem¬ 
ber  24,  said  the  fee  was  not  in  the  “best 
interests  of  the  industry.” 

“We  have  designed  the  UPI  satellite 
communications  system  and  provided  for 
contractural  access  rights  so  that  it  is 
possible  for  AP  to  install  and  maintain  its 
unique  hardware  on  any  earth  station  at  a 
UPI  subscriber  point,  and  to  serve  that 
subscriber  and/or  any  other  in  the 
vicinity. 

“We  do  not  propose  that  AP  should 
pay  anything  to  UPI,  or  the  subscriber 
involved,  for  this  right. 


“At  the  same  time,  we  believe  UPI 
should  be  able  to  do  the  same  at  any  AP 
earth  station  and  deliver  service  to  that 
point  and/or  others  in  the  area  without 
paying  a  systems  fee  to  the  AP,”  Beaton 
wrote  in  his  letter  to  Fuller. 

Beaton  said  he  has  received  a  “nega¬ 
tive”  reply  from  Fuller  on  lifting  the 
charges.  He  said  the  UPI  publishers  are 
considering  taking  the  issue  to  American 
Newspaper  Publishers  Association  to 
have  it  resolved. 

Under  the  plan  worked  out  by  UPI  and 
AP  with  the  ANPA  Satellite  Task  Force, 
Beaton  said  it  was  agreed  that  whatever 
APand  UPI  did  should  be  compatible  so  a 
newspaper  would  require  only  one  satel¬ 
lite  dish  on  its  premises  to  receive  both 
wire  services  and  for  each  of  the  news 
wires  to  loop  off  from  any  of  these  sta¬ 
tions  to  other  subscribers  or  members 
nearby. 

In  New  York,  James  Mangan, 
vicepresident,  AP,  in  charge  of  mem¬ 
bership,  issued  a  statement,which  said: 

“If  UPI  continues  to  go  its  own  way 
with  the  dishes,  we  are  willing  to  deliver 
UPI  reports  on  AP  dishes  at  any  two  ser¬ 
vice  newspaper  at  no  charge. 

“It  must  be  noted  that  AP  services 
1,()(X)  newspapers  exclusively  while  UPI 
has  430  exclusive  clients.  This  imbalance 
of  sharing  the  exclusive  sites  is  clear. 

“This  is  not  a  negative  answer.  For 
more  than  six  months  AP  has  offered  UPI 
a  chance  to  share  the  entire  AP  satellite 
delivery  system  at  a  fair  rate  the  same  as 
being  offered  the  other  sharers.  So  far 
UPI  has  declined  to  accept  the  offer, 
which  appears  to  be  the  most  economical 
way  to  go.” 

All  of  these  behind  the  scenes  activities 
tended  to  overshadow  the  EDICON 
meeting  itself  which  featured  an  array  of 
outstanding  speakers  on  timely  topics. 

John  Anderson,  who  is  running  for 
President  as  an  independent,  made  a  cam¬ 
paign  stop  at  the  meeting,  urging  the 
newspaper  execs  not  to  “count  me  out,” 
and  a  reminder  that  “what  you  say  about 
this  election  can  significantly  affect  its 
outcome.” 

Anderson  said  he  supported  legislation 
that  would  preserve  confidentiality  of 
sources  and  prohibit  police  searches  of 
newsrooms.  As  for  the  conflict  between 
free  press  and  fair  trial,  he  said  he  did  not 
think  “one  simple  rule  that  cleanly  re¬ 
solves  this  dilemma”  can  be  found,  but 
“surely  every  reporter  deserves  the  right 
to  a  forum  for  the  expedited  review  of  his 
or  her  exclusion  from  a  trial.” 

The  two  major  parties’  candidates  were 
represented  by  William  Brock,  Republi¬ 
can  National  Chairman,  and  Warren 
Christopher,  deputy  secretary  of  state. 
Neither  speaker  had  anything  to  say  ab¬ 
out  the  press. 

At  a  panel  session,  lively  comments  on 
the  press’  role  in  the  Abscam  case  were 
made  by  Rep.  Richard  Kelly  (R.-Fla.), 
(Continued  on  page  38) 
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Merger  ruled  out 

NNA  executives  insist 
future  outlook  is  bright 


By  Celeste  Huenergard 

While  its  last  two  years  have  been 
financially  grim,  the  95-year-old  National 
Newspaper  Association  says  it  is  very 
much  alive  and  on  the  road  toward  celeb¬ 
rating  its  100th  birthday  {E&P,  Sept.  27). 

“I  have  no  doubt  in  my  mind  that  we 
have  effectively  met  the  challenge,”  out 
going  president  William  C.  Rogers,  pub¬ 
lisher  of  the  Swainsboro  (Ga.)  Blade  de¬ 
clared  during  NNA’s  annual  meeting  last 
week  in  St.  Louis. 

The  challenge  was  a  faltering  financial 
picture  and  the  selection  of  a  new  execu¬ 
tive  director  to  replace  William  Mullen 
who  resigned  last  summer. 

After  registering  substantial  deficits 
two  years  in  a  row,  Rogers  said  the  Asso¬ 
ciation  will  work  to  eliminate  non- 
essential  programs  and  will  concentrate 
its  efforts  on  Congressional  lobbying,  an 
annual  government  affairs  workshop,  the 
annual  convention,  and  Publishers'  Au¬ 
xiliary. 

The  executive  also  announced  savings 
of  $150,000  in  the  1981  budget,  after  1980 
showed  a  deficit  of  about  $40,000  as  of 
August  31. 

An  executive  vice  president  is  ex¬ 
pected  to  be  appointed  within  the  next 
few  days.  Over  100  applications  were  re¬ 
ceived  for  the  post  and  the  handful  of 
finalists  were  interviewed  last  Saturday 
in  St.  Louis. 

“We’ve  faced  the  facts  and  we’ve  bit¬ 
ten  the  bullet,”  Roger  told  his  listeners. 

Any  rumors  that  NNA  might  merge 
with  the  American  Newspaper  Publishers 
Association  were  dispelled  by  incoming 
President  Robert  E.  Bailey,  editor  and 
publisher  of  the  Buhl  (Idaho)  Herald. 

Telling  of  a  meeting  between  repre¬ 
sentatives  from  the  two  groups  on 
September  30,  Bailey  said  ANPA  had 
proposed  a  study  to  investigate  the  possi¬ 
bility  of  leasing  space  in  NNA’s  Washing¬ 
ton  headquarters  for  ANPA  legislation 
staffers,  and  the  purchase  of  some  NNA 
business  services. 

“No  one  has  used  the  word  merger,” 
Bailey  emphasized,  “and  no  inference  is 
intended.” 

He  called  the  meeting  with  ANPA 
“lengthy  and  very  productive,”  but 
added,  “we  have  to  be  very 
careful.  .  .  especially  if  we’re  going 
to  use  joint  offices.” 

In  addition,  Bailey  said  the  study 
would  investigate  the  possible  use  of 
ANPA  computer,  composing  and  print¬ 
ing  equipment  as  well  as  its  expertise  in 
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finance,  payroll,  accounting  and  library 
services. 

Bailey  said  ANPA  would  benefit  from 
the  arrangement  primarily  through  the 
lease  of  NNA  office  space  for  its  two 
government  affairs  staffers.  ANPA,  cur¬ 
rently  headquartered  in  Reston,  Va.,  is 
approximately  25  miles  west  of  Washing¬ 
ton,  D.C. 

The  results  of  the  study  are  expected  to 
be  ready  by  the  end  of  the  month. 

Meanwhile,  plans  also  were  announced 
to  convert  Publishers’  Auxiliary  from  a 
weekly  to  a  semi-weekly  beginning  Janu¬ 
ary  1. 

Bailey  said  the  Association  will  con¬ 
tinue  to  include  Congressional  lobbying 
as  its  primary  focus. 

Considered  the  strongest  voice  on 
Capitol  Hill  in  its  fight  against  second 
class  postal  hikes,  NNA  scored  a  major 
victory  recently  with  the  elimination  of  a 
postal  surcharge  on  Red  Tag  Service  to 
papers  with  in-county  and  limited  circula¬ 
tion. 

The  defeat  represented  a  collective 
savings  of  $14.8  million  a  year  for  week¬ 
lies. 

NNA  membership  currently  claims  ab¬ 
out  4,900  rural  weeklies  and  600  small 
dailies,  the  majority  of  which  depend 
heavily  on  the  postal  service  for  distribu¬ 
tion. 

Throughout  the  business  session  last 
Friday,  members  stood  up  to  offer  their 
praise  and  support  of  NNA,  America’s 
oldest  press  association. 

“If  1  have  a  problem  I  can’t  pick  up  the 
phone  and  call  Katie  Graham  directly,” 
one  weekly  publisher  said.  “NNA  is  real¬ 
ly  the  only  place  I  can  go.” 

Some  press  associations  already  have 
pledged  monetary  contributions  to 
NNA’s  asset  column.  And  Bill  Boykin, 
executive  director  of  the  Inland  Daily 
Press  Association,  announced  that  a 
volunteer  committee  composed  of  press 
association  members  and  publishers 
would  spearhead  a  fund  raising  drive  to 
add  $200,000  to  NNA’s  foundation. 

Preceding  the  business  meeting,  mem¬ 
bers  listened  to  a  roster  of  speakers 
covering  everything  from  co-op  to  news¬ 
papers  in  education,  and  including  talks 
by  George  Bush  and  former  Iranian  hos¬ 
tage  Richard  Queen. 

James  R.  Cregan,  assistant  general 
counsel  for  the  U.S.  House  Committee 
on  Post  Office  and  Civil  Service,  told  his 
audience  newspapers  will  have  to  fight  to 
save  the  $53  million  public  appropriation 
when  Congress  reconvenes  in  Novem¬ 


ber,  or  lose  Saturday  delivery  and  current 
in-county  rates. 

“If  the  public  appropriation  is  elimin¬ 
ated  for  second  class  mail  users,  rates  will 
skyrocket  and  service  will  dwindle  and 
vanish,”  Cregan  said. 

If  rate  payers  have  to  pay  the  full  price 
of  mail  delivery,  he  added,  Saturday  de¬ 
livery  will  be  eliminated  by  1981  and 
three-day  delivery  will  be  the  norm  by  the 
year  20()0. 

“Even  if  Saturday  delivery  is  elimin¬ 
ated,”  Cregan  continued,  “(the  Postal 
Service)  will  maintain  a  monopoly  on 
Saturday  delivery,  and  private  systems 
cannot  compete  with  them.” 

Newspapers  biggest  and  closest  lob¬ 
bying  battle  will  be  with  charitable  orga¬ 
nizations  who  stand  to  lose  their  $100 
million  mail  subsidy,  Cregan  predicted. 

As  for  the  postal  service  goals,  Cregan 
said  its  aim  is  to  eventually  eliminate  the 
postal  classification  system.  “You  will 
pay  on  weight  and  shape  of  what  you  have 
delivered.” 

Looking  toward  the  future,  Cregan  said 
electronic  communication  will  replace 
the  bulk  of  current  first  class  mail  by 
1990. 

He  warned  his  listeners  that  solid,  long 
range  postal  planning  is  needed — even  for 
the  near  future. 

“Carter  denies  there  is  a  postal  service 
and  Reagan  may  replace  the  current 
motorized  service  with  a  Pony  Express 
Service.  We  don’t  know  Anderson’s 
program  yet,”  he  said. 


ANPA  and  NNA 
to  hold  talks 

William  Marcil,  vice  chairman  of 
ANPA  and  publisher  of  Fargo  (N.D.) 
Forum,  who  is  authorized  to  hold  pre¬ 
liminary  discussions  with  NNA,  issued 
the  following  statement  on  October  9: 

“ANPA  has  been  pleased  to  work  with 
NNA  in  considering  ways  in  which  both 
organizations  may  function  separately 
but  co-operatively,  economically,  and 
effectively  in  the  overall  best  interests 
of  the  newspaper  business  of  North 
America. 

“We  look  forward  to  further  discus¬ 
sions  with  designated  NNA  officials. 

“We  obviously  don’t  know  yet  what 
the  detail  of  any  increased  cooperation 
might  be,  but  on  the  ANPA  1  will  be  ex¬ 
ploring  the  possibilities  with  NNA  ex¬ 
peditiously  and  then  will  make  the  neces¬ 
sary  recommendations  for  consideration 
by  the  ANPA  Executive  Committee  and 
board  of  directors. 

“1  am  hopeful  the  matter  can  proceed 
quickly  enough  to  allow  us  to  make  any 
necessary  program  and  budget  decisions 
during  the  next  few  months  as  we  plan 
for  1981  and  beyond.” 
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700  attend  SNPA  convention  in  Coio. 


By  Jerry  Walker 

One  of  the  largest  attendances  in  the  history  of  the  association  turned  out 
for  the  77th  annual  Southern  Newspaper  Publishers  Association  conven¬ 
tion  that  was  held  (September  28 — October  1)  at  the  Broadmoor  Hotel  in 
Colorado  Springs,  Colo. 

SNPA  president  Robert  G.  Marbut  said  the  registration  which  included 
members  and  guests  totaled  700.  The  attendance,  he  noted,  was  10%  more 
than  1974  when  SNPA  last  met  here. 

Remarks  by  speakers 

The  main  thrust  of  the  remarks  delivered  by  the  convention  speakers 
were  communicated  with  quick  "one-liners.”  At  the  cocktail  parties,  on 
the  golf  greens,  and  between  tennis  matches,  many  of  the  attendees  were 
overheard  commiserating  over  the  viewpoints  expressed  on  matters  per¬ 
taining  to  such  things  as: 

*Revising  the  Communications  Act  of  1934 — The  home  computer  could 
financially  undermine  newspapers  to  the  extent  that  newspapers  might  not 
survive  and  freedom  of  the  press  might  no  longer  be  a  reality. — Richard  E. 
Wiley,  former  FCC  chairman,  who  is  serving  as  American  Newspaper 
Publishers  Association’s  telecommunications  counselor. 

*Political  reporting — "Editorial  writers  come  down  out  of  the  hills  and 
shoot  the  wounded.” — Ray  Jenkins,  former  editor,  Montgomery  (Ala.) 
Advertiser,  who  is  now  special  assistant  to  President  Carter. 

*"If  I  have  one  complaint  about  the  coverage  of  this  campaign,  it  is  that 
reporters  naturally  tend  to  be  preoccupied  with  the  process  rather  than 
with  the  issues.” — Drew  Lewis,  deputy  political  director,  Reagan/Bush 
Committee. 

*The  economy — "The  only  ‘surefire’  way  to  slow  down  inflation  is  to 
turn  it  over  to  the  post  office.” — Dr.  Walter  Heller,  regents  professor  of 
economics.  University  of  Minnesota. 

*Writing  a  humor  column — “I  got  into  it  because  I  was  too  old  for  a 
paper  route,  and  too  tired  for  an  affair.” — Erma  Bombeck,  syndicated 
columnist. 

*The  association — “SNPA  is  a  special  organization  with  a  tradition  and 
culture  that  make  it  unique.” — Robert  G.  Marbut,  outgoing  president  of 


SNPA. 

More  Details 

Wiley,  who  is  an  adminsitrative  part¬ 
ner  in  the  firm  of  Kirkland  and  Ellis, 
Washington,  D.C.,  began  his  talk  by  re¬ 
porting  that  “there  will  be  no  com¬ 
munications  legislation  this  year”  in  re¬ 
ference  to  the  bills  proposed  in  both  the 
House  and  Senate  to  revise  the  Com¬ 
munications  Act  of  1934.  Wiley  said  new 
legislation  in  this  area  was  long  overdue. 

The  reason  there  will  be  no  bill  this  year 
is  because  the  House  Judiciary  Commit¬ 
tee  issued  on  September  30  a  negative 
report  on  the  Telecommunications  Act  of 
1980,  he  told  the  publishers.  He  pointed 
out  that  the  committee  took  the  unpre¬ 
cedented  action  of  reporting  “adversely 
without  prejudice”  on  HR  6121.  Accord¬ 
ing  to  ANPA’s  staff  counsel  that  means 
“they  reported  negatively  on  the  bill  but 
without  prejudice  for  future 
consideration”(E&P,  October  4,  page 
16). 

Despite  last  minute  lobbying  efforts  by 
AT&T,  the  ANPA  supported  Wirth 
Amendment,  which  would  bar  AT&T 
from  controlling  the  content  of  home 
computer  information  and  advertising, 
remained  intact. 

Wiley  urged  the  publishers  to  mount  a 
grassroots  lobbying  effort  of  their  own 
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against  AT&T’s  efforts  to  exploit  the 
home  computer  field.  He  said  he  found 
publishers  as  a  whole  reluctant  to  lobby 
out  of  fear  of  undermining  the  public’s 
interest.  He  said  AT&T  sees  a  “vast  mar¬ 
ket  out  there”  and  they  are  waging  an 
effective  lobbying  effort  to  remove  reg¬ 
ulations  that  now  prevent  them  from  de¬ 
veloping  it. 

Wiley  said  he  believes  that  newspapers 
will  remain  viable  for  a  long  time,  but  he 
fears  that  their  economic  base  will  be 
eroded  by  home  computers  which  some 
day  will  permit  viewers  to  order  goods 
and  services  via  terminals.  The  effect,  he 
said,  will  be  great  on  newspaper  in  that 
they  will  lose  advertising. 

Without  advertising,  Wiley  said  news¬ 
papers  will  be  forced  out  of  business  and 
freedom  of  the  press  might  no  longer  be  a 
reality. 

He  noted  that  although  the  ANPA  lob¬ 
bying  team,  comprised  of  Robert  G.  Mar¬ 
but  and  Scott  Low,  argued  hard  and  suc¬ 
cessfully  that  a  company  that  has  a 
monopoly  on  the  transmission  of  in¬ 
formation  should  not  supply  the  data  (in 
winning  the  Wirth-Van  Deerlin  Amend¬ 
ment  by  a  vote  of  25  to  5),  he  said  the  fight 
with  AT&T  was  not  over. 

In  an  earlier  meeting  with  SNPA  lead¬ 


ers,  Marbut  said  it  was  vital  to  the  news¬ 
paper  industry  to  prevent  AT&T  from 
controlling  information  transmitted  as 
well  as  transmission  facilities.  If  the  bill 
does  not  pass  this  session  of  Congress, 
Marbut  said,  “we  will  lose  the  war,”  be¬ 
cause  AT&T  already  is  setting  up  sub¬ 
sidiaries  to  file  tariffs  in  states  across  the 
country  to  provide  information  in  the 
home.  Wiley  said  this  will  mean  that 
AT&T  will  be  able  to  show  Congress  how 
it  is  serving  the  people  when  it  recon¬ 
venes  the  next  session  and  as  he  put  it, 
"Congress  don’t  like  to  take  away 
goodies.” 

Politcal  coverage 

Jenkins  and  Lewis  were  last  minute 
substitutes  for  Jody  Powell,  press  secret¬ 
ary  to  President  Carter,  and  Ed  Meese, 
chief  of  staff,  Reagan/Bush  Campaign 
Committee. 

Jenkins,  who  was  no  stranger  to 
SNPA,  having  conducted  seminars  on 
writing  while  connected  with  the  Mont¬ 
gomery  newspapers,  had  only  mild  critic¬ 
ism  to  offer  on  the  way  the  press  was 
covering  the  Presidential  campaign.  His 
opponent.  Drew  Lewis,  was  just  as  con- 
cilliatory  towards  the  press. 

Jenkins  noted  that  President  Carter  had 
conducted  60  news  conferences  since  he 
had  been  office,  the  most  since  President 
Franklin  Roosevelt.  In  addition,  Jenkins 
said  the  President  had  held  about  the 
same  number  of  meetings  with,  out-of- 
town  editors  who  came  to  Washington  for 
a  day  of  briefings  and  30  minutes  with 
Carter. 

Jenkins  said  he  feels  on  occasions  that 
the  President  is  treated  badly  by  the 
press.  However,  he  said  “I  don’t  feel  any 
conspiracy  to  get  the  President.”  Jenkins 
said  the  reason  is  generally  that  the  repor¬ 
ter  has  not  worked  as  hard  as  they  should 
to  get  the  facts  right.  "It  is  possible  to 
differ  on  matters  of  policy,”  Jenkins 
added. 

Lewis  criticized  the  press,  particularly 
television  reporters,  for  “looking  for  the 
one — liner  of  the  day”  in  covering  the 
candidates. 

“Because  the  tv  reporter’s  time  and 
space  are  often  limited,  the  coverage  of  a 
candidate’s  day  is  often  limited  to  a  series 
of  photo  opportunities  and  a  handful  of 
colorful  quotes.  The  public  is  seldom  able 
to  hear  a  full  explanation  of  a  candidate’s 
view  on  crucial  issues  or  a  complete 
analysis  of  the  day’s  events  by  the  re¬ 
porter.” 

“In  short,  we  have  very  few  com¬ 
plaints,”  Lewis  said.  “If  I  have  one  com¬ 
plaint  about  coverage  of  this  campaign,  it 
is  that  reporters  naturally  tend  to  be 
preoccupied  with  the  process  than  with 
the  issues,”  he  said. 

For  example,  he  said  John  Anderson 
(Continued  on  page  13) 
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(Continued  from  page  12) 
was  forced  to  spend  the  first  1 5  minutes  of 
an  appearance  on  a  Sunday  morning  news 
show  answering  variations  on  the  same 
question  as  to  what  he  would  do  it  he  did 
not  meet  the  percentage  required  by  the 
League  of  Women  Voters  to  participate 
in  the  debates.  “It  seems  to  me  that  the 
public  has  been  denied  an  opportunity  to 
hear  instead  how  Anderson  justified  the 
imposition  of  a  50  cents  per  gallon  tax  on 
gasoline  or  how  he  defends  the  cost  of  his 
platform’s  proposals,”  Lewis  said. 

In  closing,  Lewis  said  he  would  like  to 
see  “more  concentration  of  coverage  on 
the  real  issues  of  this  campaign:  inflation, 
joblessness,  and  our  flagging  national 
security.” 

Economy  and  housewives 
Dr.  Heller,  who  gave  his  talk  attired  in 
a  blue  golf  jacket  because  he  had  left  his 
suit  coat  in  a  rental  car  that  he  returned 
the  night  before,  said  he  saw  signs  that  the 
recession  was  coming  to  an  end.  The  for¬ 
mer  chairman  of  the  President’s  Council 
of  Economic  Advisers  said:  “I  think  the 
recession  soon  will  be  over.  I  am  afraid 
we  may  have  a  rocky  road  to  recovery.” 

Heller  said  he  believed  that  some  kind 
of  a  tax  cut  will  be  needed  in  1981  along 
with  some  kind  of  wage-price  controls  to 
help  the  economy  recover. 

Erma  Bombeck,  the  last  speaker  at  the 
three  day  convention,  packed  the  au¬ 
ditorium,  which  generally  was  about 
three-fourths  filled  for  the  other  speak¬ 
ers.  On  hand  to  hear  Ms.  Bombeck  were 
the  publisher’s  wives,  golfers  and  tennis 
players  who  had  been  enjoying  the  warm 
Colorado  weather  rather  than  attend  the 
sessions. 

Ms.  Bombeck,  who  writes  a  humor  col¬ 
umn  for  housewives,  let  fly  with  a  series 
of  amusing  one-liners  about  her  life  as  a 
housewife,  including  one  serious  one. 

“I’ve  been  on  the  utility  room  beat  (the 
title  of  her  speech)  for  the  last  16  years.  It 
is  the  pits.  I  got  into  it  because  I  was  too 
old  for  a  paper  route,  and  too  tired  for  an 
affair. 

“But  I  encountered  a  revolution  on  the 
way  to  the  utility  room .  Housewives  were 
saying,  ‘If  God  had  meant  me  to  scrub 
johns,  I  would  have  had  clogged  sinuses.’ 

“I  live  like  most  women,  in  a  fetal  posi¬ 
tion  under  the  kitchen  sink.  Those  who 
work  must  come  home  and  put  a  lamb 
chop  under  each  armpit  to  defrost  it. 

“The  day  is  coming  when  women  will 
receive  a  salary  for  what  they  do — $350  a 
week.  Then  a  lot  of  men  will  find  they  are 
living  above  their  means.” 

Business  report 

On  the  business  side,  the  members  by  a 
voice  vote  approved  without  an  objection 
the  amendment  to  the  by-laws  (E&P, 
October  4). 

Roland  Weeks  Jr. ,  president  and  gener¬ 
al  manager  of  the  Biloxi-Gulfport  (Miss.) 
Sun  and  Herald,  was  elected  president  of 
the  SNPA,  succeeding  Robert  G.  Mar- 
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but,  president  and  chief  executive  officer 
of  Harte-Hanks  Communications  Inc, 
who  was  elected  chairman  of  the  board  of 
directors. 

J.  Stewart  Bryan  III,  publisher  of  the 
Richmond  (Va.)  Times-Dispatch  and 
News  Leader  was  named  president¬ 
elect.  Rhea  T.  Eskew,  president  of  Mul¬ 
timedia  Newspapr  Co.  and  presient  and 
co-publisher,  Greenville  (S.C.)News  and 
Piedmont,  was  elected  treasurer. 

Douglas  L.  Manship,  publisher.  Baton 
Rouge  (L&.)State-Times  and  Morning 
Advocate,  was  elected  chairman,  SNPA 
Foundation,  succeeding  Jack  Tarver, 
vicechairman  of  the  board  of  Cox  Enter¬ 
prises  Inc. 

In  his  treasurer’s  report,  Bryan  said  the 
association  budget  calls  for  income  and 
expenditures  of  $45 1 ,000  in  1981 .  He  said 
dues  of  newspaper  members  will  increase 
effective  January  1  from  1.4  cents  to  1.5 
cents  for  each  copy  of  net  paid  daily  cir¬ 
culation.  The  dues  increase  will  produce 
$15,000  additional  revenue,  Bryan  said 
Bryan  said  SNPA’s  1980  income  was 
$9,000  less  than  planned  in  the  budget  and 
he  attributed  this  to  a  decline  in  attend¬ 
ance  at  SNPA  seminars.  He  said  the  asso¬ 
ciation  finished  the  year  “well  in  the 
black  with  expenses  down  $33,000.” 

Weeks  pledged  to  continue  the  work 
started  by  Marbut  in  fulfilling  the  six 
goals  identified  in  the  Yankelovich,  Skel- 
ly  &  White  survey  of  SNPA  (E&P,  Octo¬ 
ber  4).  He  appointed  Bryan  to  serve  as 
head  of  the  planning  committee. 

Dean  joins  NABSCAN 

John  L.  Dean  has  joined  National 
Advertised  Brands  Scanning  Reports 
(NABSCAN)  as  vice  president- 
information  services,  according  to 
Richard  L.  Neale,  president. 

Dean  was  formerly  corporate  vice 
president,  management  information  sys¬ 
tems,  for  the  Great  Atlantic  &  Pacific  Tea 
Co.,  where  he  was  responsible  for  orga¬ 
nizing  and  administering  data  processing 
and  telecommunications  capabilities. 

Before  going  to  A  &  P  in  1975,  Dean 
was  senior  vicepresident,  planning  and 
research,  for  Beneficial  Management 
Corporation.  He  had  joined  Beneficial  in 
1953. 

At  NABSCAN  Dean  will  work  in  two 
areas — input  from  retailers  who  supply 
data  based  on  readings  of  the  Universal 
Product  Code  (UPC)  on  items  going 
through  the  cash  register  checkout  and 
the  continuing  development  of  informa¬ 
tion  systems  for  clients. 

NABSCAN  now  receives  product 
movement  data  from  more  than  380  su¬ 
permarkets  in  all  parts  of  the  country  and 
provides  weekly  reports  of  sales  and  mar¬ 
ket  share  by  category,  by  brand  and  by 
price  for  package  goods  marketers  who 
subscribe  to  its  service. 

N  ABSC  AN  is  affiliated  with  the  News¬ 
paper  Advertising  Bureau. 


London  P.M.  dailies 
to  merge  on  Nov.1 

London’s  two  P.M.  newspapers,  the 
Evening  Standard  and  the  Evening  News, 
will  merge  about  Nov.  1  under  an  agree¬ 
ment  that  has  brought  a  storm  of  protest 
from  editorial  and  printers’  unions. 

The  merger  will  mean  the  loss  of  1 ,750 
jobs,  all  at  the  99-year-old  News,  which  is 
expected  to  go  out  of  existence. 

Lord  Victor  Matthews,  chairman  of  the 
Express  Newspapers  which  owns  the 
Standard,  blamed  the  closure  on  a  big 
drop  in  advertising  at  both  papers  and  the 
opposition  of  the  unions  to  the  new  tech¬ 
nology.  He  said  that  he  anticipated  more 
Fleet  Street  “casualties”  unless  the  un¬ 
ions  accept  automation. 

Kenneth  Ashton,  spokesman  for  the 
National  Union  of  Journalists  (NUJ),  said 
he  was  “disgusted”  at  the  way  his  union 
members  heard  the  news  about  the  mer¬ 
ger.  The  agreement  was  announced  at  a 
hastily  called  press  conference  Oct.  1  by 
the  government’s  Consumer  Affairs 
Bureau,  which  has  approved  the  transac¬ 
tion. 

Both  papers  had  been  losing  money. 
The  morning  Daily  Telegraph  reported 
that  the  deal  calls  for  Associated  News¬ 
papers,  owners  of  the  Evening  News,  to 
pay  more  than  $2,400,000  in  cash  for  a 
50%  share  of  the  asset  value  of  the  Stan¬ 
dard.  Express  Newspapers  will  buy  for  a 
nominal  sum  of  $2.40  the  Evening  News 
title,  which  will  initially  be  under  the 
masthead  of  the  new  Evening  Standard. 
Associated  Newspapers,  the  Telegraph 
said,  also  has  agreed  to  pay  more  than  $>^ 
million  in  severance  money  to  News  em¬ 
ployees. 

The  printers’  union,  the  National 
Graphical  Association  (NGA),  was  out¬ 
raged  by  the  merger  announcement. 
NGA  president  Leslie  Dixon  said  one 
evening  paper  in  London  is  like  “a  license 
to  print  money.”  He  promised  that  he  will 
ask  the  NUJ  and  technical  unions  to  pre¬ 
sent  a  “united  front”  against  the  merger. 

Lord  Matthews  warned  that  he  will 
close  both  evening  newspapers  if  the  un¬ 
ions  take  industrial  action  against  the 
agreement. 

Eller  withdrew  offer 
to  buy  Denver  Post 

Shortly  before  the  dissolution  of  the 
Charter  Media  was  announced,  chairman 
Karl  Eller  withdrew  the  company’s  offer 
to  purchase  the  Denver  Post. 

Last  June  Post  stockholders  had  autho¬ 
rized  president  Donald  Seawell  to  enter¬ 
tain  offers  to  seek  the  market  value  of  the 
newspaper. 

Eller  stated  he  withdrew  his  offer  for 
the  paper  “because  I  felt  nothing  was 
happening  to  it.” 
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Columnist  cites  need 
for  passionate  editorials 


By  Lenora  Williamson 

“These  days  I  very  seldom  see  pas¬ 
sion,  real  passion,  in  editorials,”  syndi¬ 
cated  columnist  James  J.  Kilpatrick  com¬ 
plained  to  the  National  Conference  of 
Editorial  Writers. 

There  is  a  place  for  passionate  edito¬ 
rials,  for  light  editorials,  Kilpatrick  de¬ 
clared  in  noting  a  “dearth”  of  light  pieces 
on  the  pages  he  sees  in  traveling  around 
the  country.  Kilpatrick  is  a  life  member 
and  a  past  president  of  NCEW,  with 
credentials  beginning  during  his  edi¬ 
torship  at  the  Richmond  (Va.)  News 
Leader. 

Invited  to  address  his  editorial  friends 
on  the  writing  art  during  the  Septem¬ 
ber  23-26  meeting  in  Huntington,  West 
Virginia,  Kilpatrick  preached  “clarity, 
clarity,  clarity”  as  the  first  goal,  but 
added  “clarity  plus  style”  for  desirable 
tone  and  pitch  of  the  editorial  page. 

Kilpatrick  said  that  in  the  old  days  and 
to  a  certain  extent  still  he  finds  a  problem 
with  the  tone  and  shrillness  of  editorial 
pages.  “My  thought  then  was  a  little  of 
that  sort  of  thing  goes  a  long  way.. .When 
editorials  are  constantly  shrill  the  reader 
tends  to  tune  them  out.” 

Kilpatrick  termed  cadence  the  essence 
of  style  in  writing — “the  kind  of  rhythm 
that  leads  the  sentence  along.”  He  parti¬ 
cularly  was  emphatic  that  the  writer 
should  edit  himself  on  the  sins  of  redun¬ 
dancy,  misplaced  modifiers,  cloudy 
antecedents. 

“Let  us  be  humble  before  the  gods  of 
style  and  literacy  that  we  serve,”  Kilpat¬ 
rick  concluded.  “Let  us  be  eternally 
grateful  for  the  opportunity  given  us  to 
write  and  to  be  published;  to  spread  our 
peacock  opinions  on  the  printed  page  and 
to  watch  over  the  whole  marvelous  arena 
of  human  affairs  from  the  seat  in  the  press 
box.” 

For  its  34th  annual  convention  set  in 
the  heart  of  the  nation’s  coal  producing 
area,  the  National  Conference  of  Edito¬ 
rial  Writers  proposed  to  listen  and  learn 
about  the  multiple  choices  ahead  in  the 
energy  crisis. 

There  was  no  disagreement  by  guest 
speakers  that  the  energy  choices  and 
their  effect  on  the  economy  will  domi¬ 
nate  the  1980’s  and  1990’s.  But  there 
were  disagreements  about  the  relative 
merit  and  wisdom  of  proposed  solutions 
from  guest  speakers. 

In  betweeen  the  three  days  of  morning 
to  night  talk  about  fuels  and  the  envi¬ 
ronment,  the  editorialists  elected  the  first 
woman  president  of  the  conference,  Ann 
Lloyd  Merriman  of  the  Richmond  (Va.) 
News  Leader;  and  intently  critiqued 
editorial  pages  of  fellow  members;  de¬ 


cided  to  examine  newspaper  influence  on 
elections;  drove  around  a  pilot  H-coal 
plant  at  Catlettsburg,  Kentucky,  and 
some  even  ventured  down  into  the  Mon¬ 
terey  Coal  Mine  at  East  Lynn,  West  Vir¬ 
ginia,  as  a  post-convention  event. 

And  many  members  lined  up  outside 
the  convention  center  in  Huntington 
on  the  one  free  afternoon  for  a  spin 
around  several  blocks  of  the  city  in  an 
experimental  electric  car,  the  General 
Motors  Electrovette  being  developed  in 
Detroit  as  another  venture  in  the  race 
to  solve  the  fuel  consumption  prob¬ 
lem. 

Governor  John  D.  (Jay)  Rockefeller 
IV,  now  in  the  midst  of  a  re-election 
campaign,  delivered  the  opening  energy 
backgrounder  for  the  editorial  writers, 
declaring  that  energy  is  the  issue  of  the 
80s  but  said  the  question  is  whether  the 
American  people  are  going  to  face  up  to 
it. 

Rockefeller  sees  a  “clear  trend  toward 
increased  use  of  coal,  although  it  is  reluc¬ 
tant.”  He  said  the  re-emergence  of  coal 
as  a  dominate  energy  is  inevitable. 

That  same  evening,  Barry  Commoner, 
populist  spokesman,  author  and  Citi¬ 
zen’s  Party  candidate  for  the  presidency, 
declared  that  95%  of  the  country’s 
energy  required  to  drive  the  economic 
system  is  non-renewable  and  that 
“we’ve  got  to  find  a  source  that  does  not 
respond  to  your  use  of  it,  a  source  that 
remains  the  same.  The  sun  is  such  a 
source.” 

He  added,  “The  basic  understanding 
of  the  energy  problem  is  largely  what  you 
have  not  been  hearing — not  on  the  edito¬ 
rial  pages  or  from  the  candidates.” 

Robert  1.  Hanfling,  Deputy  Under 
Secretary  of  Energy,  told  another  con¬ 
vention  session  that  it  “is  vital  that  we 
deploy  every  commercially  viable  syn¬ 
thetic  fuels  technology  as  rapidly  as  pos¬ 
sible”  in  the  interests  of  national  securi¬ 
ty.  He  said  “fulfilling  the  promise  of 
synthetic  fuels  must  be  one  of  the  high¬ 
est  priorities  for  our  economy  in  the  80s.” 

Andrew  Young,  former  U.S.  Ambas¬ 
sador  to  the  United  Nations,  was  intro¬ 
duced  by  Robert  T.  Pittman,  editor  of 
editorials  for  the  St.  Petersburg  Times, 
with  a  comment,  “He  would  make  a 
good  editorial  writer  because  he  knows 
how  to  get  people’s  attention.” 

Young  responded  to  Pittman’s  com¬ 
ment  about  turning  to  syndicated  col- 
umning,  “They  want  me  to  be  a  lot  more 
controversial  in  my  column  .  .  .  jazz  it 
up  ...  1  think  they  thought  they  were 
getting  the  kind  of  person  portrayed  by 
your  headline  writers.”  Young’s  column 
is  distributed  by  the  Los  Angeles  Times 
Syndicate. 


Of  the  convention’s  energy  explora¬ 
tion,  Young  said,  “I  don’t  think  we  .can 
become  energy  independent.  I  don’t  see 
the  energy  problem  as  the  result  of  the 
United  States  having  done  anything 
wrong.  We  have  used  energy  wisely  .  .  . 
in  establishing  levels  of  prosperity  and 
progress  that  are  unmatched  any  place  in 
the  world.” 

Young  sees  the  1980’s  goal  as  that  of 
establishing  “energy  interdependence” 
and  analyzes  the  energy  problem  as  a 
trade  problem.  The  energy  problem  is  as 
much  political  as  it  is  a  problem  of  raw 
materials,  in  his  view.  Citing  Palestine 
Liberation  pressure  on  oil  producing 
countries.  Young  added,  “1  don’t  think 
we  will  ever  balance  our  energy  problem 
without  settling  the  Palestinian  prob¬ 
lem.”  He  pointed  to  West  Africa  as  the 
“oil  potential  of  the  future.” 

For  a  panel  discussion  asking  “Is  Coal 
the  Answer?”,  Carl  Bagge,  president  of 
the  National  Coal  Association,  stood 
firm.  “Coal  is  part  of  the  answer,”  he 
said.  Bagge  cited  the  necessary  balanc¬ 
ing  of  competing  national  goals,  and  also 
explained  that  the  United  States  has  got 
to  sell  coal  abroad  and  immediately  faces 
problems  of  inadequate  port  facilities 
and  railroad  transport. 

Eldon  Callen,  who  is  press  secretary 
to  President  Sam  Church  of  the  United 
Mine  Workers,  on  the  panel  with  Bagge, 
said,  “Coal  is  the  answer — most  defi¬ 
nitely.”  Only  now,  he  added,  are  people 
looking  at  coal  and  starting  to  look,  listen 
and  learn.  Callen  declared  the  UMW  will 
not  stand  for  reduction  on  safety  laws. 

G.  Martin  Wagner,  chief  of  the  En¬ 
vironmental  Protection  Agency’s  policy 
branch,  commented,  “Coal  is  a  major 
part  of  the  solution,  but  we  don’t  want  to 
throw  away  environmental  gains  of  the 
past  10  years  .  .  .  the  environmental 
side  of  the  issue  is  very  complicated  and 
EPA  is  only  one  of  the  many  actors.” 
Asked  about  the  emerging  problem  of 
acid  rain,  Wagner  said,  “We  know 
enough  about  it  to  know  it  is  a  problem.” 

When  the  convention  heard  a  panel  on 
energy  alternatives,  Theodore  R.  Eck, 
chief  economist  for  Standard  Oil  of  In¬ 
diana,  suggested  there  is  “no  such  thing 
as  the  world  running  out  of  oil”  and  he 
also  termed  coal  a  best  option  where  it 
can  be  burned  legally. 

Hans  Lansberg,  senior  fellow  of  Re¬ 
sources  for  the  Future,  termed  energy 
alternative  debates  frustrating  and  devi- 
sive.  “Energy  has  become  the  play¬ 
ground  where  the  nation  is  fighting  out  its 
dislikes  and  hates.”  Denis  Hayes,  direc¬ 
tor  of  the  Solar  Research  Institute, 
Golden,  Colorado,  reported  some  of  the 
studies  being  done  there.  Dr.  Henry  Lee, 
executive  director,  of  Harvard’s  Energy 
and  Environmental  Policy  Center,  also 
participated  as  a  luncheon  speaker. 

Closing  the  convention  program  was 
Harry  Caudill,  Appalachian  author  and  a 
former  member  of  the  Kentucky  House 
(Continued  on  page  35) 
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Recipe  sections:  a  boon 
to  newspaper  readership 


By  Celeste  Huenergard 

They  offer  no  allure  for  readers 
addicted  to  Stouffer’s  or  Swanson’s. 

But  for  those  who  appreciate  the  differ¬ 
ence  between  defrosted  and  simmered, 
they  serve  as  an  annual  expansion  to  their 
culinary  libraries. 

Just  how  long  food  editors  have  been 
cranking  out  cookbook  sections  is  any¬ 
body’s  guess. 

Two  veterans  of  the  time  consuming 
process,  however,  are  Clara  Eschmann 
of  the  Macon  (Ga.)  Telegraph  and  News 
and  Betty  Roberts  of  the  Shelby  (Ind.) 
News. 

“It’s  probably  the  best  public  relations 
thing  we  do  all  year  long,’’  Eschmann 
said  of  her  28-page  recipe  tabloid  which 
comes  out  once  a  year. 

Roberts  prints  hers  in  three  mini-tab 
sections,  which  range  between  40  pages 
and  62  pages  apiece.  Each  section  is  di¬ 
vided  into  appetizers,  salads  and  breads, 
main  dishes  and  vegetables,  and  desserts 
and  candies.  The  three  books  are  distri¬ 
buted  on  consective  days  to  readers  who 
add  them  to  their  collections. 

Both  food  editors  said  their  sections  offer 
a  “good”  ratio  of  accompanying  adver¬ 
tising  promoting  food  products  and  their 
preparation. 


“We  carry  about  40%  advertising  in 
ours,”  Roberts  said.  “We  are  making 
money  on  them.” 

Eschmann  said  she  received  more  than 
1 ,000  recipes  from  readers  after  she  pub¬ 
lished  a  request  for  them  in  her  May  food 
pages. 

About  250  recipes  wind  up  in  the  cook¬ 
book  section  which  usually  appears  in  a 
September  Sunday  edition.  The  remain¬ 
der  are  used  in  a  weekly  column. 

“I  print  the  name  and  address  of  each 
cook  under  the  recipe,”  Eschmann  ex¬ 
plained.  “You  know  sometimes  ail  any¬ 
body  ever  does  in  life  is  make  a  good 
cake.  And  they  like  the  recognition.” 

None  of  the  recipes  is  tested  before 
publication. 

“We  just  tell  readers  to  call  the  cook  if 
they  have  problems.”  Eschmann  said. 

A  coinciding  contest  is  held  to  deter¬ 
mine  the  best  recipes.  Eschmann  said 
she  picks  15  finalists  who  are  asked  to 
prepare  their  dishes  for  a  panel  of  local 
Judges.  The  winning  cook  is  featured  on 
the  section’s  cover. 

Roberts  receives  between  500  and  700 
recipes  from  readers  each  year.  “We 
print  everything,”  she  said. 

The  News  also  offers  a  contest  in  con¬ 
junction  with  its  section  and  more  than 


100  recipes  are  tested  to  determine  five 
winners  in  seven  different  food  categor¬ 
ies.  The  grand  champion  receives  a  cash 
prize  of  $30,  while  the  runners  up  walk  off 
with  food  ingredients  or  equipment. 

Both  newspapers  also  sell  their  books 
over  the  counter  for  50  cents.  Roberts 
said  such  sales  result  in  an  additional 
1,000  copies. 

According  to  the  two  editors,  the 
annual  project’s  biggest  problem  is  time. 

“I  spend  off  and  on  about  four  months 
on  it  in  addition  to  getting  out  my  regular 
food  pages,”  said  Eschmann,  the  Tele¬ 
graph  and  News’  only  food  staffer. 

“I  couldn’t  begin  to  tell  you  how  much 
time  1  put  in  on  it,”  Roberts  said.  “I 
spend  over  an  hour  a  day  just  going 
through  the  recipes  and  putting  them  in 
legible  form.  That’s  about  30  hours  right 
there.” 

Both  editors  said  that  checking  for 
duplicate  recipes  is  another  problem. 
“I’m  so  scared  I’m  going  to  run  two  of  the 
same  ones  in  my  section,”  Eschmann 
said.  “And  that’s  not  really  fair  to  the 
reader.” 

Regardless  of  the  intermittent  tedium, 
the  two  editors  said  they  derived  a  great 
deal  of  satisfaction  from  the  final  product. 

“Every  year  1  say  ‘Darn,  do  1  have  to 
do  this  thing  again,”’  Eschmann  said. 
“But  then  the  recipes  start  coming  in  and 
I  see  alt  these  different  kinds  of  handwrit¬ 
ing — from  real  neat  to  real  squiggly — and 
it  touches  me.” 


and  Pillsbury  as  well  as  the  supermarket 
of  the  future,  Byerly’s. 

Besides  discussing  food,  editors  will  be 
offered  innumerable  opportunities  to 
sample  it. 

General  Foods  will  host  a  dinner  Sun¬ 
day  night  made  from  General  Foods  pro¬ 
ducts.  Dannon  Yogurt  and  South  Africa 
Rock  Lobster  Service  Corporation  will 
serve  a  146-calorie  three  course  luncheon 
on  Tuesday.  Not  to  be  outdone.  Ocean 
Spray  Cranberries  will  offer  a  dinner 
menu  of  American  dishes  prepared  by 
three  European  chefs. 

Hershey  Foods  Corp.  will  be  in  charge 
of  breakfast  the  next  morning  and  has 
organized  a  panel  of  physicians  to  discuss 
changes  in  diet  and  dental  care.  That 
evening  Coco  Ribe  and  Dekuyper  Coco¬ 
nut  Amaretto  will  demonstrate  the  va¬ 
rious  uses  of  liquers  in  desserts  and 
drinks. 

Friday’s  final  meal  will  feature  a 
biochemists’s  perceptions  of  the  food  edi¬ 
tor’s  role  in  improving  American  nutri¬ 
tion. 

Other  meeting  topics  include:  the  Grain 
Exchange,  living  with  stress  successful¬ 
ly,  the  value  of  fresh  fruits  and  veget¬ 
ables,  kitchen  appliances  and  the  chang¬ 
ing  consumer,  food  labeling  regulations, 
blue-veined  cheeses,  and  the  birth  of  the 
microwave  oven. 


Diverse  agenda  highlights 
food  editors  conference 


The  ingredients  of  this  year’s  News¬ 
paper  Food  Editors  conference  have 
been  carefully  selected  by  its  sponsors, 
the  National  Newspapers  Sales  Associa¬ 
tion. 

Scheduled  to  be  held  in  Minneapolis 
Oct.  12-17,  the  38th  annual  meeting  prom¬ 
ises  to  be  a  well  balanced  mixture  of  news 
on  nutrition,  recipes,  gourmet  cooking, 
consumer  buying  and  products. 

“The  Conference  offers  food  editors  a 
great  opportunity  to  get  materials  for 
their  pages  all  year  long,”  Robert  Taylor, 
conference  chairman  and  a  sales  rep  with 
Story  &  Kelly-Smith  Inc.  said. 

As  the  food  manufacturing  capital  of 
the  country,  Minneapolis  appears  to  be 
the  perfect  site  for  the  six-day  event, 
according  to  NASA  coordinator  Agnes 
Beck. 

“We've  never  met  in  Minneapolis  be¬ 
fore  so  it  should  be  interesting  for  the 
editors,”  said  Beck.  “It  also  carries  the 
nickname, ‘city  with  pizzazz’”. 

According  to  Helen  Wilber,  chairman 
of  the  group’s  advisory  committee  and 
food  editor  for  the  Providence  (R.l.) 
Journal-Bulletin,  the  meeting  represents 
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the  only  annual  opportunity  she  and  her 
counterparts  have  to  exchange  notes. 

“We  are  mostly  lone  people  on  our 
staffs  and  we  have  no  one  to  talk  with.” 
she  said.  “The  conference  gives  us  a 
chance  to  discuss  mutual  problems.” 

Beck  emphasized  that  the  food  editors 
themselves  choose  the  conference  sub¬ 
jects,  most  of  which  will  be  underwritten 
by  the  44  participating  food  manfac- 
turers. 

The  only  workshop  that  will  not  be 
sponsored  by  a  food  company  this  year 
will  be  chaired  by  Wilber  and  will  include 
an  evaluation  of  industry  food  releases 
and  photos  as  well  as  a  talk  by  author  and 
lecturer  Joan  Kennedy  on  self-image, 
goals  and  attitude. 

The  rest  of  the  conference’s  agenda  is 
as  diverse  as  its  sponsors. 

Dr.  Joyce  Brothers  will  examine  the 
psychology  of  breakfast  during  a  seminar 
sponsored  by  the  Cereal  Institute  Inc., 
while  Future  Shock  author  Alvin  Toffler 
will  take  the  podium  after  a  luncheon  pre¬ 
pared  by  Borden  Inc. 

Food  editors  also  will  get  a  chance  to 
tour  the  headquarters  of  General  Mills 
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McClatchy  protests  Journal  story 
on  why  he  killed  investigation 


By  Andrew  Radolf 

The  Wall  Street  Journal  agreed  to  pub¬ 
lish  as  a  letter-to-the-editor  a  statement 
by  C.  K.  McClatchy,  president  and  editor 
of  McClatchy  Newspapers,  protesting  a 
recent  Journal  article  alleging  the  news¬ 
paper  group  killed  an  investigative  story 
to  protect  the  sale  of  a  televsion  station. 

The  agreement  came  after  McClatchy 
met  with  Journal  executive  editor  Laur¬ 
ence  O'Donnell  in  New  York  City  on 
October  7. 

McClatchy  wanted  his  statement 
printed  on  the  Journal’s  front  page  in  a 
position  of  prominence  equal  to  that  of 
the  original  article  which  was  the  second 
lead  story  on  September  29. 

O’Donnell  declined  McClatchy’s  re¬ 
quest  and  offered  instead  to  print 
McClatchy’s  protest  as  a  letter  accompa¬ 
nied  by  an  editor’s  note  on  October  9. 

In  his  statement,  which  was  provided 
to  Editor  &  Publisher,  McClatchy  said 
the  Journal’s  story  “unfairly  impugned 
the  integrity  of  the  Bee  papers,  their  edi¬ 
tors,  and  their  executives.  The  implica¬ 
tion  of  the  Journal  story  that  the  decision 
not  to  run  (the  investigation)  was  made  to 
protect  our  sale  of  a  televison  station  is 
felse.” 

McClatchy  stated  the  decision  to  kill 
the  investigation  was  based  on  libel  con¬ 
siderations  only. 

The  investigation  was  scheduled  to 
appear  last  March  in  three  McClatchy 
Newspapers,  the  Sacramento  Bee,  Fres¬ 
no  Bee,  and  Modesto  Bee.  Conducted  by 
a  team  of  three  reporters  headed  by  De¬ 
nny  Walsh,  it  took  two  years  to  complete 
and  ran  over  8(K)0  words. 

The  Journal  obtained  a  copy  of  the 
team’s  investigation  and  summarized  its 
contents  in  a  story  written  by  Jim  Drink- 
hall  of  the  San  Francisco  bureau.  The 
article  alleged  McClatchy  Newspapers 
decided  to  kill  the  investigation  because  it 
linked  a  prominent  California  fruit  grow¬ 
er,  John  Garabedian,  to  a  bribery 
scheme. 

Garabedian  owns  10%  of  San  Joachim 
Communications  Corp.,  a  company 
which  has  agreed  to  purchase  KMJ-tv, 
Fresno,  from  McClatchy  Newspapers  for 
$13.5  million.  The  sale  is  pending  approv¬ 
al  by  the  Fedral  Communications  Com¬ 
mission. 

The  Journal  article  said  lawyers  for 
McClatchy  who  were  handling  the  KMJ 
sale  before  the  FCC  “were  aghast  when 
they  learned  of  the  Garabedian  story.  The 
attorneys  advised  that  the  story  be  killed 
.  .  .  and  it  was  done.’’ 

The  article  stated  Garabedian  “was 
never  charged  in  the  bribery  matter  nor 
was  he  ever  mentioned  in  court  proceed¬ 
ings.” 
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Garabedian  was  linked  to  the  bribery 
scheme  during  the  course  of  the  inves¬ 
tigation  by  two  associates  who  pleaded 
no  contest  to  misdemeanor  charges  of  ob¬ 
struction  of  justice  and  received  sus¬ 
pended  sentences.  The  men  were  origi¬ 
nally  indicted  on  several  felony  counts  of 
bribery  and  conspiracy. 

McClatchy’s  letter  to  the  Journal 
stated  “the  decision  (to  kill  the  story)  was 
based  solely  on  our  libel  lawyer’s  convic¬ 
tion  that  if  Garabedian  sued,  we  would 
not  prevail  in  light  of  the  witnesses  who 
we  thought  would  be  available  to  tes¬ 
tify.” 

McClatchy’s  letter  asserts  his  FCC 
lawyer  “did  not  advise  us  not  to  run  the 
story.”  McClatchy  wrote  that  his  lawyer 
told  him  “running  the  story  would  not 
result  in  an  FCC  problem,  although  he  did 
believe  there  was  a  libel  problem.” 

The  letter  continued,  “Garabedian’s 
name  came  up  quite  early  in  the  investiga¬ 
tion.  It  would  seem  evident  that  if  I  was 
going  to  be  concerned  about  the  possible 
effect  that  news  story  might  have  on  the 
sale  of  our  television  station,  I  would  not 
have  encouraged  our  reporters  to  remain 
in  pursuit  of  the  matter.” 

The  Journal’s  reply  to  McClatchy 
stated,  “Obviously  only  Mr.  McClatchy 
knows  for  certain  what  his  motivation  for 
cancelling  the  article  was.  While  we  had 
serious  doubts  at  the  time  our  story  was 
published  that  the  Bee  article  was  killed 
soley  for  libel  reasons,  and  believe 
strongly  that  we  had  a  duty  to  report 
those  doubts,  we  welcome  Mr. 
McClatchy’s  assertion  that  FCC  license 
considerations  were  unrelated  to  his  deci¬ 
sion  not  to  run  the  story. 

Pre-trial  hearing 
closed  in  N.  Y. 

A  New  York  Supreme  Court  judge  in 
Manhattan  rejected  pleas  by  attorneys 
from  the  New  York  Times,  New  York 
News,  and  New  York  Post  and  closed  part 
of  a  pre-trial  hearing  on  whether  to  try  in 
abstentia  two  men  accused  of  selling 
10,000  machine  guns  to  undercover 
agents. 

A  defense  attorney,  who  believes  his 
client  is  dead,  contended  making  certain 
parts  of  the  court  testimony  public  would 
jeopardize  the  life  of  his  client  “if  the 
prosecution  is  right”  and  the  man  is  still 
alive. 

The  defendants  failed  to  appear  before 
Judge  Galligan  when  their  trial  was  sche¬ 
duled  to  start  on  September  4. 

Judge  Galligan  agreed  with  the  defense 
and  said  justice  would  not  be  served  by 
hearing  the  testimony  in  open  court. 

A  Times  spokesman  said  his  newspap¬ 
er  plans  to  appeal  Judge  Galligan’s  ruling. 


McConachie 


McConachie  to  head 
United  Press  Canada 

Appointment  of  Robert  McConachie  as 
editor  of  United  Press  Canada  was  one  of 
three  key  editorial  appointments 
announced  by  Patrick  A.  Harden,  general 
manager. 

The  other  appointees  were  Marie 
Grebenc  as  Toronto  bureau  manager  and 
Richard  Doyon  as  Ottawa  bureau  man¬ 
ager. 

McConachie,  a  16-year  veteran  of  Un¬ 
ited  Press,  succeeds  Malcolm  K.  Hughes, 
who  is  returning  to  New  York  in  a  UPl 
management  position. 

Grenbenc,  who  spent  16  years  in  the 
Montreal  bureau  of  United  Press,  trans¬ 
fers  to  Toronto  to  take  over  from  McCo¬ 
nachie,  while  Doyon  replaces  Jack  Red¬ 
den,  who  was  reassigned  to  the  UPl  fore¬ 
ign  desk  in  New  York. 

McConachie  joined  United  Press  in 
Montreal  in  1964.  He  transferred  to  Otta¬ 
wa  in  1976  to  become  chief  parliamentary 
correspondent  and  two  years  later  moved 
to  Toronto  as  bureau  manager  of  the  new 
Canadian  wire  service. 

Doyon  worked  for  the  Ottawa  Citizen 
before  joining  United  Press  Canada  for 
the  launch  of  the  new  service  in  January 
of  1979. 

Ray  succeeds  Chait 

The  board  of  directors  of  Knight- 
Ridder  Newspapers,  Inc.,  elected  David 
K.  Ray  as  a  corporate  vice  president.  He 
succeeds  Frederick  Chait,  who 
announced  plans  to  retire  at  the  end  of 
December.  Chait  has  served  as  a  corpo¬ 
rate  vice  president  since  1970  and  will 
continue  as  a  consultant  and  special 
counsel. 

Ray  has  been  president  and  chief  ex¬ 
ecutive  officer  of  Commodity  News  Ser¬ 
vices,  Inc.,  a  wholly  owned  Knight- 
Ridder  subsidiary  based  in  Leawood, 
Kansas. 
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El  Heraldo  He  Minicd  liked  their 
first  6  Goss  Urhanite  units  so  much 


thoynowhavo72. 


El  Heraldo  de  Mexico  started  in  1965 
with  a  6-unit  Goss  Urbanite  press. 
Tbday,  14  years  later,  their  72-unit 
installation  (which  includes  5 
three-color  units  and  8  folders)  is  the 
largest  in  Mexico  City.  And  the 
lai^gest  Urbanite  instdlation  in  the 
world  with  almost  2%  of  the  world’s 
4,000  installed  Urbanite  units. 

The  reason  for  this  unswerving 
Urbanite  loyalty  is  easy  to  explain, 
according  to  the  newspaper’s 
subdirector,  Oscar  Alarcon  V.  “Our 
prepurchase  research,’’  he  said, 
“showed  that  this  sin^e- width, 
semicylindrical  press  was  unmatched 
in  speed  and  printing  quality,  and  that 


it  was  superior  in  equipment  versa¬ 
tility,  price  and  quality.  Over  the 
years,  we  found  all  these  advantages 
to  be  forthcoming.  The  most 
important  Urbanite  features,  to  us, 
are  its  ease  of  operation,  its  liigh 
40,000  pph  average  speed,  and  its 
color  flexibility. 

“In  our  highly  competitive 
market,”  continued  Alarcon,  “color 
is  of  particular  importance.  Even  with 
the  large  amount  we’re  using,  though, 
we’ve  been  able  to  keep  our 
pressroom  waste  down  to  2%. 

“All  in  all,  if  we  were  confronted 
with  the  same  decision  today,  we’d 
again  choose  the  Urbanite.  We’re 


counting  on  it  to  help  double  our 
circulation  in  the  years  to  come.” 

For  more  information,  contact 
Goss  Newspaper  Printing  Products, 
Gnqihic  Systems  Division, 
Rockwell  International,  3100  S. 
Central  Ave.,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solutkm 
to  printing  production. 

^1^  Rockwell 

International 

where  science  gets  down  to  busioMS 


Libel  suit  seeks 
names  of  tipsters 

In  a  $1.5  million  libel  suit  against  Gan¬ 
nett  Co.,  a  public  figure’s  attorney  is 
seeking  to  have  a  former  Rochester 
Democrat  and  Chronicle  reporter  reveal 
the  confidential  sources  for  a  story  in 
which  the  reporter  contends  no  confiden¬ 
tial  sources  were  used. 

Filed  in  1974  by  John  R.  Parrinello, 
former  vice  mayor  of  Rochester,  the  suit 
is  scheduled  to  begin  a  jury  trial  on 
November  17  in  New  York  Supreme 
Court  for  Monroe  County.  Gannett  has 
filed  a  motion  for  a  su  mmary  Judgment  of 
dismissal  which  will  be  heard  on  October 
14. 

The  suit  alleges  a  story  by  Thom  Ake- 
man,  which  charged  Parrinello  with  con¬ 
flict  of  interest  concerning  a  Rochester 
housing  project,  is  in  “reckless  disregard 
for  truth”  or  falsity  under  Sullivan  v. 
New  York  Times. 

Parrinello  was  indicted  for  corruption, 
but  acquitted  of  all  charges  by  a  jury. 

Akeman,  now  a  reporter  for  the  Sac¬ 
ramento  Bee,  said  the  story  itself  relied 
“on  public  records  and  attributed  inter¬ 
views.  It  did  not  use  confidential 
sources.” 

Akeman  stated  the  only  confidential 
information  concerned  “tipsters  and  the 
legwork  process.  The  whole  thing  started 
with  a  tip  from  someone  1  won’t  name 
and  never  mentioned  in  the  published 
story.” 

Richard  B.  Tuttle,  executive  editor  of 
the  Elmira  (N.Y.)  Star-Gazette  and  who 
was  managing  editor  of  the  Democrat 


and  Chronicle  when  Akeman’s  story  was 
written,  commented  “No  accusations, 
no  references  are  not  named.  The  story 
quoted  Parrinello  himself.  A  primary 
source  was  a  New  York  State  attorney  in 
Albany  named  George  Cooper.  There 
was  no  reckless  disregard.” 

James  R.  Hartman,  Parrinello’s  attor¬ 
ney,  agreed  Akeman’s  story  did  not  refer 
to  any  confidential  sources.  He  said 
Akeman  first  mentioned  the  existence  of 
such  sources  during  his  deposition. 

“He’s  (Akeman)  given  five  lawyers 
and  a  director  of  housing  for  the  city  as 
sources,  but  he  won’t  name  them,” 
Hartman  stated.  “He  gives  Cooper’s 
name,  but  Cooper  in  his  deposition  says 
Akeman’s  story  is  not  accurate.  1  want  to 
find  out  what  the  basis  for  his  assertions 
are.” 

Hartman  added,  “1  don’t  know  if  he 
had  any  sources.  1  don’t  believe  he  did. 
The  story  was  done  maliciously  under 
Sullivan  v.  New  York  Times.” 

Hartman  said  he  wants  Akeman  either 
to  reveal  his  confidential  sources  or  be 
prevented  from  using  those  sources  in 
his  defense. 

Hartman  is  basing  his  argument  on  a 
1979  ruling  by  the  Appellate  Division  of 
the  New  York  Supreme  Court  in  Brook¬ 
lyn  regarding  the  use  of  confidential 
sources  by  CBS  in  its  defense  of  a  libel 
suit  involving  60  Minutes. 

In  Greenberg  v.  CBS,  the  Appellate 
Division  stated,  “If  the  defendants  seek 
to  rely  on  their  statuatory  privilege  (New 
York’s  shield  law),  they  should  be  pre¬ 
cluded  from  use  of  those  sources  and 
information  as  proof  of  verification  or 


evidence  of  responsibility.  If  they  choose 
to  fully  disclose  their  investigation,  no 
limitation  of  the  defense  will  occur.” 

John  McCrory,  one  of  Gannett’s  trial 
attorneys,  asserted  Hartman  is  “playing 
around.  He’s  trying  to  get  us  into  a  spot. 
Our  contention  is  revealing  tipsters  will 
do  nothing  for  his  case.” 

Ottaway  opens  new 
training  facility 

A  new  training  facility,  the  James  H. 
Ottaway  Conference  Center,  has  been 
dedicated  at  the  corporate  headquarters 
of  Ottaway  Newspapers,  Inc.,  a  sub¬ 
sidiary  of  Dow  Jones  &  Co. 

A  major  portion  of  the  Ottaway  train¬ 
ing  program  usually  consisting  of  10  or  12 
seminars  a  year  will  be  held  in  the  new 
building. 

Dedication  took  place  at  the  annual 
business  meeting  of  publishers  and  gen¬ 
eral  managers  of  the  20  daily  newspapers 
in  the  Ottaway  Group. 

James  H.  Ottaway,  Jr.,  board  chair¬ 
man  and  president,  noted  the  building’s 
dedication  to  his  father,  the  founder  and 
first  president  of  Ottaway  newspapers. 

“This  building,”  Ottaway  told  the 
company’s  executives  and  headquarters 
staff,  “is  our  re-dedication  to  my  father’s 
original  idea  of  seminars  to  improve  our 
management  and  professional  skills  with 
the  aim  of  publishing  better  newspapers 
of  higher  quality  and  public  service.” 

The  senior  Ottaway,  who  retired  last 
year,  continues  on  the  company’s  board 
of  directors  and  on  the  Dow  Jones  board. 
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There’s  still  time  to  enter 
The  Journalism 
Awards  Competition 

for  distinguished  service 
in  health  reporting 
sponsored  by  the 
American  Chiropractic 
Association.  Cash  prizes 
and  medallions  of  merit 

will  be  awarded 
for  category 
entries  in 
newsptaper, 
magazine,  radio 
and  television. 


If  you  have  been  responsible  for 
a  program  or  story  that  is  meri¬ 
torious  in  bringing  public  attention 
to  the  health  needs  of  our  nation 
. . .  if  your  work  has  served  to  moti¬ 
vate  your  community  to  a  better 
understanding  of  a  health  problem 
. . .  if  your  efforts  promoted  health 
and  welfare,  your  story  or  program 
should  be  entered  in  this  compe¬ 
tition.  Enter  your  own  program  or 
nominate  colleagues’  programs  for 
awards. 


Closing  date  for  1980  compe¬ 
tition  is  March  1, 1981 . 

For  Rules  and  Entry  forms,  write  to: 

Journalism  Awards 
American  Chiropractic  Association 
2200  Grand  Avenue 
Des  Moines,  Iowa  50312 


Plan  also  to  do  a  suitable 
work  for  the  calendar  year  1981 
and  enter  before  March  1982  . 


THE  BALTIMORE  SUN 


When  Arunah  Shepherdson  Abell  first  published  The  Baltimore 
Sun  in  1837,  he  told  readers  that  his  newspaper  would  "report  the 
news  that  closely  affects  our  lives." 

The  Morning.  Evening  and  Sunday  Sun  today 
reflect  a  new  Baltimore.  There’s  a  gleaming  new 
Inner  Harbor,  revitalized  neighborhoods,  a  re¬ 
newed  spirit  in  the  nation’s  8th  largest  city.  Each 
of  the  Sun  newspapers  reports  In  Its  own  style, 
from  its  own  perspective,  through  Its  own  staff 
and  resources.  And  The  Sun  continues  to  bring 
all  Baltimoreans  the  news  that  closely  affects 
our  lives. 


>  REFLEQIH^^-- 
A  NEW  BALTIMORE 


Morning  /  Evening  /Sunday 


Newspaper  plants 
damaged  by  fires; 
pressman  dies 


Fire  in  the  pressroom  of  the  Fort 
Lauderdale  (Fla.)  News  and  Sun  Sen¬ 
tinel  September  29  caused  the  death  of  a 
veteran  employe  and  damage  estimated 
at  $500,000. 

Joseph  Lee  Mallard  Sr.  62,  a  paper 
handler,  was  found  dead  after  the  fire 
was  extinguished.  Fire  officials  said  his 
death  was  due  to  smoke  inhalation. 

Firemen  fought  the  blaze  for  two 
hours.  It  started  in  the  letterpress  section 
of  the  Gore  Newspapers  plant  shortly 
after  the  final  press  run.  City  Fire  In¬ 
spector  Robert  Zaborski  blamed  “poor 
housekeeping”  with  oil  and  ink  on  the 
bottom  of  the  presses  fueling  the  fire 
which  was  touched  off  by  sparks  from  a 
grinding  machine  operator. 

Two  presses  were  so  heavily  damaged 
that  publication  of  the  evening  News  had 
to  be  curtailed  to  one  edition,  but  the  Sun 
Sentinel  produced  on  offset  presses  was 
unaffected. 

Fred  P.  Pettijohn,  editorial  director  of 
the  publishing  company,  a  Chicago 
Tribune  subsidiary,  said  management 
would  make  its  own  investigation  of  the 
fire  before  commenting  on  the  official 
report. 

Just  three  days  before  the  75th  an- 


Moufh-wafering 
FULL  COLOR 
FOOD 


Call-Chronicle 

Newspapers 

ALLENTOWN,  PA 

Our  special  FOOD  section  has  it  all 
every  Sunday  unique  cover  stones 
Martin  Sloane's  'Supermarket  Shopper' 
recipes  for  everyone  from  gourmet  to 
short  order  cook  plus  the  interest  full 
color  brings  If  your  business  is  food 
FOOD  IS  where  you  should  be! 

Rep.  by  Story  &  Kelly-Smith.  Inc 


niversary  celebration  of  the  Northeast 
Newspaper  Company  in  Los  Angeles,  a 
fire  broke  out  in  their  pressroom  build¬ 
ing. 

“The  damage  will  run  from  $250,000  to 
$750,000  depending  upon  whether  or  not 
the  press  is  ruined,”  according  to 
owner-publisher  Oran  W.  Asa. 

“We’re  relieved  that  no  one  was  hurt. 
The  fire  started  when  a  butane  tank  on 
the  towmotor  caught  fire  while  the  men 
were  putting  newsprint  on  the  press.  Fire 
extinguishers  were  used  but  within  three 
minutes  the  fire  was  out  of  hand,”  Asa 
added. 

The  company  lost  90  tons  of  newsprint 
plus  60,000  copies  of  a  standard-sized, 
48-page,  preprinted  special  75th  anniver¬ 
sary  section. 

“Paper  smoldered  for  six  hours,”  Asa 
said.  In  addition,  the  press  was 
scorched,  blankets  burned,  rollers  de¬ 
stroyed  and  the  electrical  system  was 
damaged.  Engineers  are  coming  from 
New  Jersey  to  inspect  the  press  to  de¬ 
termine  the  extent  of  the  damage. 

The  eight  newspapers  published  by 
Asa  were  delivered  on  time  to  their 
northeast  and  eastern  Los  Angeles  desti¬ 
nations  the  next  day  despite  the  fire,  Asa 
said. 

“California  Offset  Printers  in  Glendale 
reprinted  our  anniversary  section  and  the 
San  Gabriel  Valley  Tribune  printed 
94,000  copies  of  the  newspapers  that 
night,”  he  added. 

The  editorial  offices  and  composing 
room,  I  oused  in  separate  structures  from 
the  two-story  pressroom  building,  were 
not  damaged  in  the  fire. 

Three  days  after  the  fire,  these  rooms 
were  filled  by  well-wishers  at  an  open 
house  held  to  mark  the  75th  anniversary 
of  the  group’s  flagship  newspaper,  the 
Highland  Park  News-Herald  and  Jour¬ 
nal. 

Gannett  taps  agency 

The  Gallagher  Group,  New  York,  has 
been  selected  by  Gannett’ s  Westchester 
Rockland  Newspapers  to  handle  the  ad¬ 
vertising  for  the  group’s  regional  morn¬ 
ing  daily.  Today. 


Electronic  system 
orders  on  the  rise 

Sixty  journalism  programs  are  plan¬ 
ning  to  buy  electronic  editing  equipment 
worth  $2,375,000  over  the  next  two 
years,  an  Ohio  professor  reported  re¬ 
cently. 

Prof.  Ray  Laakaniemi  of  Bowling 
Green  State  University  said  the  new 
equipment  marks  a  51%  increase  in  value 
over  the  total  $4,681,000  worth  of 
equipment  presently  owned  by  110  jour¬ 
nalism  programs  in  the  nation’s  univer¬ 
sities. 

“Of  the  110  installations  reporting 
terminals,  43  had  Compugraphic,  13 
Hendrix,  12  NEWS,  8  Compugraphic,  5 
Harris,  4  Mycro-Tek,  and  the  other  in¬ 
stallations  were  represented  by  14  other 
manufacturers,”  Laakaniemi  reported. 

The  professor  sent  questionnaires  to 
all  278  journalism  programs  listed  in  last 
ytds's,  Journalism  Educator  and  received 
responses  from  136,  or  49%,  of  them. 
The  last  response  came  in  May. 

Journalism  programs  at  the  University 
of  Texas,  Indiana  University  and  Wash¬ 
ington  and  Lee  University  each  had  over 
$300,000  worth  equipment.  The  Univer¬ 
sity  of  Missouri  and  University  of  South¬ 
ern  Caliiomia’s  equipment  was  each  val¬ 
ued  at  over  $250,000. 


Clymer  honored 

Rolla  A.  Clymer,  the  late  editor  of  the 
El  Dorado  Times,  who  died  in  1977, 
was  named  to  the  Kansas  Newspaper 
Editors  Hall  of  Fame. 

He  was  honored  at  the  annual  Editors 
Day  program  of  the  William  Allen  White 
School  of  Journalism  at  the  University  of 
Kansas.  He  was  elected  to  the  hall  by  his 
fellow  editors. 

Clymer  was  a  native  Kansan.  His  son, 

!  David,  now  publishes  the  El  Dorado 
Times. 

Clymer  was  one  of  a  number  of  Kan¬ 
sas  editors  who  once  worked  for  William 
Allen  White  on  the  Emporia  Gazette, 
starting  there  in  1907. 


Announcing 

THE  1980  AWARDS  FOR 
POLITICAL  CAMPAIGN  JOURNALISM 

Sponsored  by: 

CAMPAIGNS  &  ELECTIONS:  The  Journal  of  Political  Action 

More  Details  Next  Week  in  EDITOR  &  PUBLISHER 
For  Applications  &  Information  Contact: 

DAVID  DEAR,  JR.  (202)347-2380 

CAMPAIGNS  &  ELECTIONS,  1067  NATIONAL  PRESS  BUILDING 
WASHINGTON,  D.C.  20045 
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ADVERTISEMENT 


Accuracy  in  Media 


Media  ignore 
Carter  deception 
on  Nicaragua 


WASHINGTON— On  September  12, 
1980,  President  Carter  officially  certified 
to  Congress  that  “the  Government  of 
Nicaragua  has  not  cooperated  with  or  har¬ 
bors  any  international  terrorist  organiza¬ 
tion  or  is  aiding,  abetting,  or  supporting 
acts  of  violence  or  terrorism  in  other 
countries."  In  making  this  statement,  the 
President  made  it  possible  to  lend  Nicar¬ 
agua  $75  million  from  appropriated 
funds.  In  passing  the  aid  appropriation  for 
Nicaragua,  Congress,  highly  suspicious  of 
the  intentions  of  the  Sandinista  regime  to¬ 
ward  its  neighbors,  had  sought  to  insure 
that  no  funds  be  provided  to  Nicaragua  if 
that  country  were  assisting  in  the  efforts  to 
overthrow  governments  in  other  coun¬ 
tries. 

This  presented  the  Carter  administra¬ 
tion  with  a  problem.  Having  helped  pull 
the  rug  from  under  the  anti-communist 
Somoza  government  in  Nicaragua  last 
year,  bringing  to  power  a  regime  totally 
dominated  by  Marxist-Leninists,  Carter 
has  been  desperately  seeking  ways  of 
keeping  Nicaragua  from  becoming  an 
avowedly  community  state. 

Our  Promises  to  Somoza 

In  trying  to  persuade  Somoza  to  resign 
last  year,  Carter's  emissaries  assured  him 
that  if  he  followed  their  advice,  “the  lef¬ 
tists  and  communists  will  not  take  over, 
and  we  will  have  a  moderate  govern¬ 
ment."  That  was  the  assurance  given  by  Lt. 
Gen.  Dennis  McAuliff  in  a  conversation 
that  Somoza  tape  recorded  in  December 
1978.  On  June  28,  1979,  Ambassador 


Lawrence  Pezzullo  went  even  further. 
According  to  the  transcript  of  the  taped 
conversation  published  in  Somoza's  re¬ 
cently  issued  book,  Nicaragua  Betrayed, 
(Western  Islands,  $15),  Pezzullo  said: 
“When  you  go  there  is  a  chance  to  put 
something  viable  in  its  place  quickly 
.  .  .  and  put  in  the  kind  of  resources 
that  prevent  going  to  the  Left.  Your  Liberal 
Party  will  survive.  Your  Guardia  will  sur¬ 
vive  .  .  .  If  we  let  the  damn  thing  go 
further,!  think  we  are  all  out  of  business." 

lust  the  day  before,  Pezzullo  had  told 
Somoza  what  would  happen  if  the  Sandi- 
nistas  won.  He  said:  “They  would  come 
and  sweet-talk  to  us  that  they  are  nice 
people,  and  so  on,  but  give  them  five  years 
and  they  would  nationalize  the  banks  and 
so  on;  we  see  all  that."  Ambassador  Pez¬ 
zullo  was  way  off.  The  Sandinistas  began 
the  nationalization  process  within  8  days 
of  seizing  power,  and  far  from  sweet- 
talking  the  U.S.,  they  began  verbal  attacks 
on  us  within  three  weeks.  The  Liberal  t'ar- 
ty  and  the  National  Guard  were  promptly 
dissolved,  and  most  of  the  members  of  the 
Guard  are  held  in  prison. 

El  Salvador  — 

A  Nicaragua  Re-run 

The  Sandinistas  are  ideologically  tied  to 
Cuba,  not  the  U.S.  They  also  owe  their 
victory  largely  to  Castro,  who  supplied 
them  with  arms,  training  and  advice.  The 
State  Department  steadfastly  refused  to 
admit  that,  but  the  truth  came  out  when  a 
secret  CIA  memo  was  leaked  to  the  Chica¬ 


go  Tribune  in  |une  1979.  The  memo  not 
only  outlined  Castro's  heavy  support  of 
the  Sandinistas,  but  also  his  plans  for  simi¬ 
lar  revolutions  in  El  Salvador,  Guatemala 
and  Honduras.  The  El  Salvador  plan  is  now 
in  the  process  of  execution,  and  even  pub¬ 
lished  evidence  shows  that  Nicaragua  is 
supplying  arms,  men  and  bases  for  the  El 
Salvadoran  terrorists. 

The  pattern  is  identical  to  what  we  saw 
in  Nicaragua  a  year  ago.  The  Nicaraguan 
government  officially  proclaims  its  soli¬ 
darity  with  the  El  Salvadoran  terrorists, 
while  denying,  for  the  benefit  of  the  naive, 
that  it  gives  them  material  aid.  It  is  known 
that  Nicaraguans  are  fighting  in  El  Salva¬ 
dor.  The  chief  of  the  El  Salvadoran  military 
puts  the  number  at  1 500.  The  Nicaraguan 
government  says  they  are  just  volunteers. 

On  September  30,  Congressman  C.  W. 
Bill  Young  (R.-Fla.)  testified  before  a  Con¬ 
gressional  subcommittee  that  as  a  mem¬ 
ber  of  the  House  Intelligence  Committee 
he  had  examined  the  intelligence  reports 
on  Nicaraguan  support  of  terrorist  activi¬ 
ties.  Young  said,  “No  reasonable  man,  af¬ 
ter  examining  that  evidence,  could  reach 
the  same  conclusion"  as  President  Carter 
had  reached  in  certifying  that  Nicaragua 
was  eligible  for  U.S.  aid.  Young  said  the 
reports  confirmed  Sandinista  support  of 
terrorists  “in  overwhelming  detail." 

The  State  Department  did  just  what  it 
did  last  year  in  denying  Cuban  involve¬ 
ment  in  Nicaragua.  The  media  also  fol¬ 
lowed  last  year's  pattern.  They  failed  to 
publicize  the  charge  that  the  Administra- 
ton  is,  in  effect,  lying  about  Nicaragua. 


REED  IRVINE  IS  CHAIRMAN  OF  ACCURACY  IN  MEDIA,  THE  MEDIA  WATCHDOG,  AND  IS 
EDITOR  OF  THE  AIM  REPORT.  THIS  WEEKLY  COLUMN  IS  AVAILABLE  TO  PAPERS  FOR  A 
MODERATE  CHARGE.  For  information  write  AIM,  777  14th  St.,  N.  W.,  Washington,  D.  C.  20005 
or  call  202-783-4406. 


Gannett  Newspaper  Foundation/  Foundation  for  American  Communications 
present 


NUCLEAR  ENERGY 
&  THE  MEDIA 


An  Educational  Conference  for  Journalists 
Scottsdale  Co^gnce  Center,  Arizona 

DE#^980 


avoided  the  September  forum.  Of  two  their  organized  opposition  to  the  Ameri- 

scheduled  seminars,  one  had  to  be  can-  can  group,  however.  In  Kiev,  20  profes- 

celed  and  only  photographers  unwilling  sionals,  ranging  from  representatives  of 

to  discuss  political  questions  attended  all  the  Ukraine’s  major  news  media  to 

the  other  meeting.  Invited  Soviet  jour-  scientists  and  lawyers,  discussed  such 

nalists  with  expertise  on  newsworthy  is-  issues  as  the  Polish  strikes,  the  Afghanis- 

sues  also  refused  to  attend  a  cocktail  tan  action,  the  American  elections  and 

banquet  reception  hosted  by  the  Ameri-  nuclear  disarmanent  in  the  two  meetings, 

can  group.  Similar  meetings  were  held  in 

The  official  reason  given  for  the  atten-  Ashkhabad  and  Dushanbe  where  particu- 
dance  of  the  photographers,  rather  than  lar  emphasis  in  discussions  was  placed 
experts  prepared  to  answer  political  on  the  Soviet  role  in  Afghanistan  and  the 
questions  at  the  sole  Moscow  seminar,  official  attitude  towards  Islam.  High- 
was  there  had  been  a  mix  up  in  com-  lights  of  the  Central  Asia  position  of  the 
munications.  The  mix  up  did  not  occur  in  forum  included  a  lengthy  discussion  with 
any  other  city,  however,  and  the  pro-  Iman  Mirzo  Kalonov  tituluar  head  of 
gram,  which  was  discussed  with  the  Tajikistan  Moslems,  and  an  excursion 
Soviets  as  early  as  March,  was  again  dis-  outside  of  Ashkhabad  to  the  Kopet-Dagh 
cussed  and  confirmed  with  Moscow  offi-  Mountains  where  Soviet  troops  with 
cials  upon  the  American  group’s  arrival  tanks  could  be  seen  engaging  in  military 
Sept.  15.  manuevers  adjacent  to  the  Iranian  bor- 

An  Intourist  offical  responsible  for  the  der. 

Moscow  program  said  later  the  jour-  (David  Briggs  is  a  reporter  for  New 
nalists  boycotted  the  American  group  in  Haven  (Conn.)  Register  and  co-founder  of 
reaction  to  the  poor  relations  which  exist  the  “Journalism  and  the  Arts-USSR” 
between  the  two  countries  as  a  result  of  programs.) 
the  American  sanction.  t  *11  U 

The  official  who  declined  to  be  ident-  UariSGn  Will  11630 

ified  said  he  also  made  a  personal  ap-  X/irriinia  DrAce  Aee’n 

peal  to  one  of  his  friends  who  is  a  wliyilllO  r  ItSoo  Moo  n 

member  of  the  Moscow  Union  of  Soviet  Raymond  C.  Carlsen,  publisher  of  sev- 
Journalists.  He  said  he  was  told  it  would  eral  Pennsylvania  weeklies,  has  accepted 
not  be  possible  for  union  members  to  appointment  as  executive  manager  of  the 
meet  with  the  American  journalists.  Virginia  Press  Association,  effective  Oc- 
The  Moscow  journalists  were  alone  in  tober  1.  He  succeeds  Edwin  O.  Meyer, 

who  is  retiring. 

Carlsen,  41,  a  native  of  Illinois  and 
graduate  of  Wheaton  College,  bought  a 
group  of  weeklies,  including  the  Abing¬ 
don  Journal  at  Clarks  Summit,  Pa.,  from 
former  Pennsylvania  Governor  William 
Scranton  three  years  ago.  He  has  also 
held  public  relations  jobs  with  Firestone 
Tire  and  Rubber  Co.  and  Procter  and 
Gamble. 

Price  hike 

The  rising  cost  of  newsprint  is  one  of 
the  key  reasons  why  the  Record  of  Berg¬ 
en  County,  N.J.,  has  increased  its  price 
for  the  second  time  in  a  year. 

Home  delivery  of  the  daily  and  Sunday 
Record  will  increase  by  a  total  of  25 
cents  to  $1.75  a  week — 60  cents  for  the 
Sunday  paper  and  $1.15  for  the  five 
weekday  editions.  The  Sunday  Record 
will  cost  75  cents  if  purchased  at  the 
newsstands  or  from  coin  boxes. 

The  Record  increased  its  newsstand 
price  last  October  to  25  cents  from  20 
cents  for  the  daily  paper  and  to  60  cents 
from  40  cents  for  the  Sunday  paper.  At 
that  same  time,  home  delivery  of  the 
Sunday  paper  was  increased  to  50  cents 
from  40  cents.  The  home  delivered  daily 
paper  remained  at  20  cents. 

“The  cost  of  newsprint  has  risen  to 
$420  per  ton  from  $365  per  ton  in  the  past 
year  alone,’’  the  paper  reported.  “The 
Record  expects  to  use  more  than  30,000 
tons  of  newsprint  in  1980  at  a  cost  of 
more  than  $12.6  million.’’ 
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BuIkDeliveryThe  WayUbu  Want  It 


FIRST  WEB  OFFSET 
COLOR  BULK  DELIVERY 
SYSTEM  WITH  TOTAL 
CONTROL  OF  COLOR 
INTEGRITY 

A  new  idea  that  works!  Our  new 
Interchangeable  Color  Modules 
(ICM’s)  add  a  totally  new  dimension 
to  bulk  delivery  of  web  offset  color 
ink  to  newspapers.  Combined  with 
our  tank  trailer  fleet  for  delivery  of 
web  offset  black  and  letterpress 
inks,  it  adds  up  to  the  most  complete 
and  convenient  bulk  delivery 
system  in  the  world. 

New  Interchangeable  Color 


Modules  (ICM's)  are  specially 
designed  tanks  carried  by  a  specially 
designed  trailer— with  ink  pumped 
from  ICM  tanks  in  the  trailer  directly 
to  the  ink  room  of  the  printing  plant. 
No  handling!  The  trailer  can  carry 
eight  400-gallon  ICM's,  delivering 
up  to  3200  gallons  of  web  offset 
color  ink  at  a  time.  Any  combination 
of  colors  can  be  delivered  with 
total  color-for-color  integrity  since 
each  color  or  shade  can  have  as 
many  ICM’s  dedicated  to  it  alone  as 
needed.  No  contamination  so  colors 
stay  true  from  one  delivery  to  the 
next.  The  specially  designed  trailer 
has  its  own  heating  system  so  inks 
stay  pumpable  even  in  the  coldest 


subzero  weather. 

Now  you  can  enjoy  all  of  the 
advantages  of  bulk  delivery  the  way 
you  want  it,  when  you  want  it,  with 
U.S.  Printing  Ink— the  most  com¬ 
plete  and  convenient  bulk  delivery 
system  in  the  world. 


u.a 

Printim 

Ink 


East  Rutherford,  NJ;  Cincinnati,  OH; 
Jacksonville,  FL;  Dallas,  TX;  San 
Francisco,  CA;  Los  Angeles,  CA 


MODEL  660-10 


THE 
MULTIPLE 
"STUFFER' 
MACHINE  CONCEPT 

Imagine  a  modestly-priced  stuffing  system  that  was  designed  to 
grow  with  your  circulation  and/or  preprint  needs.  Imagine  a  stuff¬ 
ing  system  that’s  designed  to  give  you  the  flexibility  to  expand  the 
number  of  inserts  without  obsoleting  your  original  investment 
...Imagine  two  new,  more  productive  stuffing  systems  to  round 
out  the  McCain  family  of  newspaper  stuffing  machines. 

McCain  builds  on  the  success  of  the  660-10.  Three  years  since 
announcement  of  the  stuffer  “that  piles  all  the  inserts  into  a  single 
pile  and  then  stuffs  the  entire  collection  into  the  newspaper  jacket 
with  a  single  opening”  McCain  expands  this  all  important  concept 
into  the  new  660-20  and  the  660-40.  With  the  addition  of  these  two 
new  systems,  McCain  has  the  answer  for  any  size  circulation,  with 
the  preprint  stuffing  approach  that  dares  to  be  different. 

Ask  your  McCain  Man  about  putting  one  of  these  systems  on¬ 
line  with  your  press. 


C®I®CAIN 

^McCAIN  MANUFACTURING  CORR 

6200  W.  60th  St.,  Chicago,  III.  60638 
(312)  586-6200  •  Telex  25-3772 
Cable:  McCainco,  Chicago 


The  McCain  660-10,  consisting  of  the 
jacket  feeder,  opening  devices,  insert 
stations  and  delivery  belt,  operates  at 
speeds  up  to  15,000/hr. 


SEE  US  IN  BOOTH  157 
ANPA 


MODEL  660-20 


The  Model  660-20  features  an  auto¬ 


matic  Jacket  and  Insert  reject  system. 
If  a  jacket  is  missing — its  inserts  are 
rejected;  if  an  insert  misses,  the  jack¬ 
et  and  the  incomplete  stuff  are  re¬ 
jected.  The  Model  660-20  is  capable 
of  producing  up  to  20,000  stuffed 
papers  per  hour. 


TO  TOP  AND  BOTTOM  WRAP 
TVER  AND  LOADING  DOCK 


TO  TOP  AND  BOTTOM  WRAP 
TVER  AND  LOADING  DOCK 


Newspeople  in  the  news 


Rodney  T.  McCi.ure  was  appointed  art 
director  of  the  Patriot-News  Co.,  Harris¬ 
burg,  succeeding  NickT.  Ruggieri.  well- 
known  Pennsylvania  artist  and  art  direc¬ 
tor  of  the  newspaper  for  31  years.  Rug¬ 
gieri  retired  in  July.  McClure  joined  the 
Patriot-News  art  department  in  1969. 

*  *  * 

Wii  1.1AM  P.  Monroe  is  the  newly-named 
managing  director  of  the  Iowa  Press 
Association.  Monroe,  publisher  of  the 
Spencer  Daily  Reporter  since  1975,  suc¬ 
ceeds  Don  J.  Reid.  West  Des  Moines,  who 
had  held  the  post  since  1937. 

*  *  * 

EdgarJ.  Langlois.  national  advertising 
sales  manager  of  the  Providence  Journal- 
Bulletin  will  manage  the  newly  formed 
travel/entertainment  advertising  depart¬ 
ment. 

*  *  ♦ 

Jerry  Ouellette  was  appointed  cir¬ 
culation  sales  manager  for  the  Los 
Angeles  Times,  replacing  Paul  Kleckner. 
who  retired.  Ouellette  has  served  as  sub¬ 
scriber  service  and  accounts  manager 
since  1978.  Carol  Curl  replaces  Ouellet¬ 
te  in  his  former  post.  In  related  appoint¬ 
ments:  Bill  Gordon  was  promoted  to 
assistant  subscriber  service  and  accounts 
manager,  replacing  Bob  Hernandez,  who 


IN  THE  ALBANY- SCHENECTADY- 
TROY  METRO  AREA. 


Counties  in  Per  Household 
Metro  Area  Food  Sales 

►  SCHENECTADY  $2J77 

Saratoga  2,756 

Albany  2,736 

Rensselaer  2,406 

Montgomery  _ ^  1,882 

Metro  Average  $2,511 

...  and  the  Schenectady  Gazette  is  the  only 
newspaper  that  covers  Schenectady  County. 
Call  now  for  all  the  facts. 

Schenectady 

Gazette 

Schenectady,  New  York  12301  •  (518)  374-4141 

Represented  by  C.W.O  &  0. 

Source:  1980  S&  MM  Survey  of  Buying  Power. 


resigned.  Doris  Hopping  was  promoted  to 
service  center  general  supervisor,  suc¬ 
ceeding  Curl,  and  Priscilla  Smith  was 
named  to  replace  Hopping  as  assistant 
service  general  supervisor. 

*  *  * 

Naomi  Donson,  former  senior  editor  for 
Encyclopaedia  Britannica,  was  named 
editor  of  The  Quill,  monthly  magazine 
published  by  The  Society  of  Professional 
Journalists,  Sigma  Delta  Chi. 

*  *  * 

David  Diamond,  former  Philadelphia 
Inquirer  financial  writer,  joined  the  Phi¬ 
ladelphia  Bulletin,  to  produce  “Business 
Watch”,  a  twice-weekly  column.  John 
Gillespie,  who  has  served  as  economics 
editor,  has  become  business  editor  and 
oversees  all  editorial  functions  of  the  en¬ 
larged  department.  Raymond  A.  Berens. 
for  the  past  8  years  real  estate  editor, 
replaces  Gillespie.  Mary  Rowland. 
formerly  with  the  Wilmington  News- 
Journal,  joined  the  Bulletin  as  a  financial 
staffer. 

^  ^ 

M  IKE  Masterson.  editor  of  the  Hot 
Springs  (Ark.)  Sentinel-Record  since 
1973,  will  join  the  Los  Angeles  Times  this 
month,  writing  for  the  San  Diego  County 
edition  of  the  Times. 

*  *  * 

David  Edgerly.  metropolitan  editor. 
Providence  Evening  Bulletin,  resigned  to 
become  supervisor  of  financial  com¬ 
munications  at  Creamer  Dickson  Bas- 
ford/New  England,  Providence  public  re¬ 
lations  firm.  He  was  previously  on  the 
foreign  desk  at  the  Associated  Press, 
New  York. 

4:  4: 

Michael  D.  McNamee.  a  business  wri¬ 
ter  for  the  Indianapolis  Star,  was  prom¬ 
oted  to  business  editor.  He  joined  the  Star 
in  1976  after  graduating  from  the  Mas¬ 
sachusetts  Institute  of  Technology. 
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Rider  Sharkey 


EDITORS  CHANGE— Wini  Rider  was 
named  women's  editor  of  The  Florida 
Times-Union,  Jacksonville,  recently  to 
succeed  Doreen  Sharkey,  who  moved  to 
editor  of  advertising  feature  sections  in 
the  Florida  Publishing  Company  advertis¬ 
ing  department.  Rider  was  fashion  editor, 
columnist  and  feature  writer  for  the  Mon¬ 
treal  Gazette  before  she  joined  the  Times- 
Union  staff  in  1978.  Sharkey  has  been 
women's  editor  since  1967. 


Elliott  M.  Sanger.  Jr  .  was  named 
manager  of  corporate  relations  and  public 
affairs  of  the  New  York  Times  Company. 
A  member  of  the  corporate  relations  de¬ 
partment  since  1973,  Sanger  was  former¬ 
ly  assistant  promotion  manager  of  the 
New  York  Times,  and  also  has  served  as 
promotion  director  and  news  director  of 
its  radio  station  WQXR. 

♦  *  * 


New  staff  members  at  the  Miami  News 
are:  Ed  Butler,  formerly  art  director  of 
Upstate,  the  Sunday  magazine  of  the 
Rochester  Democrat  and  Chronicle  be¬ 
comes  graphics  editor.  Barbara  Katz, 
previously  with  the  Washington  Post, 
joined  the  city  reporting  staff.  Mike  Pat¬ 
terson,  formerly  an  editor  at  the  Afro- 
American  Newspapers  group  in  Balti¬ 
more,  becomes  a  copy  editor,  as  do  Jim 
Witt,  formerly  city  editor  of  the  Abilene 
Reporter-News,  and  Dave  Maroney. 
formerly  assistant  news  editor  of  the 
Lafayette  (Ind.)  Journal  &  Courier.  Toni 
Splichal.  formerly  with  Travel  Agent 
magazine,  moved  to  reporter  with  avia¬ 
tion  coverage  specialty. 
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Harris  in  new  post 

James  G.  Harris,  most  recently  vice 
president  of  Park  Newspapers,  Inc.,  Itha¬ 
ca,  New  York,  was  named  vice  president 
of  newspaper  operations  for  Morris 
Newspaper  Corporation  and  will  be 
based  at  the  headquarters  in  Savannah, 
Georgia.  Harris  began  his  career  at  the 
Marion  (Ohio)  Star  and  then  went  to 
Thomson  Newspapers  in  Chicago. 


Richard  A.  Ruscitti  is  the  recently 
named  classified  advertising  manager  of 
The  Jersey  Journal,  Jersey  City,  N.  J. 
Ruscitti  was  with  the  Poughkeepsie 
(N.Y. )JoMr«a/,  as  classified  advertising 
manager. 


Gottlieb  Ross  Bird 

METRO  MANAGEMENT  SHIFTS — Lee  Enterprises,  Inc.,  announced  three 
management  shifts  involving  the  metro  newspaper  group  effective  this  month. 
Robert  D.  Ross,  who  was  publisher  of  the  Racine  (Wis.)  Journal  Times  and 
manager  of  the  metro  group,  relinquished  publishing  duties  to  devote  full  time 
to  group  management.  Richard  D.  Gattlieb  is  the  newly  named  publisher  of 
the  Racine  Journal  Times.  Since  1 973  Gottlieb  has  been  general  manager  of 
Madison  Newspapers,  Inc.,  publishers  of  the  Wisconsin  State  Journal  and  the 
Capital  Times.  Replacing  Gottlieb  as  general  manager  at  Madison  is  Henry 
Bird,  who  has  been  general  manager  of  the  Racine  Journal  Times  since  1 976. 


Scott  Trundle  joined  Jefferson  Pilot 
Publications  in  the  new  position  of  execu¬ 
tive  vice  president.  He  also  was  named 
president  of  the  Clearwater  (FI.)  Sun  and 
its  eight  community  weeklies.  He  suc¬ 
ceeded  John  E.  Ricketson.  who  resigned 
as  Sun  president  and  publisher.  Trundle, 
an  attorney  and  former  secret  service 
agent,  was  most  recently  president  of  the 
Greensboro  (N.C.)  Daily  News  and  Re¬ 
cord. 


William  H.  Schroeder,  publisher  of  the  Jim  Delaney,  an  investigative  reporter 
Lakeland  Newspapers,  Grayslake,  was  for  the  Cincinnati  Enquirer,  was 
elected  president  of  the  Illinois  Press  appointed  city  editor.  Tom  Brinkmoeller. 
Association  during  the  Fall  convention  in  an  entertainment  reporter,  was  named  tv/ 
Decatur.  Other  new  officers  include:  Jer-  radio  editor. 

RY  Reppert.  Anna  Gazette-Democrat,  Ttrst  ♦  *  * 

vice  president;  Fanning  MacFarland,  Herb  Greenberg,  financial  reporter  for 
Chicago  Daily  Law  Bulletin,  second  vice  the  St.  Paul  (Minn.)  Pioneer  Press  and 
president;  Charles  Jones.  Virden  Recor-  Dispatch,  joined  Crain's  Chicago  Bu.si- 
der,  third  vice  president;  Jon  Whitney,  ness  as  senior  editor. 

Thomson  Carroll  County  Review,  *  ♦  * 

treasurer.  Jamie  Cunningham,  recent  graduate  of 

*  *  *  Plymouth  (N.H.)  State  College,  joined 

John  Brown  joined  Family  Weekly,  the  Farmington  Valley  Herald,  Sims- 
CBS  Publications,  as  promotion  director  bury.  Conn.,  as  sports  editor/photo- 
from  Playboy,  where  he  was  manager  of  grapher. 
advertising  promotion.  *  *  ♦ 

David  Starr,  publisher  of  the  Spring- 
field  (Mass.)  Newspapers,  and  Mrs  Starr 
have  been  elected  corporators  of  Amer¬ 
ican  International  College,  Springfield. 


James  M.  Milliken,  managing  editor  of 
The  Kennebec  Journal,  Augusta,  Me., 
was  promoted  to  interim  general  manager 
of  the  newspaper,  succeeding  James  D. 
Hoffman,  who  resigned  to  take  a  similar 
position  at  the  Morgantown  (W.Va.) 
Dominion-Post. 


William  D.  Frost,  vicepresident  of 
Lake  Superior  Newsprint  Co.,  Chicago, 
was  elected  president.  He  replaces  Bruce 
Fallows,  who  retired. 


Gary  Schoening,  general  assignment 
editor  of  the  Asbury  Park  (N.J.)  Press, 
was  promoted  to  assistant  Sunday  editor. 
In  other  appointments,  Joseph  J.  Lee  was 
named  associate  editor  and  Dorothy  1. 
Grosser,  associate  Sunday  editor. 


Harland  W.  Warner  was  named  senior 
vice  president  of  Fraser/Associates, 
Washington-based  public  relations/pub¬ 
lic  affairs  firm.  Before  joining  the  firm  last 
year,  he  was  a  former  manager  of  con¬ 
sumer  information  for  Corning  Glass 
Daniel  B.  Martin  joined  Columbia  Works,  and  earlier  a  reporter  and  editor 
(S.C.)  Newspapers,  Inc.,  as  training  \\\t  Hartford  (Conn.)  Times. 
director.  He  previously  was  assistant 
director  of  the  MBA  Program,  College  of 
Business  Administration,  University  of 
South  Carolina. 


Ray  Burdick  was  appointed  editor  of 
The  Prince  George's  Journal,  College 
Park,  Md.  For  over  12  years.  He  was 
editor  of  The  Prince  George's  Sentinel. 
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NEWSDAY  COULDN’T  LET 
A  LITTLE  THING  UKE  MOVING 
PUT  ITS  CAMERAROOMS 
OUT  OF  OPERATION. 


Newsday  hadn’t  missed  an  issue  in  40  years.  And  it  wasn’t  about  to  let 
anything  stop  the  presses.  Not  even  moving  the  entire  operation 
to  a  new  plant  in  Melville,  New  York. 

Of  course,  it  was  easier  said  than  done.  One  ^ 
of  the  trickiest  parts  of  the  job  was  transferring  |||^ 
the  camerarooms,  including  two  Chemco 
Spartan  III  and  two  Chemco  News-Pager 
cameras,  without  disrupting  production. 

That  took  some  very  special  help  from 
Chemco.  Newsday’s  production  management  p' 
team  and  Chemco ’s  Equipment  Service  :! 

Manager  John  Chant  worked  out  a  strategic  . 
plan  complete  with  minute-by-minute 
coordination  of  every  move,  man  and  j 

machine  and  fail-safe  backrup  systems.  ! 

On  consecutive  weekends  a  crack  team  [ 
of  Chemco  technicians  worked  around  ' 

trucks  and  reassembling  the 

camerarooms  at  the  new  '1 

site.  Meanwhile,  a  back-up  11^  ! 

crew  stood  by  at  Chemco’s 

plant,  ready  to  produce  :  f  '  • 

negatives  on  their  own 

cameras  if  necessary.  ^  jjjj 

The  plan  worked  ^  ^  \  j  '  ^ 

perfectly.  Chemco  did  m  :  Xs 

its  job.  Newsday  made  m  i  >3? 

its  move  and  kept  its  %  m 

publishing  record  intact.  |  ^ 

A  perfect  example  of  I  p*" 

how  far  you  can  go  in  this  i  ij? 

business  with  planning,  ^  i  ^  ^ 

cooperation  and  the  right  j  l|  ^5 

kind  of  suppliers.  14 
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Computer-to-plate  system 
possible  in  this  decade 


By  Richard  E.  Amtower 

In  the  last  three  decades,  technology 
and  the  printing  industry  have  moved 
together  in  evolving  to  meet  new  require¬ 
ments  posed  by  a  rapidly  changing  mar¬ 
ketplace,  economy,  and  society. 

We  have  seen  the  rapid  growth  of  offset 
printing,  phototypesetting,  computer  in¬ 
formation  systems,  and  most  recently,  in 
the  1970’s,  the  introduction  of  laser 
platemaking  systems.  Always  the  objec¬ 
tives  have  been  the  same,  reductions  in 
operating  cost,  improvements  in  respon¬ 
siveness  and  quality,  and  competitive 
pressures. 

What  lies  ahead?  The  answers  are  com¬ 
plex  and  varied,  but  in  the  prepress  area 
one  development  clearly  stands  out.  com- 
puter-to-plate,  the  answer  for  the  '8()'s. 

What  is  computer-to-plate?  Reduced  to 
its  simplest  elements,  computer-to-plate 
is  the  generation  of  printing  plates  direct¬ 
ly  from  electronic  data,  bypassing  the 
now  commonplace  steps  of  phototypeset- 
ting,  manual  paste-up  composition, 
camera  work,  and  imaging  of  plates  from 
film  negatives.  The  benefits  will  be  enor¬ 
mous; 

t  Economics — elimination  of  phototype¬ 
setting  paper  alone  would  be  a  vast  sav¬ 
ings.  According  to  the  NPES.  the  U.S. 
printing  industry  consumed  $155  million 
worth  of  typesetting  paper  in  1979,  with 
projected  expenditures  of  $312  million  in 
1980,  largely  due  to  increases  in  silver  and 
petro-chemical  prices.  Manpower  sav¬ 
ings  are  another  factor.  Continuing  infla¬ 
tionary  pressures  make  these  economic 
impacts  even  more  substantial. 
t  Quality — the  deteriorating  quality  of 
newsprint  and  news  inks  in  newspaper 
printing  have  made  it  mandatory  to  im¬ 
prove  quality  in  pre-press  operations 
wherever  possible. 

t  Speed — certainly  time  is  of  the  essence 
in  newspapers,  and  time  translates  into 
money  in  any  printing  operations.  News¬ 
papers  have  estimated  that  direct  electro¬ 
nic  imaging  of  printing  plates,  and  eli¬ 
mination  of  the  intermediate  steps,  would 
allow  them  to  close  pages  anywhere  from 
one  to  three  hours  later  than  current 
deadlines,  a  factor  of  urgent  importance 
in  the  competition  with  the  electronic 
media  of  television  and  radio. 

Why  will  the  I980's  be  the  time  for 
computer-to-plate? 

In  the  1970's.  the  Newspaper  Systems 

These  remarks  are  excerpted  from  a 
speech  given  earlier  this  year  in  San  Fran¬ 
cisco  by  Amtower  who  is  general  manager 
of  EOCOM  Corporation. 


Development  Group  (NSDG)  teamed 
nearly  40  different  newspapers  with  IBM 
to  develop  a  completely  digital  pagination 
system  for  newspapers.  After  seven 
years,  and  over  $25  million  expenditures, 
the  project  was  terminated. 

The  NSDG  project  may  have  been  too 
ambitious.  It  attempted  to  develop  many 
key  system  components  which  were  not 
in  existence  at  the  start  of  the  project.  In 
the  meantime,  in  parallel  with  the  de¬ 
velopments  by  NSDG,  many  organiza¬ 
tions  were  active  in  developing  the  tech¬ 
nology  required  for  a  computer-to-plate 
system.  Today,  most  of  the  key  prepara¬ 
tory  develoments  for  computer-to-plate 
have  been  made  available  and,  in  fact,  are 
now  in  use  in  newspapers  throughout  the 
world. 

Key  preparatory  develoments  for  com- 
puter-to-plate  include: 

t  Front-end  systems  for  text  input  and 
composition; 

t  Systems  for  input  and  digitization  of 
graphics — (CRT  scanners,  laser  scan¬ 
ners,  electronic  cameras,  laser  picture 
facsimile); 

t  Vastly  increased  computer  power  and 
storage  capability; 
t  Page  make-up  systems; 

$  Digital  page  output  devices — 3rd  gen¬ 
eration  phototypesetters; 
t  Direct  digital  laser  platemakers. 

The  key  word  in  all  of  these  develo¬ 
ments  is  “digital”.  Front-end  systems  for 
digital  text  input  and  composition  have 
been  developed  and  are  in  common  use. 
Systems  for  the  input  and  digitization  of 
graphics  (in  addition  to  relatively  slow 
and  costly  color-scanning  systems)  have 
been  developed,  manufactured,  and 
used.  Early  CRT  scanning  systems  have 
been  supplemented  by  laser  scanning  sys¬ 
tems,  electronic  cameras  such  as  the 
ECRM  unit  with  a  computer  interface, 
and  laser  picture  facsimile  systems,  such 
as  AP's  Laserphoto. 

The  vastly  increased  computer  power 
and  storage  capability  developed 
throughout  the  '70's  is  a  key  component 
to  this  technology.  The  development  of 
the  microprocessor  and  fast,  high- 
capacity  disk-drive  systems  will  be  of 
crucial  importance. 

Without  this  capability,  no  computer- 
to-plate  system  would  be  possible.  Con¬ 
sider  that  each  newspaper  page  repre¬ 
sents  over  300  million  bits  of  data,  and 
that  typical  newspapers  may  run  100 
pages  per  edition.  A  few  years  ago,  this 
kind  of  data  could  have  been  handled  only 
by  the  largest  and  most  complex  scientific 


or  military  computers,  today  it  has  be¬ 
come  practical,  and  costs  continue  to 
come  down  as  fast  as  capability  is  in¬ 
creasing. 

Finally,  the  key  element,  the  direct 
digital  laser  platemeker,  is  no  longer  a 
futuristic  concept,  but  a  proven  device, 
which  has  even  found  its  way  back  into 
the  phototypesetting  world.  Unlike  digit¬ 
al  output  devices  such  as  third-generation 
CRT  phototypesetters,  the  laser 
platemaker  has  the  power,  speed,  and 
accuracy  to  image  printing  plates  that 
meet  the  requirements  of  the  printing  in¬ 
dustry.  This  requirement  and  capability 
has  been  recognized  as  essential  by  news- 
papers  which  have  chosen  laser 
platemaking  systems  for  their  prepress 
operations,  and  the  compatibility  of  such 
systems  with  eventual  computer  pagina- 
ton  input  systems  has  often  been  a  con¬ 
tractual  requirement. 

The  need  for  a  computer-to-plate  sys¬ 
tem  has  been  recognized  by  nearly  every¬ 
one  active  in  the  prepress  area.  In  addi¬ 
tion  to  newspapers  now  developing  their 
own  systems,  several  suppliers  have 
attacked  particular  aspects  of  the  poten¬ 
tial  computer-to-plate  market. 

Systems  houses,  such  as  Hell  and  Sci- 
Tex,  have  developed  complete  systems 
outputting  on  film  for  the  general  com¬ 
mercial  printing  industry.  These  systems 
concentrate  on  four-color  artwork,  image 
manipulation,  and  the  output  of  format¬ 
ted  films.  Sci-Tex's  Response  300  comes 
very  near  to  being  a  computer-to-plate 
system,  since  its  output  data  is  in  fully 
rasterized  digital  format  which  could  be 
used  to  drive  a  laser  platemker  directly. 
Hell,  on  the  other  hand,  has  a  true  compu¬ 
ter-to-plate  system,  if  you  consider  the 
gravure  cylinder  engraved  by  Hell’s 
Helio  Klischograph  under  computer  con¬ 
trol  as  a  form  of  plate. 

Phototypesetter  houses,  particularly 
those  with  full-page  output  capability,  are 
also  active  in  the  computer-to-plate  de¬ 
velopment  area.  Autologic,  in  coopera¬ 
tion  with  3M  Corporation,  has  announced 
in  the  clearest  possible  terms  its  intent  to 
develop  a  computer-to-plate  system  uti¬ 
lizing  some  form  of  laser  output  device  to 
compose  pages  and  directly  image  them 
on  printing  plates.  Completion  date  for 
this  project  is  not  known,  but  it  is  likely 
that  some  capability  could  be  demons¬ 
trated  within  the  next  two  to  three  years. 

Other  phototypesetter  houses,  such  as 
Monotype  with  its  Lasercomp  full-page 
laser  typesetter,  are  certainly  capable  of 
addressing  the  computer-to-plate  prob¬ 
lem.  while  companies  such  as  Mergen- 
thaler-Linotype  and  Information  Interna¬ 
tional  have  developed  all  of  the  important 
components  of  such  a  system  (except  for 
the  laser  plate-making  device  itself). 

Because  of  the  unique  requirements 
imposed  on  laser  platemaking  systems, 
and  the  very  specialized  expertise  re¬ 
quired  for  the  successful  manufacture,  in- 
(Continned  on  page  30) 
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(Continued  from  page  29) 
stallation,  and  support  of  such  systems, 
the  likeliest  scenario  for  development  of 
the  computer-to-plate  systems  is  a  col¬ 
laboration  between  either  a  systems  or 
phototypesetter  house  and  laser 
platemaker. 

As  in  many  such  technological  de¬ 
velopments  in  the  printing  industry  in  the 
past,  one  can  expect  that  the  final  team 
will  consist  of  a  phototypesetter  (or  front- 
end  system)  house  and  laser  platemaker 
working  with  an  end-user  itself,  such  as  a 
major  metropolitan  newspaper.  Such  a 
team  would  represent  a  sort  of  “mini- 
NSDG,”  but  one  working  with  the  advan¬ 
tages  of  a  much  more  powerful  industry 
capability  and  technology  than  available 
today. 

The  pacing  factor  where  computer-to- 
plate  can  be  applied  is  clearly  in  the  front- 
end  system  itself.  That  is,  in  the  type/ 
graphics  pagination  system.  Only  a  few 
years  ago,  the  ANPA  Research  Institute 
predicted  that  over  200  full-page  makeup 
systems  will  be  in  use  by  1981.  If  this 
prediction  is  to  come  true,  1980  will  be  a 
very  big  year  for  pagination  systems. 

Today,  at  least,  only  a  few  newspapers 
are  practicing  pagination  on  any  level. 
Some  newspapers  can  produce  full-page 
ads,  while  others  have  managed  to  pagin¬ 
ate  classified  with  the  general  exception 
of  display  classifieds,  which  must  be 
pasted  into  holes  left  in  the  typesetter 
output.  The  hardware  is  certainly  avail¬ 
able,  it  is  now  the  software  that  has  to  be 
developed  for  the  requirements  of  full 
pagination  for  newspapers,  in  particular. 

The  problem  of  pagination  for  general 
commercial  printing,  on  the  other  hand, 
appears  to  have  been  solved  by  such  sup¬ 
pliers  as  Hell  and  Sci-Tex.  At  least,  for 
the  case  of  four-color  composition,  the 
minimal  text  requirements  for  this  type  of 
printing  are  satisfied  for  these  systems  by 
the  brute  force  technique  of  scanning  text 


in  as  though  it  were  graphics,  and  man¬ 
ipulating  it  the  same  way,  a  less-than- 
satisfactory  approach  for  newspapers 
with  their  vast  quantities  of  rapidly 
changing  text. 

A  practical  answer  to  the  problem  of 
combining  these  technologies  for  compu- 
ter-to-plate  is  the  gradualistic  approach,  a 
traditional  technique  used  by  newspapers 
in  implementing  technology,  right  up  to 
the  point  where  computers  were  first  in¬ 
troduced  into  the  composing  area.  At  that 
time,  the  preparation  of  hyphenated  and 
justified  paper  tape  for  news  and  classi¬ 
fied  was  the  first  phase.  Computer-driven 
phototypesetters  setting  display  ads  were 
the  next  phase,  then  on-line  terminals, 
and  so  forth. 

The  gradualistic  approach  for  compu¬ 
ter-to-plate  would  mean  a  phased  prog¬ 
ram  providing  partial  pagination  at  first 
and  incremental  improvemets  as  the 
appropriate  software  and  hardware  capa¬ 
bilities  are  developed. 

The  last,  and  most  difficult,  step  to 
direct  plate  imaging  is  to  digitize  and  store 
photographs.  Due  to  the  large  number  of 
pictures  that  are  candidates  to  be  run  in 
most  newspapers  each  day,  a  pagination 
subsystem,  such  as  that  developed  for  the 
Associated  Press  by  MIT,  is  a  necessary 
requirement  for  this  last  hurdle. 

Development  programs  are  now  under¬ 
way  to  provide  an  electronic  interface  be¬ 
tween  EOCOM’s  Laserite  platemaking 
systems  and  the  input  of  today’s  third 
generation  phototypesetters,  a  develop¬ 
ment  which  will  essentially  do  away  with 
the  phototypesetter.  And  allowing  the 
printer  to  image  his  plate  directly  from 
composed  data,  ultimately  including 
graphic.  This  electronic  interface,  called 
“RIP”  (  Raster  Image  Processor),  will 
allow  the  printer  to  replace  his  phototype¬ 
setter  one-for-one  with  a  laser  platemak¬ 
ing  system,  while  maintaining  the  photo¬ 
typesetter  as  a  backup  and  supplemental 


composition  device. 

Specifications  for  the  raster  image  pro¬ 
cessor  are; 

INPUT:  Online  interface  or  magnetic 
tape;  accepts  full-page  CRT  phototype¬ 
setter  input;  modified  ASCII  native  code. 

RIP  TYPESETTING  FUNCTIONS: 
Fonts  generated  from  one  master;  time 
sized  independently  in  horizontal  and 
vertical  dimensions;  type  sizing;  1/10 
point  increments,  5  to  260  point;  prog¬ 
rammable  letterspacing  (kerning);  obli- 
queing  of  roman  style  typefaces;  automa¬ 
tic  rule  generation.  Spatial  control — col¬ 
umn  measures  up  to  104  picas;  tabs,  hori¬ 
zontal  spaces  and  leading  in  1/lOth  points; 
coordinate  commands  to  position  logos, 
lineart  and  halftones. 

OUTPUT:  Image  control;  positives, 
negatives  and  reverses;  right  or  wrong 
reading  image  output;  merge  capability 
for  graphics.  Recording  media — offset 
plate,  photographic  paper/film;  automa¬ 
tic  cutting,  registration  holes. 

GRAPHIC  DIGITIZING:  Input  capa¬ 
bility  as  lineart/halftone  digitizer. 

Recession  bulletin 
aids  newspapers 

The  Journalism  Resources  Institute  at 
Idaho  State  University,  in  its  latest  bulle¬ 
tin,  discusses  the  subject  of  how  news¬ 
papers  can  cope  with  the  recession. 

The  bulletin  provides  a  list  of  money 
saving  ideas  which  have  been  put  into 
effect  by  newspapers  in  the  Pacific 
Northwest. 

Also  in  the  current  issue,  there  is  a 
description  of  ways  newspapers  can  get 
subscribers  back  promptly  after  they 
have  been  on  vacation. 

A  copy  of  the  bulletin  can  be  obtained 
by  sending  $1.00  and  a  stamped  self- 
addressed  envelope  to  the  non-profit  in¬ 
stitute.  The  address  is  Box  8242,  Idaho 
State  University,  Pocatello,  Idaho  83209. 


TELESCOPING  BELT  CONVEYOR 

**The  Economical  System  Originally  Designed 
For  The  Newspaper  Industry*  * 


:  W " .» 


uUactiii^G  ^e§tgi/i  Se/iuLce, 


•  Telescoping  Design  Eliminates  Most 
Loading  Dock  Probiems 

•  Elevating  Feature  For  Varying  Loading 
Heights 

•  Extension  Lengths  Up  to  42  Feet 

•  Designed  For  Safe  Operation 

•  Compact  —  Requires  Minimum  Floor 
Space 

•  Low  Maintenance  Features  Ensures 
Less  “Down-Time” 

SE/VD  FOR  FREE  INFORMATION 


2844  South  Oakland  Circle  East,  Aurora,  CO  80014 
Phone  (303)  750-4651,455-3144 
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Here^how 
we  put  oar  finger 

on  offset  news 
ink  consistency 


At  J.M.  Huber  Corp.  we’re  committed  to  finding 


ways  to  help  our  newspaper  customers  save 
time  and  money.  That’s  why  we  pioneered  the 
development  of  the  Continuous  Process  System 
(C.P.S.)  for  the  manufacture  of  offset  news  inks. 

Unlike  other  processes  commonly  used  in  ink 
manufacture,  Huber’s  continuous  process  system 
automatically  feeds,  disperses  and  blends  ink 
ingredients  to  exact  specifications  with  30 
individual  controls  moimted  on  a  single  panel 
keeping  the  mixture  in  precise  balance.  Even  the 
slightest  variation  in  feed  and  dispersion  is 
automatically  corrected.  The  end  result  is  an 
offset  news  ink  that  is  consistent  and  \uiiform — 
week  after  week,  month  after  month. 

This  means  fewer  press  adjustments,  no 
lost  press  time  and... less  waste.  It  lets  you 
forget  about  the  ink  and  concentrate  on  other 
areas  of  production. 

Add  to  this,  highly  dependable  delivery  with 
skilled  and  knowledgeable  service  and  you  A 
have  all  the  reasons  why  Huberset  is 
^  the  smart  choice! 


Serving  the  entire  nation. 


for  ftirther  Infonnatioii,  contact 
J.  M.  Huber  Corp.,  Ink  Division 
Thornall  Street/Edison,  N.J.  08817 
(201)  549-8600 


Wash.  Post  starts  conversion 
to  electronic  copy  system 


Washington  Post  has  started  its  transi¬ 
tion  to  a  $5,250,000  electronic  copy  pro¬ 
cessing  system  jointly  designed  by  the 
Post  and  Raytheon  Company's  Equip¬ 
ment  Division  in  Sudbury,  Mass.  The 
contract  was  signed  on  August  18,  1977. 

The  system  configuration  includes  292 
VDTs  with  all  reporters  and  editors  hav¬ 
ing  access  to  a  central  data  base  that  can 
hold  approximately  30  million  words,  or 
64,000  stories. 

The  system  will  have  terminals  located 


in  bureaus  in  the  Washington  suburbs  as 
well  as  in  places  such  as  Richmond.  Va., 
Annapolis,  Md.,  and  Los  Angeles.  Calif. 
Reporters  will  also  have  the  use  of  port¬ 
able  terminals. 

The  Post,  in  about  a  month  and  after 
total  conversion,  will  be  using  a  10  point 
Century  Schoolbook  type  face  in  all  sec¬ 
tions  of  the  paper.  There  are  some  discre¬ 
pancies  in  type  faces  during  the  transition 
period.  At  the  moment  only  six  newspap¬ 


ers  are  using  Century  Schoolbook  in  10 
point. 

Starting  next  month  the  Post  will  scan 
pages  that  are  pasted-up  in  the  downtown 
plant  and  will  transmit  these  pages  via  a 
laser/microwave  system  to  their  new 
printing  plant  in  Springfield,  Va. 

The  new  plant  will  produce  plates  for 
the  three  new  presses  installed  at  the  sub¬ 
urban  facility. 

Pa.  daily  installs 
copy  system 
on  target  date 

ONE  Systems,  a  subsidiary  of  Howard 
Publications,  has  installed  a  ONE/16 
copy  processing  system  at  the  19,000  five 
day  a  week  Clearfield  (Pa.)  Progress. 

The  Progress  has  10  terminals  in  the 
news  department  and  four  terminals  in 
classified  online  to  a  Compugraphic 
Videosetter  and  a  Printronix  300  lines- 
per-minute  hardcopy  printer. 

The  paper  has  a  daily  circulation  of 
19,000  and  averages  28  pages  a  day. 

The  installation  was  accomplished 
within  the  two-and-a-half  week  original 
estimate. 

In  a  related  matter,  the  system  supplier 
said  its  product  line  would  be  distributed 
in  New  Zealand  by  Morrison  Printing  Ink 
and  Machinery  of  Auckland. 

ONE  Systems  has  also  announced  the 
development  of  a  newspaper-oriented 
business,  circulation  and  word  proces¬ 
sing  system. 

Disc  reader  acts 
as  Interface 
to  typesetter 

Shaffstall  Corporation  has  announced 
a  programmable  floppy  disc  reader  model 
MediaCom  3300.  The  unit  is  a  third  gen¬ 
eration  word  processor/computer  to 
phototypesetter  interface  and  uses  inter- 
ing  modes.  Media  Reading  and  Telecom¬ 
munications. 

Media  Reading  programs  allow  the 
MediaCom  to  read  diskettes  generated  by 
various  word  processors  into  the  photo¬ 
typesetting  system.  Separate  Media 
Reading  programs  are  loaded  from  dis¬ 
kette  to  program  the  Diskette  Controller 
for  compatibility  with  the  particular  word 
processing  diskette. 

Telecommunications  mode  provides 
compatibility  with  over  50  word  proces¬ 
sors  and  the  unit  may  be  connected  using 
modems  and  the  telephone  system  or 
hardwired.  The  unit  is  compatible  with 
asynchronous  and  bisynchronous  pro¬ 
tocols. 

All  code  conversions  may  be  modified 
by  the  user  via  the  MediaCom  control 
panel.  No  code  conversions  have  to  be 
sent  from  the  word  processor.  Code  con¬ 
version  modifications  made  by  the  user 
are  stored  on  diskette  for  future  use. 
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“I  thought  it  would 
help  if  we  had  ten 
phones-it  worked  fine 
'til  they  started  ringing." 

Think  of  Your 
Sequencer  as  10  Phones 

Only  better — because  you  don’t  have  to  worry  about  which  line  to  answer 
first  or  who  hung  up  after  being  forgotten  on  hold.  The  automatic 
call  sequencer  handles  it  all. 

Each  call  is  answered  with 
a  prerecorded  message  and 

then  forwarded  to  open  lines  in 
the  order  received. 

None  of  your  calls  go  un¬ 
answered.  None  of  your  callers 
are  overlooked.  And  you  can 
handle  a  lot  of  calls,  without  a 
lot  of  operators. 

For  complete  information,  contact. . . 


AEG  Automatic  Call  Sequencer 
can  handle  from  4  to  64  lines. 


Manufactured  by  AUTOMATION  ELECTRONICS  CORPORATION 

Distributed  by  AUTOMATION  SALES  COMPANY 

344-40th  St..  Dept.  D  •  Oakland,  CA  94609  •  Phone  415/655-6665 
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Mycrp-Comp  1100 

Now  Mycro-Tek  is  twice  as  good 


Mycro-Comp  1100,  Mycro-Tek’s 
new  and  additional  line  of 
front-end  systems  has  the  same 
modularity  and  reliability  as  the 
Mycro-Comp  1000,  but  has  been 
designed  with  more  powerful  file 
management  and  class  ad 
programs. 

Increased  File  Copy  Control.  The 
1100  directory  has  a  protected 
two-line  editorial  form  and  both  a 
short  directory  and  a 
256-character  long  directory. 
Copy  search  can  be  done  by  day. 
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The  Mycro-Cor  p  "BOO  can  be 
either  a  floppy  i  >r  Ard  disk 
based  storage  system  and  will  be 


subject  to  Update  software  > 
enhancements  when  a  Full 
Service  Agreement  is  purchased. 
Mycro-Comp  1000  systems  can 
also  be  upgraded  to  the  1100. 

Mycro-Tek’s  1000  front-end 
system  has  its  reliability  tested 
every  day  in  over  150 
newspapers.  The  1100  is  just  as 
reliable. 

Mycro-Tek  has  always  been 
good  with  our  1000,  now  we're 
twice  as  good  with  our  1100. 


Mycro-Tek*  Front-end  Systenis' Sped  a  lists 


820  W.  Second*  Wichita,  KS  67203  800-835-2852,  in  Kansas  316-265-5277 


35,000  Pa.  daily  converts  to  online 
computerized  circulation  system 


York  (Pa.)  Daily  Record  completed 
conversion  to  a  totally-integrated  online 
computerized  circulation  system  this  past 
summer  with  a  purchased  software  pack¬ 
age  for  their  leased  IBM  System  34. 

Creative  Data  Systems  of  Overland 
Park,  Kansas,  provided  the  $12,000 
COMCIRC(computer  circulation)soft- 
ware  package  written  in  RPG  II.  The 
program  is  run  on  the  System  34  using 
four  VDTs  and  a  CPU  with  64K  memory 
and  63.9MB  of  storage.  Two  terminals 
are  in  the  circulation  department  and  two 
in  accounting. 

The  morning  paper  has  a  circulation  of 
35,000  with  about  25%  in  single  copy 
sales.  The  system  has  on  file  about  30,000 
subscribers  and  plans  are  to  add  non¬ 
subscribers  residing  in  the  106,000  house¬ 
hold  Primary  Market  area. 

David  Martens,  publisher,  said  the 
software  package  had  substantially  im¬ 
proved  their  management  control  of  sub¬ 
scriber  data  in  addition  to  providing  ser¬ 
vice  accountability  and  identification  of 
non-subscribing  households  for  target 
marketing.  He  also  said  the  system  had 
given  them  the  ability  to  analyze  their 
daily  draw,  returns  and  collections  for 
each  single  copy  sales  location  in  order  to 
produce  maximum  sales. 

Ted  DuVal,  circulation  director,  said 
the  system  provides  advantages  which 
were  only  available  with  much  larger  sys¬ 
tems  in  the  past.  DuVal  also  said  re¬ 
sponse  time  to  customer  requests  was  im¬ 
mediate  and  all  the  information  for  starts, 
stops,  service  errors  or  special  delivery 
instructions  could  be  entered  quickly  on 
the  two  terminals  in  the  circulation  de¬ 
partment.  The  system,  he  went  on  to 
state,  routes  the  information,  adjusts 
draw  and  produces  all  necessary  reports 
to  communicate  the  transactions  to  the 
proper  people. 

Martens  stated  that  another  advantage 
was  the  improved  accuracy  of  the  press 
run  print  order.  He  said  they  were  now 
printing  only  what's  required  to  meet  dai¬ 
ly  sales  figures  with  a  substantial  savings 
in  newsprint. 

The  publisher  of  the  York  paper  extol¬ 
led  the  software  design  that  provides  for 
printing  on  every  subscriber's  bill  (in¬ 
cluding  PI  A  for  3,6,  or  12  months)  the 
name  and  telephone  number  of  the  news¬ 
paper  carrier.  Martens  said  the  readers 
like  this  information  and  the  district  man¬ 
agers  have  the  information  to  evaluate  the 
carriers. 

Newsprint  inventory,  advertising  re¬ 
ceivables  and  payroll  operations  are  now 
on  the  System  34,  Martens  stated. 

Robert  Acri,  controller  at  the  York 
paper,  said  COMCIRC  had  produced  im¬ 
mediate  improvements  in  control  and 
cash  flow  from  collections.  Acri  also  said 
34 


in  June  all  office  paid  customers  (approx¬ 
imately  13,000)  and  mail  subscribers 
(approximately  4,300)  were  converted  to 
the  new  system.  All  carrier  collect  cus¬ 
tomers,  he  said,  will  be  online  by  mid- 
October  to  complete  the  route  lists 
online. 

With  COMCIRC,  the  customer  service 
representative  asks  the  system  about  a 
customer  by  entering  a  name  or  account 
number.  Later,  with  completion  of  the 
total  household  data,  the  system  will  also 
search  on  household  address. 

When  the  proper  house  is  located,  the 
system  displays  the  house  data  screen. 
The  customer  service  representative  uses 
the  screen  to  answer  delivery  and  prepaid 
questions,  process  all  starts  and  stops, 
record  service  errors  and  dispatch  special 
carrier  instructions.  All  input  data  is 
online  validated  by  the  system  prior  to 
update.  Following  update  all  data  includ¬ 
ing  current  service  error  information  is 
available  to  all  other  customer  service 
representatives. 

Information  contained  on  this  house 
screen  includes  the  customer's  name  and 
address,  telephone  number,  delivery 
start  date  and  start  reason,  delivery  stop 
date  and  stop  reason,  type  of  subscriber 
(prepaid,  carrier  collect  or  non¬ 
subscriber),  paper  subscribed  to,  route 
number,  date  of  last  service  error,  type  of 
last  service  error  and  the  number  of 
month  to  date  service  errors.  If  the  house 
is  prepaid,  the  screen  displays  the  prepaid 
start  date,  expiration  date,  date  last  paid, 
amount  last  paid,  discount,  amortization 
rate,  current  balance,  arrears  balance, 
last  subscription  renewal  length  and  type, 
alternate  billing  address  and  month  to 
date  deliveries. 

The  house  date  screen  accepts  input  of 
all  service  errors  and  special  delivery  in¬ 
structions.  A  fifty  position  freefill  area 
allows  the  customer  service  representa¬ 
tive  to  enter  any  message  desired.  By 
using  the  message  send  date  field,  this 
message  may  be  sent  at  any  future  date 
desired. 

All  service  errors  and  messages  en¬ 
tered  into  COMCIRC  are  immediately 
available  on  a  special  dispatch  screen. 
This  screen  identifies  the  customer's 
name  and  address,  the  type  of  service 
error,  time  the  message  was  taken,  per¬ 
son  taking  the  message,  date  taken,  re¬ 
quested  message  send  date,  district  num¬ 
ber,  route  number,  the  50  positions  mes¬ 
sage  and  the  message  status.  This  screen 
may  be  formatted,  at  the  option  of  the 
dispatcher,  by  district,  route  number, 
date  taken  or  any  combination  of  the 
three.  As  messages  are  dispatched,  they 
may  be  flagged  online  to  indicate  their 
changed  status.  Prior  to  press  run,  all  ser¬ 
vice  errors  and  messages  with  the  current 


press  run  date  are  selected  for  distribu¬ 
tion  to  the  district  managers  and  carriers. 

All  start  and  stop  data  are  entered 
online  when  the  call  is  received.  The  cus¬ 
tomer  service  representative  may  enter 
future  dates  and  forget  them.  Each  day 
COMCIRC  checks  all  start  and  stop  dates 
and  selects  those  applying  to  the  next 
press  run.  Draws  are  automatically  ad¬ 
justed  and  notification  sent  to  the  proper 
district  managers  and  carriers.  If  the  start 
reason  indicates  the  customer  is  a  new 
pre-pay,  the  system  will  automatically 
bill  this  customer.  If  the  start  or  stop 
reason  indicates  the  customer  is  a  pre-pay 
going  on  vacation,  the  system  will  auto¬ 
matically  adjust  the  customer  expiration 
date  during  the  vacation  period. 

1,340  U.S.  dailies 
printed  offset 

ANPA/Research  Institute's  1980  Spe¬ 
cial  Report  (80-5)  on  Daily  Newspapers 
Printed  By  Offset,  reports  1 ,340  or  75.3% 
of  the  total  U.S.  dailies)  1,779)  were 
printed  offset  in  1979. 

The  combined  circulation  of  the  offset 
dailies  in  1979  was  approximately  26.8 
million  or  42.2%  of  the  total  (62.6  million) 
daily  circulation  of  the  1 ,779  newspapers. 

At  the  end  of  1979,  the  number  of  offset 
dailies  totaled  57  more  than  a  year  earlier, 
an  increase  of  3.2%.  In  1978,  there  were 
1,778  dailies  in  the  U.S.,  of  which  1,283, 
or  72.2%  were  printed  offset.  Offset  daily 
circulation  climbed  from  about  22.7  mil¬ 
lion  at  the  end  of  1978  to  about  26.8  mil¬ 
lion  at  the  end  of  1979. 

Texas  has  more  offset  dailies  than  any 
other  state  with  89,  however,  California  is 
close  with  86. 

Canada  had  120  daily  newspapers  in 
1979  with  83  papers,  or  69.2%  of  the  total 
printed  by  the  offset  method.  Combined 
circulation  of  the  120  Canadian  dailies 
totaled  about  4.9  million,  with  about  1.9 
million  or  39.3%  printed  offset. 

The  previous  list  of  offset  newspapers 
was  printed  in  RI  Bulletin  1315,  April  18, 
1979. 


Online  package 

The  Newspaper  Business  Systems  di¬ 
vision  of  Business  Controls  Corp.  has  de¬ 
signed  an  online  business  system  called 
CABS-I  COBOL.  Previously  the  division 
developed  a  newspaper  business  system 
called  CABS-1  FORTRAN. 

This  new  version  of  CABS-1  is  written 
and  supported  by  SB-5,  a  COBOL  prog¬ 
ram  generation  technology  that  auto¬ 
mates  the  production  and  maintenance  of 
COBOL  programs. 

The  circulation/advertising  business 
system.  CABS-I  COBOL  can  be  run  on 
DEC  PDP  11/44,  PDP  11/70  and  VAX 
systems. 
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Syndicates 


By  Lenora  Williamson 


Cartoonists  get  younger— and  younger 


Jack  Ohman.  a  University  of  Minneso¬ 
ta  junior  and  all  of  20  years  old.  has  be¬ 
come  the  youngest  political  cartoonist  in 
major  newspaper  syndication. 

And  Ohman  has  won  the  national  Sig¬ 
ma  Delta  Chi  college  division  “Mark  of 
Excellence”  for  editorial  cartooning  for 
1980.  That  award  was  presented  in  Col¬ 
umbus,  Ohio,  early  this  week. 

Ohman's  work  for  the  campus  news¬ 
paper  received  national  press  attention, 
including  reprint  in  Newsweek  and  the 
Washinfiton  Post — all  of  that  led  to  his 


tional  more  than  10  years  covering  Con¬ 
gress,  the  federal  bureaucracy  and  pres¬ 
idential  campaigns,  began  a  new  twice- 
weekly  column  for  U nited  Feature  Syndi¬ 
cate  on  October  6. 

Through  his  UPI  reports,  a  recent  best¬ 
seller  “Fat  City:  How  Washington 
Wastes  Your  Tax  Dollars”,  and  maga¬ 
zine  articles,  Lambro  is  known  as  an  ex¬ 
pert  on  the  vast  issues  of  government 
waste  and  mismanagement. 

The  new  column  will  point  out  to  tax¬ 
payers  ways  to  combat  wasteful  spending 


and  reduce  federal  taxation.  In  his  recent 
book,  Lambro  estimated  the  government 
wastes  $I0()  billion  a  year  on  such  ser¬ 
vices  as  operators  for  automatic  elevators 
on  Capitol  Hill.  Lambro  is  author  of  an 
earlier  book  “The  Federal  Rathole.” 


Charter  subscribers  to  the  new  column 
include  the  Philadelphia  Ballet  in,  Miami 
Herald,  Baltimore  News-Ameriean, 
Memphis  Commercial-Appeal,  St.  Louis 
Glohe-Democrat,  Dallas  Times-Herald, 
Pittsharf’h  Press. 


Lambro,  a  native  of  Wellesley,  Massa- 
cusetts,  and  a  journalism  graduate  of  Bos¬ 
ton  University,  was  a  reporter  for  the 
Boston  Herald-Traveler  before  joining 
UPI  in  l%8. 


syndication  with  the  Chicago  Tribune- 
New  York  News  Syndicate. 

Earlier,  Ohman’s  cartoons  were  distri¬ 
buted  by  Northern  Features,  his  own 
syndicate  started  two  years  ago  and  for 
which  he  acquired  some  newspaper 
clients,  most  in  the  upper  midwest. 


The 

puzzle  freaks 
in  your  readership 
are  waiting  to  be 
challenged! 


The  Real  Puzzle 


Glass  Houses 


by  Don  Rubin 

Each  of  the  following  ves¬ 
sels  contains  a  slightly  dis¬ 
torted  character  from  the 
world  of  popular  culture. 
Using  the  shapes  of  the  ves- 
seb  themselves,  or  their 
contents,  try  to  identify  as 
many  of  these  “mug"  shots  as 
possible. 


Jack  Ohman 

Entry  into  the  cartooning  arena  hap¬ 
pened  while  Ohman  was  working  as  a 
congressional  race  aide  in  Minnesota.  Be¬ 
tween  office  errands,  he  doodled.  And 
one  caricature  of  Robert  Kennedy 
attracted  attention.  When  the  editorial 
cartooning  post  became  vacant  on  the 
campus  newspaper,  young  Ohman  got 
the  job. 

Ohman  says  he  drew  as  a  kid  but  didn’t 
take  it  seriously  and  had  no  intention  of 
becoming  a  cartoonist.  His  talent,  he 
adds,  is  probably  genetic — “My  mother 
is  a  gifted  watercolorist.” 

His  break  into  Newsweek  was  with  a 
cartoon  showing  the  Iranian  Embassy  en¬ 
trance  with  a  sign  on  the  door  admo¬ 
nishing  callers  to  wipe  their  feet  before 
entering.  The  door  mat  was  an  American 
flag. 

Of  his  style,  Ohman  explains  he  strives 
for  instant  impact.  “If  a  reader  has  to 
study  what  you’ve  drawn,  you’ve  already 
lost  him.  I’m  still  refining  my  style.  And, 
at  20.  nobody  can  say  I’m  set  in  my 
ways.*'  *  ♦  * 

Investigative  reporter  Donald  Lambro. 
who  worked  for  United  Press  Interna- 
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Bennett  awarded 
Pulliam  Fellowship 

Ralph  B.  Bennett,  chief  editorial  wri¬ 
ter  of  the  San  Diego  (Calif.)  Tribune,  has 
been  named  winner  of  the  1980  Eugene 
C.  Pulliam  Fellowship  for  Editorial  Writ¬ 
ers,  sponsored  by  the  Sigma  Delta  Chi 
Foundation. 

Bennett  will  use  the  $10,000  cash 
award  for  travel  in  the  Soviet  Union  as 
background  for  an  editorial  series  on 
Russia  and  to  aid  in  future  editorials  on 
U.S.-U.S.S.R.  relations. 

The  award  program  was  begun  in  1978 
to  encourage  outstanding  editorial  writ¬ 
ers  to  renew  their  personal  resources  and 
develop  new  or  specialized  interests. 
The  fellowship,  awarded  annually,  hon¬ 
ors  the  memory  of  one  of  the  Society’s 
10  founders  and  was  made  possible  by  a 
grant  from  Mrs.  Eugene  C.  Pulliam, 
former  publisher  of  the  Phoenix  (Ariz.) 
Republic  and  Gazette. 

Bennett  was  selected  on  the  basis  of 
his  accomplishments  in  newspaper  jour¬ 
nalism  and  editorial  writing. 

Bennett,  60,  is  a  1943  graduate  of  Har¬ 
vard.  He  was  the  editor  and  publisher  of 
several  weekly  newspapers  in  Oregon 
during  the  ’40s,  and  was  the  Columbia 
Basin  correspondent  for  the  Wenatchee 
(Wash.)  Daily  World  from  1948-1952. 
Later  that  year  he  joined  the  Evening 
Tribune  as  a  courthouse  reporter.  He  has 
also  served  the  newspaper  as  assistant 
city  editor,  city  editor  and  political  wri¬ 
ter.  In  1973  he  assumed  his  present  posi¬ 
tion. 


locales. 

Bennett’s  proposal  for  the  fellowship 
“would  be  to  write  a  series  of  columns 
for  my  newspaper  and  the  Copley  News 
Service,  attempting  to  shed  some  light  on 
our  relationship  with  the  Soviet  Union 
during  a  period  when  a  new  cold  war 
seems  to  be  beginning.’’ 


SDX  College  awards 

The  winners  of  the  1980  national  Mark 
of  Excellence  Contest,  which  recognizes 
outstanding  journalistic  work  by  college 
students,  were  announced  this  week  by 
the  Society  of  Professional  Journalists, 
Sigma  Delta  Chi  (SPJ,  SDX). 

Among  the  winners,  who  will  be  rec¬ 
ognized  in  regional  ceremonies,  are: 

Depth  reporting:  David  L.  Preston, 
University  of  Missouri,  for  his  series  for 
Universal  Press  Syndicate  entitled  “The 
Jews  of  Iran.” 

Spot  News  Story:  Mary  Astdourian, 
Michael  Mace  and  Jay  Alan  Samit,  all 
from  UCLA,  for  their  coverage  of  a  pro- 
Iranian  demonstration  on  the  UCLA 
campus. 

Editorial  Cartooning:  Jack  H.  Ohman, 
University  of  Minnesota,  for  a  collection 
of  non-related  cartoons  which  ran  in  the 
University  of  Minnesota  Daily  and  in 
Newsweek  magazine. 

Editorial  Writing:  Larry  Sandler,  Uni¬ 
versity  of  Illinois-Champaign-Urbana, 
for  his  editorial  on  the  departure  of  the 
school’s  chancellor  after  only  16  months 
in  the  office. 


Bennett  was  a  participant  in  a  U.S.-  All-Round  Student  Newspaper:  the 
Japan  editors  exchange  program  in  1978,  Daily  Texan,  University  of  Texas  at  Aus- 
and  spent  a  month  study  trip  in  the  Mid-  tin  (Beth  Frerking,  editor), 
die  East  last  year.  Both  trips  produced  News  Photography:  Paul  Gilbert, 
extended  articles  on  the  respective  Southwest  Texas  State  University,  for 
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his  photo  of  the  arrest  of  a  liquor  store 
bandit. 

Feature  Photography:  Frank 

Breithaupt,  Bowling  Green  State  Uni¬ 
versity,  for  his  photo  of  an  English-style 
horseman  astride  a  moped. 

The  national  winners  were  chosen 
from  more  than  140  regional  finalists. 
More  than  2,300  full-time  college  stu¬ 
dents  entered  the  competition  at  the  re¬ 
gional  level  with  work  performed  be¬ 
tween  Feb.  1,  1979  and  Feb.  1,  1980. 

Judging  of  this  year’s  Mark  of  Excel¬ 
lence  Contest  was  conducted  by  four  of 
the  Society’s  professional  chapters: 
Northern  California  (San  Francisco), 
Fort  Worth,  Greater  Cleveland  and 
Mid-Carolinas  (Charlotte,  N.C.). 

WSJ  producing  pilot 
for  tv  news  series 

Dow  Jones  &  Co.  in  a  joint  venture 
with  Gateway  Productions,  a  Gannett 
Co.  subsidiary,  is  exploring  the  feasibil¬ 
ity  of  producing  a  series  of  hour  long 
television  programs  based  on  front  page 
feature  stories  in  the  Wall  Street  Journal. 

The  program  will  follow  a  “television 
news  magazine  type  of  format  featuring  a 
combination  of  individual  story  seg¬ 
ments.  There  will  be  no  staged  scenes,” 
explained  Peter  Kann,  associate  pub¬ 
lisher  of  the  Journal. 

A  pilot  for  the  series  has  already  been 
filmed  and  is  expected  to  be  “out  of  the 
editing  room  this  month.” 

If  Dow  Jones  and  Gateway  decide  to 
proceed  with  developing  the  series,  they 
will  syndicate  the  programs  to  television 
stations  in  a  minimum  of  120  markets 
covering  about  90%  of  the  nation. 

Kann  stressed  the  television  project 
“has  not  been  approved  by  Dow  Jones 
management.  No  one  here  has  seen  any 
film  yet  so  there’s  nothing  for  us  to  base 
a  decision  on.  The  pilot  will  give  us  a 
sense  of  whether  Wall  Street  Journal 
type  of  journalism  will  play  in  a  tv  format 
and  tell  us,  in  a  gut  sense,  if  we  even 
want  to  be  on  tv.” 

Kann  said  if  Dow  Jones  is  satisfied  with 
the  pilot  program,  the  next  step  will  be  to 
determine  if  the  series  is  “viable  com¬ 
mercially  and  as  entertainment.  We  want 
to  bring  some  life  into  tv  financial  news 
programming.” 

D.C.  weekly  sold 

The  Times,  a  suburban  Washington, 
D.C.  weekly,  has  been  sold  by  John  D. 
Barlow,  a  Springfield,  Virginia  jeweler  to 
Larry  and  Samual  Hochbei;ger. 

Larry  Hochberger,  27,  an  attorney  and 
journalist,  will  become  president  and 
publisher  of  the  Times. 

The  Times  was  founded  in  1972  and  is 
sold  to  10,000  readers  in  Springfield, 
Burke,  Franconia  and  Annandale  in  Fair¬ 
fax  County,  Vii^inia. 
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Editorial  writers 

(Continued  from  page  14) 


of  Representatives,  who  has  written 
about  exploitation  of  the  region's  natural 
resources.  Caudill  declared  that  newspa¬ 
pers  should  take  a  hard  look  at  the  Ap¬ 
palachian  region.  Assumptions  about 
coal  reserves  can  mislead  you,  he 
warned  the  editorial  writers.  “Comput¬ 
ers  say  coal  is  going  to  run  out  in  96 
years.” 

Eastern  Kentucky  will  be  mined  into  a 
desert  and  “the  land  will  fall  in,”  he  said 
in  urging  investigative  reporting  on 
“ownership”  of  Appalachia — the  com¬ 
panies  and  the  people  who  own  the  min¬ 
eral  wealth,  “the  real  wealth  of  the 
area.”  There  are  some  Pulitzers  to  be 
won  on  that  subject,  Caudill  suggested. 

Newly  elected  officers  in  addition  to 
Ann  Merriman,  who  takes  over  from 
Reese  Cleghorn  of  the  Detroit  Free  Press 
as  president  in  1981,  are:  John  Drum¬ 
mond,  Tulsa  Tribune,  vice  president; 
Lawrie  Joslin,  Calgary  Herald,  Ontario, 
Canada,  treasurer,  and  Aubrey  Bowie, 
Greenville  (S.C.)  News,  secretary. 

Annual  meetings  of  the  editorial  writ¬ 
ers  are  programmed  on  specific  issues, 
for  which  the  city  and  countryside  pro¬ 
vide  on  the  scene  study.  James  E.  Casto, 
editorial  page  editor  of  the  host  newspa¬ 
per,  the  Huntington  Herald-Dispatch, 
served  as  this  year’s  chairman.  The  1981 
meeting  in  Providence,  R.I.,  with  the 
Providence  Journal-Bulletin  as  host,  will 
have  “The  Oceans”  theme. 

During  the  general  business  session. 
President  Cleghorn  announced  NCEW 
will  continue  with  its  new  foreign  tour 
program,  which  began  with  the  recent 
delegation  to  China.  John  Zakarian, 
editorial  page  editor  of  the  Hartford 
(Conn.)  Courant,  was  named  foreign 
tour  chairman.  Voting  on  the  next  tour 
was  evenly  divided  between  Eastern 
Europe  and  the  Middle  East. 

The  conference  is  concerned  with  “the 
embarrassing  fact  that  editorial  depart¬ 
ments  remain  largely  white  male  enter¬ 
prises,”  Cleghorn  said  in  his  report.  He 
noted  that  the  organization  is  trying  to 
bring  more  minority  members  into  the 
field  and  also  into  NCEW  membership. 

In  1980,  the  organization  has  three  black 
members.  Michael  Richardson,  associate 
editor  of  the  St.  Petersburg  Evening  In¬ 
dependent  and  chairman  of  the  NCEW 
minority  participation  committee,  re¬ 
ported  contacting  minority  writers  and 
broadcasters  and  black  journalism 
educators  and  encouraging  employment 
of  minority  editorial  writers  through 
NCEW’s  “talent  specialist”  list. 

Louis  Alexander,  professor  of  jour¬ 
nalism  at  the  University  of  Houston,  and 
a  member  of  the  education  committee, 
proposed  the  writers  undertake  a  survey 
during  the  year  on  the  impact,  or  lack  of 
impact,  of  editorial  writing  on  voting  pat- 
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terns.  He  said  the  writers  are  disturbed 
by  findings  reported  to  the  Association 
for  Education  in  Journalism  last  August 
that  substantial  percentages  of  editorials 
discuss  no  more  than  experience  and 
characteristics  of  competing  candidates; 
that  only  a  minority  discuss  the  issues, 
and  that  as  high  as  50%  of  editorial  writ¬ 
ers  fail  to  interview  all  the  candidates  for 
any  one  office  such  as  the  Congress. 

The  conference  agreed  to  undertake  a 
survey  on  the  extent  these  charges  can 
be  confirmed,  the  causes,  and  recom¬ 
mend  what  should  be  done  to  achieve 
desireable  changes. 

NCEW  hosted  and  paid  the  expenses 
of  15  college  students  from  Tennessee, 
Kentucky,  Virginia,  Ohio,  Indiana, 
North  Carolina,  and  Pennsylvania.  The 
students  held  critique  seminars  for  their 
newspapers  and  attended  the  general 
program  sessions. 

Newly-elected  members  of  the  execu¬ 
tive  board  are:  Van  A.  Cavett,  editor  of 
the  opinion  page  of  the  Louisville  Times; 
Karli  Jo  Hunt,  chief  editorial  writer  for 
the  New  Brunswick  (N.J.)  Home  News, 
and  Elisabet  Van  Nostrand,  editorial 
page  staff  member  for  Newsday,  Long 
Island. 

VP  candidate 
is  ex-reporter 

Two  executives  of  the  Mason  City 
(la.)  Globe-Gazette  don’t  have  to  ask, 
“Patrick  Who?”  when  referring  to  the 
man  chosen  to  be  the  vice  presidential 
running  mate  for  independent  John  B. 
Anderson. 

They  both  know  him  as  Pat  Lucey. 

Jerry  Moriarity,  publisher,  once  hired 
Lucey  as  a  newspaper  correspondent  in 
Wisconsin,  while  William  Brissee, 
editor,  became  acquainted  with  Lucey 
when  the  liberal  Democrat  served  as 
governor  of  Wisconsin. 

After  release  from  military  service 
with  the  Air  Force  following  World  War 
II,  Moriarity  became  state  editor  of  the 
La  Crosse  (Wise.)  Tribune.  He  began  to 
expand  a  corps  of  correspondents  in 
Wisconsin,  Minnesota  and  Iowa. 

One  of  the  gaps  to  be  filled  was  at 
Ferryville,  Wise.,  and  there  Moriarty 
became  acquainted  with  the  Lucey  fam¬ 
ily.  Lucey’s  father  was  a  prominent 
businessman  with  stores  in  several  com¬ 
munities  along  the  Mississippi  river. 

Pat  Lucey  decided  to  answer  Moriari¬ 
ty’ s  plea  for  a  writer.  For  a  time  Lucey 
was  the  paper’s  correspondent  before 
settling  on  another  career,  which  took 
him  to  Madison  and  into  the  real  estate 
business  where  he  prospered. 

After  hearing  of  Lucey’s  selection  this 
week,  Moriarity  mused,  “I  wonder  what 
would  have  happened  years  ago  if  I  had 
paid  him  15  cents  an  inch  for  news  copy 
rather  than  10  cents.  Perhaps  the  world 
lost  a  good  newspaperman.” 


RJR,  Seagrams  cut 
magazine  spending 

The  R.J.  Reynolds  Tobacco  Company 
and  Seagrams  Distillers  stunned  the 
magazine  industry  last  week  with  disclo¬ 
sures  that  they  had  changed  their 
strategies  and  now  plan  to  pull  $20  mil¬ 
lion  and  $10  ntillion  respectively  from 
magazines. 

RJR  said  its  move  from  magazines  was 
brought  about  by  the  thought  that  its  ad¬ 
vertising  simply  had  saturated  the 
medium  and  by  the  notion  that  it  wanted 
highly  accurate  demographic  information 
from  the  media.  R.J.  Reynolds  is  the  na¬ 
tion’s  leading  magazine  spender.  The 
RJR  management  decision  came  at  a 
time  when  cigarette  advertisers  have 
been  using  newspapers  extensively  in 
what  has  been  called  the  “low-tar 
cigarette  war.” 

Seagrams,  on  the  other  hand,  said  it 
had  revised  its  planned  media  mix.  The 
firm  has  budgeted  roughly  $84  million  for 
advertising  this  year,  and  according  to  a 
Seagrams  spokesman,  that  figure  will 
remain  relatively  constant,  as  will  last 
year’s  magazine  spending. 

The  new  media  mix  planned  by  Sea¬ 
grams  is  good  news  for  newspapers.  The 
firm  plans  to  move  some  of  the  estimated 
$10  million  taken  out  of  magazines  into 
newspaper  ROP  and  Sunday  supple¬ 
ments.  Some  of  the  products  which  will 
use  newspapers  have  reportedly  never 
used  the  medium  before. 

$1  million  ad  blitz 
for  China  exhibition 

The  People’s  Republic  of  China,  which 
is  to  sponsor  an  exhibition  of  some 
20,000  products  from  Chinese  factories 
and  individual  works  by  artists  and 
craftsmen  in  San  Francisco,  Chicago  and 
New  York,  will  spend  a  million  dollars 
promoting  the  extravaganza. 

The  ad  campaign,  handled  by  N.W. 
Ayer  ABH  International,  will  use  news¬ 
papers  as  a  major  vehicle.  A  24-page 
Sunday  supplement  produced  by  the 
New  York  Times  Company  was  distrib¬ 
uted  in  the  San  Francisco  Chronicle  on 
September  7.  The  Chicago  Tribune  will 
carry  the  supplement  October  19,  and 
the  New  York  Times  and  the  Washington 
Post  will  run  the  book  November  30.  The 
exhibition  will  be  presented  in  San  Fran¬ 
cisco  through  September  28,  in  Chicago 
October  25  to  November  9,  and  in  New 
York  from  December  6  to  21. 

John  Hughes,  retired  editor  of  the 
Christian  Science  Monitor  edited  the 
supplement,  which  contains  articles 
about  China  written  by  U.S.  and  Chinese 
government  officials,  American  schol¬ 
ars,  business  executives  and  interna¬ 
tional  trade  association  leaders.  The 
New  York  Times  Company  sold  adver¬ 
tising  in  the  supplement. 
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EDICON 
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one  of  the  five  Abscam  defendants,  and 
Michael  Tigar,  counsel  for  U.  S.  Rep. 
John  Murphy  (D-N.Y.),  who  is  allegedly 
involved  in  the  case. 

Kelly  said  he  saw  nothing  wrong  in  the 
news  media’s  reporting  of  the  leaked  in¬ 
formation.  He  blamed  the  federal  govern¬ 
ment  for  damaging  his  right  to  a  fair  trial. 

“Your  obligation  is  to  fulfill  the  pub¬ 
lic’s  rights  under  the  First  Amendment 
and  not  a  responsibility  to  the  Sixth 
Amendment,’’  said  Kelly. 

Tigar  said  he  feels  that  reporters  from 
NBC,  Newsday,  and  New  York  Times 
were  wrong  to  pledge  secrecy  because  it 
kept  them  from  doing  their  jobs  as  repor¬ 
ters,  which  is  to  be  skeptical  of  all  in¬ 
formation. 

“Reporters  have  a  responsiblity  to  go 
further,”  Tigar  said.  He  admonished  the 
reporters  to  “get  the  bullshit  out  of  your 
boots  and  don’t  call  it  a  rainstorm  when 
the  government  leaps  on  your  boots.” 

Kelly’s  attorney,  Anthony  Battaglia, 
one  of  the  four  panelists,  charged  that  the 
press  was  being  manipulated  by  the  gov- 
ernment,  and  he  warned  on  the 
“emergence  of  a  new  prosecutors’  tool 
called  the  leak.” 

Jack  Landau,  Supreme  Court  reporter 
for  Newhouse  Newspapers  and  director 
of  the  Reporters  Committee  for  Freedom 
of  the  Press,  said  he  was  concerned  about 
the  manipulation  of  the  press  by  the  gov¬ 
ernment  in  this  case,  but  he  discounted 
the  effect  of  pre-trial  publicity  on  defen¬ 
dants,  citing  past  cases  involving  Bobby 
Baker  and  Watergate  defendants. 

He  suggested  that  Congress  should  de¬ 
mand  that  once  investigators  leak  in¬ 
formation  “the  government  should  be 
able  to  discuss  more  fully  what’s  going  on 
in  a  case.” 

The  1981  EDICON  was  scheduled  for 
October  8- 1 1  at  The  Homestead  in  Hot 
Springs,  Va. 


Worcester  publisher, 
wife  saved  on  ship 

Worcester,  Massachusetts  newspaper 
publisher  Richard  Steele  and  his  wife 
were  among  the  506  passengers  and  crew 
members  rescued  from  the  Dutch  cruise 
ship  Prinsendam  in  the  Gulf  Alaska  last 
weekend. 

“We’re  all  very  thankful  and  also 
lucky  to  be  alive,”  said  Mrs.  Louise 
Steele,  whose  husband  is  president  and 
publisher  of  the  Worcester  Telegram  and 
Evening  Gazette. 


J-schooi  receives 
$66,000  Knight  grant 

The  University  of  Georgia  School  of 
Journalism  and  Mass  Communication 
has  received  a  $66,365  grant  from  the 
Knight  Foundation  to  equip  an  elec¬ 
tronic  editing  and  graphics  laboratory. 

The  laboratory  will  be  used  to  train 
students  in  the  use  of  electronic  devices 
for  writing  and  editing  news  stories  and 
composing  newspaper  pages. 

Scott  M.  Cutlip,  dean  of  the  school, 
said  the  grant  will  complement  existing 
news,  editing  and  graphics  laboratories 
established  by  earlier  grants  from  other 
sources. 

The  Knight  grant  will  be  used  to  buy 
video  display  editing  terminals  and  as¬ 
sociated  equipment,  a  display  ad  termi¬ 
nal  and  equipment  to  activate  a  Compu- 
graphic  Unisetter. 

The  Knight  Foundation,  based  in  Ak¬ 
ron,  Ohio,  is  a  private  foundation 
founded  by  John  S.  Knight,  who  also 
established  the  Knight-Ridder  Newspa¬ 
pers. 

Gannett  Foundation 
to  co-sponser 
nuclear  energy  forum 

A  national  conference  on  nuclear 
energy  and  the  media  will  be  conducted 
jointly  by  the  Frank  E.  Gannett  News¬ 
paper  Foundation  and  the  Foundation 
for  American  Communications  (FACS) 
December  5-7,  1980  in  Scottsdale, 
Arizona. 

The  conference  for  journalists  will  in¬ 
clude  twenty  leading  experts  in  nuclear 
energy  representing  varying  viewpoints 
from  science,  government,  business  and 
the  news  media  itself. 

John  A.  Scott,  president  of  the  Gan¬ 
nett  Foundation,  said,  “The  Gannett 
Foundation  is  co-sponsoring  and  provid¬ 
ing  major  funding  for  the  conference  to 
provide  a  forum  for  accurate  information 
and  exchange  views  on  one  of  the  most 
critical,  controversial  issues  of  the 
1980’s.”  He  added  the  conference  was 
planned,  in  part,  in  response  to  the  rec¬ 
ommendations  of  the  Kemeny  Commis¬ 
sion  report  to  President  Carter  on  the 
“Accident  at  Three  Mile  Island  (TMI).” 

The  Kemeny  Commission  made 
specific  recommendations  in  its  study 
last  year  that  major  media  should  train 
journalists  to  develop  a  greater  familiar¬ 
ity  with  nuclear  energy  and  the  related 
issues.  The  Presidential  Commission 
also  urged  that  media  identify  reliable 
sources  of  information  that  would  be 
available  during  future  emergencies. 

The  Conference  is  designed  to  assist 
working  journalists  in  print  and  broad¬ 
cast  media,  improve  their  understanding 
of  nuclear  technology  and  the  important 
key  issues  facing  its  future,  such  as  plant 
safety,  radioactive  waste  disposal,  and 


radiation  dangers. 

Featured  speakers  will  include  Gover¬ 
nor  Bruce  Babbitt  of  Arizona,  chairman 
of  the  President’s  Nuclear  Safety  Over¬ 
sight  Committee  and  a  member  of  the 
Kemeny  Commission,  and  Congressman 
Morris  Udall,  chairman  of  the  House 
Interior  Subcommittee  on  Energy  and 
the  Environment. 

Speakers  from  the  media  will  be  Tom 
O’Toole,  Science/Energy  writer,  Wash¬ 
ington  Post,  Leon  Jaroff,  Editor,  Dis¬ 
cover  magazine;  Robert  Schakne,  CBS 
Correspondent  covering  TMI,  and 
Llewellyn  King,  Publisher,  Energy 
Daily. 

Journalists  attending  the  conference 
will  be  limited  to  35,  chosen  from  appli¬ 
cations  by  a  selection  committee  com¬ 
posed  of  deans  of  leading  schools  of 
journalism.  Attendees  will  furnish  their 
own  transportation  and  a  fifty  dollar 
($50)  registration  fee.  All  other  costs,  in¬ 
cluding  accommodations  and  meals,  will 
be  covered  by  the  sponsors. 

Journalists  may  ^pply  by  writing  to 
FACS  at  3383  Barham  Blvd.,  Los 
Angeles,  California  90068,  or  943  Na¬ 
tional  Press  Building,  Washington,  D.C. 
20045. 

Tennessee  daily 
goes  all  day 

The  Kingsport  (Tenn.)  Times-News 
became  an  “all-day’’  paper  on  Sep¬ 
tember  29. 

A  new  Monday-morning  edition  gave 
the  Times-News  a  presence  seven  morn¬ 
ings  a  week,  plus  Monday  through  Fri¬ 
day  afternoon. 

Publisher  Frank  Leeming  said  the 
Times-News’  edition  schedules  permit 
better  zoning,  publication  of  all  late-night 
sports  news  in  the  morning  editions,  and 
better  single-copy-sales  circulation  op¬ 
portunities. 

The  Times-News  will  publish  distinct 
editions  at  2:00,  3:00, 4:00  and  1 1:00  a.m. 
A  total  circulation  of  45,000  is  expected. 
The  first  two  editions  will  be  published 
as  the  Times-News  in  the  northern  and 
southern  fringes  of  the  paper’s  circula¬ 
tion  area.  The  last  two  editions  will  be 
the  Kingsport  Times-News. 

At  the  same  time,  a  variety  of  product 
changes  were  made.  The  weekly  food 
day  was  moved  to  Wednesday  from 
Thursday,  a  daily  business  and  stocks 
page  was  added,  two  new  sections  were 
added  to  the  Sunday  paper  and  two  new 
sections  were  added  to  the  Wednesday 
paper.  Rural  Life  and  Money. 

The  Kingsport  News,  which  had  been 
published  Tuesday  through  Friday  morn¬ 
ing,  and  the  Kingsport  Times,  published 
Monday  through  Friday  afternoon,  will 
be  merged  into  the  one  multi-editioned 
product.  There  will  be  no  change  in  the 
Saturday  and  Sunday  Kingsport 
Times-News. 
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Candidates  view  the  press 

(Continued  from  page  9) 


CARTER:  I  have  held  more  than  50  press  conferences.  In 
addition,  I  have  held  an  equal  number  of  conferences  with 
out-of-town  editors,  allowing  them  the  opportunity  to  raise 
questions  that  are  of  concern  to  their  local  areas. 

Town  hall  meetings — and  I  have  held  more  than  a  dozen — 
have  been  another  forum  to  respond  to  in-depth  questions  and 
to  supply  the  press  and  the  public  with  information  and  my 
administration’s  objectives  and  viewpoints.  I  have  also  held 
many  productive  non-televised  sessions  with  the  news  media, 
where  there  was  opportunity  for  more  in-depth  responses. 

All  of  these  methods  of  communication  are  a  two-way 
street.  Through  reporters'  questions,  and  inquiries  from 
citizens  in  the  town  hall  meetings,  I  am  not  only  provided  a 
forum  to  communicate  our  goals  and  programs,  but  I  also 
have  an  opportunity  to  hear  from  the  press  and  the  public 
first-hand. 

1  plan  to  continue  this  open,  accessible  policy  in  my  second 
term. 


REAGAN:  My  record  is  one  of  being  generally  accessible  to 
the  press,  and  I  would  continue  that  practice  within  the 
framework  of  the  duties  of  the  presidency.  The  answer  to  the 
second  part  of  this  general  question  is  yes. 

ANDERSON:  My  relationship  with  the  press  establishment 
during  my  congressional  career  and  my  presidential  campaign 
has  been  excellent.  I  look  forward  to  holding  regular,  frequent 
news  conferences,  both  formal  and  informal. 

QUESTION  NO.  4:  Would  you  have  your  press  secretary  or 
other  spokesman  hold  daily  briefings?  Would  you  instruct  other 
top  assistants  to  be  available,  on  a  regular  basis,  to  answer  press 
queries?  Would  your  White  House  maintain  around-the-clock 
availability  for  important  queries? 

ANDERSON:  I  will  certainly  expect  my  press  secretary  to 
maintain  daily  contact  with  the  press.  Furthermore,  each  and 
every  member  of  my  administration  will  be  expected  to  be 
available  to  answer  press  queries. 

1  like  the  idea  of  informal  non-televised  conferences  that 
permit  more  follow-up  in  depth  for  both  me  and  my  staiff. 
These  might  also  be  supplemented  by  single-issue  in-depth 
televised  press  conferences. 

(Neither  President  Carter  nor  Governor  Reagan  responded 
directly  to  this  question.) 


Memphis  daily  wins  reversal 

The  Memphis  Commercial  Appeal  won  a  reversal  of  an 
8-year  old  libel  suit  when  the  Fifth  Circuit  Court  of  Appeals 
in  New  Orleans  ruled  a  former  singer  and  her  husband,  a 
former  Ole  Miss  football  star,  who  had  been  public  figures  in 
the  past  could  not  claim  private  status. 

The  court  said  plaintiffs  Anita  and  Johnny  Brewer,  under 
the  standard  set  for  public  figures  in  Sullivan  v.  New  York 
Times,  had  failed  to  show  malice  and  could  not  collect  dam¬ 
ages  from  the  newspaper. 

Bruce  Sanford,  counsel  for  the  Commercial  Appeal,  called 
the  court’s  ruling,  “One  of  the  best  libel  decisions  for  the 
press  in  the  last  few  years.  It  will  give  the  press  a  great  deal  of 
protection  when  reporting  on  historical  situations;  on  people 
who  were  once  famous  but  no  longer  are  as  famous  as  they 
once  were.” 

Early  in  her  singing  career  during  the  1950’s,  Anita  Brewer, 
then  known  as  Anita  Wood,  was  described  as  Elvis  Presley’s 
“No.  1  girl.” 

On  September  8,  1972  the  Commercial  Appeal  carried  an 
item  saying  the  Brewers  were  divorced  and  Anita  had 


reunited  with  Presley  while  he  was  appearing  in  Las  Vegas. 

The  Commercial  Appeal  later  published  a  correction  after 
Johnny  Brewer  wrote  a  letter  to  the  newspaper  saying  the 
story  was  false  and  defamatory.  The  correction  said  the  sight¬ 
ing  of  Anita  Brewer  in  Las  Vegas  “apparently  was  a  case  of 
mistaken  identity”  and  the  report  of  the  Brewer’s  being  di¬ 
vorced  was  “incorrect.” 

In  1974  a  Jury  awarded  each  plaintiff  $400,000,  but  the 
amounts  were  subsequently  reduced  by  the  trial  judge  to 
$100,000  for  Anita  Brewer  and  $50,000  for  her  husband. 

In  handing  down  its  decision,  the  Court  of  Appeals  said  the 
Brewers  had  sought  and  attained  “pervasive  fame  at  least 
regionally”  and  the  Commercial  Appeal’s  story  was  based  on 
that  fame. 

The  court  stated,  “The  passage  of  time  or  intentional  re¬ 
treat  (from  the  limelight)  narrows  the  range  of  articles  so 
protected  (under  Sullivan  v.  New  York  Times)  to  those 
directly  related  to  the  basis  for  fame.  Even  under  such  a  rule, 
and  even  viewing  Anita  as  one  who  had  retreated  several 
years  before  this  article,  she  would  be  required  to  prove 
malice  in  her  suit  based  on  this  article.” 


Fund  drive  for  Baylor  students 

Nine  Baylor  University  students  and  ex-students,  who  res¬ 
igned  or  were  fired  from  the  Baylor  Lariat  last  spring,  are  the 
objects  of  a  nationwide  fund  drive. 

Money  to  make  up  scholarships  for  the  students  is  being 
sought  by  a  committee  of  journalists,  professors  and  lawyers. 
The  sponsor  of  the  drive  is  Chicago  Lawyer,  publication  of 
the  Chicago  Council  of  Lawyers. 

Of  the  nine  students,  four  have  transferred  to  the  Universi¬ 
ty  of  Texas  and  five  have  stayed  at  Baylor.  All  were  consi¬ 
dered  prospects  for  journalism  scholarships  at  Baylor  before 
they  resisted  controls  over  the  paper’s  handling  of  a  sche¬ 
duled  Playboy  photography  session,  according  to  Donald  M. 


Williams,  former  associate  professor  of  journalism  at  Baylor. 

None  of  the  nine  received  a  journalism  scholarship,  he  said, 
and  “all  of  them  need  help.” 

Williams  asked  that  contributions  be  sent  to  First  Amend¬ 
ment  Stipend  Fund,  Room  800,  220  S.  State  Street,  Chicago, 
Illinois  60604.  Proceeds  will  be  divided  among  the  students  in 
proportion  to  the  scholarships  they  were  expected  to  receive, 
he  said. 

By  early  October,  the  drive  had  produced  slightly  more 
than  $3,000  in  five  months,  Williams  said.  He  said  $3,250 
more  would  be  needed  to  equal  the  amount  that  Baylor  scho¬ 
larships  would  have  provided.  The  total  does  not  include  the 
$1,000  that  Baylor  gave  Sheri  Sellmeyer,  one  of  the  nine, 
during  the  summer,  he  said. 

(See  related  letter  on  page  7.) 


API  to  open  expanded  facility 

A  recently  completed  addition  to  the  American  Press  Insti¬ 
tute  building  in  Reston,  Va.,  which  will  make  it  possible  to 
have  two  seminars  at  the  same  time,  will  be  dedicated  with 
ceremonies,  a  reception  and  buffet  supper  for  invited  guests 
on  Saturday,  October  25  at  4  p.m. 


Principal  speaker  will  be  Katharine  Graham,  chairman  ot 
the  board  of  the  Washington  Post  Company. 

Facilities  in  the  new  wing  include  a  conference  room,  writ¬ 
ing  room,  four  smaller  meeting  rooms  for  clinic  groups,  a 
member  lounge,  a  library,  video  studio  and  office  space.  The 
new  wing  contains  13,000  square  feet.  The  original  building, 
first  occupied  in  1974,  contains  23,000  square  feet. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column  ot 
answers  to  your  readers'  car  problems,  plus 
weekly  test  report  on  new  cars,  vans.  Write  for 
samples,  rates.  Automotive  Features,  814  E. 
Manor  Circle,  Milwaukee  Wl  53217. 


CANADA 


CANADIAN  REPORT— Weekly  news  roundup. 
Samples,  low  rates.  Box  1191,  Editor  &  Pub¬ 
lisher, 


CARTOONS 


"ALL  THE  CARTOONS  YOU'LL  EVER  NEED" 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix,  Box  108.  Village  Station, 
New  York  NY  10014. 


CELEBRITIES 


PALM  SPRINGS  PERSONAGES— Exclusive  in- 
depth  interviews  of  celebrities  living  in  world 
famous  resort.  For  sample  write  Tony  Schultz, 
Box  1074,  Yucca  Valley  CA  92284. 


GENERAL 


HUMOR,  info,  puzzles,  cartoons  galore.  List, 
samples,  package  offers.  Dickson.  17700 
Western  69p,  Gardena  CA  90248. 


RELIVE  THE  PAST  in  daily/weekly  column  of 
news,  consumer  items,  films,  books,  stocks  of 
25-50-75  years  ago,  to  exact  date.  Sample: 
Date  Research,  9  Prairie  Av.  Suffern  NY 
10901. 


V.  KRET,  Frisco,  documented  in  advance  the 
Three  Mile  Island  story.  See  his  7/26  ad. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


HUMOR 


LIFE  AND  RELATED  SUBJECTS  by  Dave  Barry. 
A  humor  column.  Send  for  it  and  give  Barry  a 
break.  Send  for  it  and  give  yourself  a  break.  Run 
It  regularly  and  give  your  readers  a  break  each 
week.  Feature  Associates,  3334  Kerner  Blvd, 
San  Rafael  CA  94901. 


MEDICAL 


WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary,  350  words.  L.A.  Chotkowki,  MD,  FACP, 
1143  Chamberlain  Hwy,  Kensington  CT 
06037, 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


OWN  A  NEWSPAPER  CHAIN  with  myriad  out¬ 
lets.  Eliminate  labor  troubles.  Own  patents, 
copyrights.  No  chimera,  this  isa  promisingdeal 
if  you  own  or  can  control  a  daily  paper,  support 
a  modest  outreach.  Manuel  boyFrank,  2500 
Camborne  Place,  Cambria  CA  93428. 


START  YOUR  OWN  WEEKLY—  Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press.  Box 
35-E,  Pt  Jefferson  NY  11777. 


MONEY 


"MORE  FOR  YOUR  MONEY"  —  Weekly  col¬ 
umn  of  money-saving  news.  Proven  results. 
Camera-ready.  Samples,  Mike  LeFan,  1802  S. 
13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  6th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town,  NY  10940.  (914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS— National  award  says  "enter¬ 
taining  format,  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge."  6th  year, 
Miami,  Rochester,  Philadelphia,  Detroit,  Port¬ 
land,  Yuma,  etc.  Edith  Lank,  240  Hemingway, 
Rochester  NY  14620.  (716)  271-6230. 


RARE  EARTH:  Nationally  self-syndicated 
weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world;  islands, 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 
TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam¬ 
ples:  RARE  EARTH  Enterprises,  Box  946, 
Sausalito  CA  94966. 


SPORTS 


"SPORTING  AROUND" — News  national  sports 
column.  Strictly  for  weeklies.  Impressions, 
observations,  reminiscences,  topical  general 
interest  items.  Reader  anticipated  circulation 
booster.  Join  the  winning  team.  For  details  and 
2  free  samples.  Robbins  Syndicate  Group,  PO 
Box  5051,  Ft  Myers  FL  33931. 


YOUTH  SPORTS:  A  weekly  feature  on  youth 
sports  tor  the  child  and  parent.  Build  read¬ 
ership  now  and  tor  the  future.  $15  week.  PO 
Box  523995,  Miami  FL  33172. 


RELATIONSHIPS 


"Making  It  Work".  Job  Hunting/Career  Advice 
Column.  Callie-Pearl  Features,  2736  North 
11th  St,  Kansas  City  KS  66104. 


WORKING  by  Hal  Taxel.  No  nonsense  hard  hit¬ 
ting  answers  to  work  questions  tagetted  at  blue 
and  white  collar,  male  and  female,  boss  and 
employee.  Clips  from  San  Diego  Union  Tri¬ 
bune.  1  and  2  times  per  week.  PO  Box  2026, 
La  Jolla  CA  92038  or  454-3334. 


TAXES 


FARM  TAXES,  popular  weekly  column  in  its 
sixth  year  is  available  in  a  few  areas.  For  topical 
samples  and  prices  write:  Cricket,  Box  527, 
Ardmore  PA  19003. 


WEEKLY 


VOICE  FROM  THE  WOODS:  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt  Vernon  lA 
52314. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


STATEWIDE  SALES 
TERRITORY  AVAILABLE 

for  an  exciting  NEW  concept 
in  business  classified  want  ads. 

If  you  are  a  classified  ad  pro  with 
AOmagination  and  have  the  INNOVATION 
to  launch  you  own  business 
call  Mr.  Ferrell  for  information. 
(502)  363-6661 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R.  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 


NEWSPAPER  BROKERS 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publicatons.  Ridge 
Rd,  Hardwick  MA  01037.  (413)  477-6009. 


IN  ADDITION  to  the  help  in  buying  we  afford 
continuing  service  in  making  your  efforts  suc¬ 
cessful.  NEWSPAPER  SERVICE  CO.,  INC.,  PO 
Drawer  12428,  Panama  City  FL  32401. 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  B.  GRIMES  &  CO.,  INC. 
National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights;  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc. 
11  Main  St.,  Southboro  MA  01772 
(617)481—8562 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033,  (609)  795-6026. 


JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets.  12 
Cutler  Or,  Savannah  GA  31405,  (912)  925- 
8666,  day  or  night. 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
PO  Box  B8,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N.  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


INVENTORY  SALE 


CARRIER  INCENTIVE 
LIQUIDATION  SALE 

The  Journal  Newspapers  are 
clearing  out  entire  inventory 
of  carrier  sales  prizes.  All 
items  are  priced  at  50% 
below  invoice.  For  inventory 
listing  and  prices  write  to: 

A,  Toeroek 

Journal  Newspapers,  Inc. 
475  School  St,  SW 
Washington  DC  20024 
or  call 

(202)  554-7462 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  charge  for  consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 


NEWSPAPERS  FOR  SALE 


CALIFORNIA — 3  weeklies,  press,  profitable. 
Idyllic  area.  Price  $2.7  million.  Mel  Hodell, 
Broker,  Box  2277,  Montclair  CA  91763.  (714) 
626-6440. 


3  COLORADO  OPPORTUNITIES:  2000  cir¬ 
culation  weekly  in  mountain  valley.  $1 14,000 
projected  1980  gross,  $18,000  net. 
$120,000  or  30%  down. 

SMALL  WEST  SLOPE  weekly  job,  about 
$20,000  down.  Shopper  in  adjacent  county 
seat  available,  too,  for  $12,000  total. 
STATEWIDE  HISTORICAL  PAPER.  Second 
class  permit.  Good  part-time  publication  for 
$15,000. 

Jay  Brodell,  Broker 
Box  1841,  Grand  Junction  CO  81502 
(303)  242-5035 


ESTABLISHED  TABLOID  weekly  serving  fast 
growing  area  near  Philadelphia.  Composition 
equipment,  job  shop  included  in  sale  at  price  of 
$120,000.  W.B.  Grimes  &  Co.,  Inc,  National 
Press  Building,  Washington  DC  20045. 


FOUR  WEEKLY  MAGAZINES— Philadelphia, 
Tampa,  Orlando,  Ft.  Lauderdale  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEESHOPPER— Circulation  15,000, 
average  pages  44,  good  return.  $708,000. 
GEORGIA  WEEKLY— 29%  down  payment  own¬ 
er  finance,  8%  interest.  $40,000. 

NEW  HAMPSHIRE  WEEKLY— Has  won  3 
national  awards,  10,000  cirulation.  $90,000. 
2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$90,000  and  $150,000. 

BUSINESS  BROKER 
ASSOCIATES 
(615)  756-7635 

LONG  ESTABLISHED  North  Carolina  weekly. 
Attractive  long-term  grovrth  area.  Owner  has 
other  interests.  $144,000.  Terms.  Write  Box 
1172,  Editor  &  Publisher. 


MOM  AND  POP  northern  California  weekly.  Net 
$30,000  year.  Rural  community  adjacent  to 
wilderness  area.  $60,000  or  best  offer.  Box 
1145,  Editor  &  Publisher. 


RURAL  MICHIGAN  chain  of  4  weeklies  gros¬ 
sing  $250,000  is  perfect  for  husband  and  wife 
team.  State  cash  and  experience.  No  broker 
involved.  Box  1140. 


WASHINGTON,  DC  bi-weekly,  100,000  gross 
for  sale.  Award-winning.  Box  1177,  Editor  & 
Publisher. 


ZONE  9,  outside  California.  Outstanding  cir¬ 
culation  weekly,  plus  larger  monthly  magazine, 
167,000  gross.  Long  lease  plus  newer  typeset 
and  big  camera.  $89,500.  Write  1135,  Editor 

&  Publisher. _ 

Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classilieds 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 

5-DAY  DAILY  in  Southwest  university  and 
county  seat  city  of  25,000  with  adjoining  coun¬ 
ty  weekly,  central  printing  plant.  $450,000- 
$475,000  gross.  Box  1189,  Editor  &  Pub¬ 
lisher. 


FOUR  very  well  known,  12  year  old  lifestyle 
entertainment  papers.  Long  Island  and  Florida. 
Priced  at  $1,000,000  gross.  Good  owner  net. 
29%  down.  Box  303,  Roslyn  NY  11576. 


FREE  DISTRIBUTION  newspaper  in  the  four 
seasons  playground  of  British  Columbia  in  one 
of  the  fastest  growing  areas  of  Canada.  Promin¬ 
ent  in  fruit  growing  and  secondary  industry. 
Gross  advertising  revenue  last  fiscal  year 
$340,000.  Combined  press  run  47,700.  Box 
1170,  Editor  &  Publisher. 


INDUSTRY 

SERVICES 

ADVERTISING  SERVICES 

STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates  sales 
and  profits.  Two  recent  papers  doubled  ad 
count  within  two  months.  We  consult  personal¬ 
ly,  and  provide  a  monthly  13  part  package 
which  can  be  invested  in  together  or  individual¬ 
ly.  Start  your  til  forbid  order  now  and  receive  a 
bonus  of  a  Basic  Classified  Library  worth  $20 
with  your  first  package  of  sales  material.  Write 
or  call  for  more  information.  Tom  Greene,  1345 
E  lOth  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 


CLASSIFIED  ADVERTISING  RATES 


MONTHLY  NEWS  MAGAZINE  serving  growing 
Southern  area.  Grossing  over  $60,000  anually. 
Probably  ready  for  weekly  publication.  Little 
direct  competition.  Asking  $50,000.  W.B. 
Grimes  &  (lo,  Inc,  National  Press  Building, 
Washington  DC  20045. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


WANT  TO  OWN  weekly  or  semi-weekly  in  6000 
to  10,000  population  community.  Gross 
$150,000  and  up.  Prefer  county  seat.  Excel¬ 
lent  community  journalism  credentials,  former 
weekly  owner,  civic  minded,  small  town 
oriented,  will  live  in  community  I  serve.  Strict 
confidence.  No  brokers.  Box  36048,  Editor  & 
Publisher. 


PUBUCATIONS  FOR  SALE 

SUNBELT  OPPORTUNITY— Fast  growing 
shopper— TV  Guide  in  beautiful  Zone  8  area. 
Estimated  yearly  sales:  Gross  $65,000  with 
excellent  potential,  to  increase  with  proper 
direction.  $25,000  with  excellent  terms  or 
$20,000  cash.  Write  Box  1 165,  Editor  &  Pub¬ 
lisher. 


JOURNALISM  AND  THE  ARTS,  USSR-USA 
1981.  December  28— January  11,  Seminars 
and  cocktail  banquet  receptions  in  Moscow, 
Kiev,  Leningrad  and  Tbilisi.  Program  includes 
New  Year's  Eve  party,  Russian  Winter  Festival 
and  Ukranian  National  Feast.  For  brochure, 
contact  Visual  Arts  International,  9  (Cleveland 
Rd,  New  Haven  CT  06515,  (203)  389-9782. 


WORKSHOPS 


Come  to  The  Society  of 
Newspaper  Designers  2nd 
Annual  Newspaper  Design 
Workshop  on  Oct.  23-26. 
Sponsored  by  The 
Washington  Post,  speakers 
include: 

Leo  Bogart 

Executive  Vice  President  and  General 
Manager  of  the  Newspaper  Advertis¬ 
ing  Bureau 

J.  Christopher  Burns 

Vice  President  for  Planning  at  The 
Washington  Post  Co. 

Donald  Graham 

Publisher  Of  The  Washington  Post 

Walter  Bernard 

Redesigned  Time  Magazine 

Michael  O'Neil 

Editor  of  The  N.Y.  Daily  News 

For  additional  info  call  Carol  Porter 
_ at  the  Post.  707-334-7M3 _ 


TELEPHONE  SALES  SPECIALIST 
Circulation  Marketing  Promotions.  Inc.  is  cur¬ 
rently  producing  thousands  of  verified  sales  for 
our  client  newspapers  and  have  done  so  for 
years.  Our  goal  is  to  provide  quality  business  at 
a  rate  you  can  live  with.  For  details  and  refer¬ 
ences  please  contract:  Mr.  Philip  C.  Pfeffer 
(609)  346-0180  or  Mr.  Thomas  Zgonc  (216) 
650-1738. 

VER-A-FAST's  winning  formula  assures  that 
your  starts  are  good  and  being  started.  Program 
also  available  to  save  up  to  30%  of  your  stops. 
Call  Robert  Bensman  at  (216)  333-3287. 

TMC  CONSULTING— Target  market  and  TMC 
household  data  base  development,  computer 
program  evaluation,  postal  carrier  pre-sort 
qualification,  non-subscriber  routing,  zip  code 
and  distribution  analysis.  James  E.  Cannon.  50 
Elm  St,  Windsor  Locks  CT  06096.  (203)  623- 
3209. _ 

ENGINEERING  & 
_ INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2.  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. 

MESSENGER  SERVICES 

MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006,  Phone  (202) 
659-2726. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

I  MODIFLEX  distortion  camera,  20x24.  Excel¬ 
lent  condition.  Call  New  England  Printing 
Machinery,  (617)  475-3210. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  tc 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-277S 

Box  2798  Long  Beach,  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr.,  Over¬ 
land  Park  KS  66212.  (913)  381-1109. 


LINE  ADS 

1  week  —$3.10  per  line. 

2  weeks— $2.95  per  line,  per  issue 

3  weeks— $2.75  per  line,  per  issue. 

4  weeks — $2.55  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  —$2.25  per  line. 

2  weeks — $2.10  per  line,  per  issue. 

3  weeks — $1 .95  per  line,  per  issue. 

4  weeks— $1 .70  per  line,  per  issue. 


Add  $3  per  insertion  for  box  service  and  Add  $2  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviatons). 

Payment  must  accompany  ail  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratons,  changes  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $70  per  column  inch 
camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  PublislMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classification. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ ^Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
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The  Industry’s 

MEETING 
PLACE  .  . 


EQUIPMENT  &  SUPPUES 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley,(800)  527-1668. 


When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-(212)  752-7050 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


NEWSPRINT  ROLLS— Basic  30  lb  steady 
supply,  prompt  shipment  from  inventory,  deli¬ 
vered  price  on  request.  Brookman  Paper  Corp. , 
300  E  54  St,  New  York,  NY  10022.  (212) 
688-3020. 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfield  IL 
60093.  (312)446-7017. 


MULLER  231  COUNTER  STACKER 
Excellent  condition 

Box  34384,  Editor  &  Publisher 

NEED  IMMEDIATELY — 35  inch  newsprint  up 
to  80  tons  a  month  in  Florida.  Call  (305)  665- 
5575.  Leave  name  and  number. 

MULLER  EM-10  inserter.  Excellent  condition. 

■  Available  immediately.  Contact  Box  35973, 
Editor  &  Publisher. 

STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 

Box  35468,  Editor  &  Publisher. 

MULLER  227E  inserter,  5  stations. 

Muller  EM-10  inserter,  5  stations. 

Graphic  Management  Associates  Inc 
Newspaper  Mailroom  Systems  Division 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 

POWERED  ROLLER  TOP  CONVEYOR,  60  ft 
long,  17  in.  wide,  2  HP  motor,  work  table  on 
both  sides.  Northeast  Storage  and  Industries, 
Inc.,  (213)  257-7557. 

STA-HI  257  COUNTER  STACKER 
Excellent  condition 
Box  34253,  Editor  &  Publisher 

SHERIDAN  48P  and  24P  inserters.  Very  good 
condition.  Available  immediately.  Box  34252, 
Editor  &  Publisher. 

2  MULLER  stuffing  machines  modei  227, 
main  plus  2  inserts,  1  Muller  model  227E, 
main  plus  2  inserts.  J  S  Graphic  Equipment 
Co.,(214)  387-3128. 

MACEY  SIGNABINDER,  2  yearsold.  IDAB  NS 
330  counter  stacker.  Available  immediately. 
Bob  Noga  (201)  347-5400. 


6  STATION  Didde-Glaser  inserting  machine, 
extra  motor  and  parts.  Excellent  condition. 
$19,000.  George  Harrison.  (214)  241-1661. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


MISCELLANEOUS 

COMPOSING  ROOM  equipment— Typesetter, 
headliner,  developer  and  waxer.  $4000.  Phone 
(606)  789-1705  or  789-1290. 

1  LIFT  TRUCK  for  newspaper  rolls,  battery 
operated.  Charger  included.  Surplus  equip¬ 
ment,  selling  for  $12,500  FOB  floor  present 
locations.  Freuden  Equipment  Co,  2987  Bab¬ 
cock  Blvd,  Pittsburgh  PA  15237.  (412)  931- 
1744. 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  assort¬ 
ment  in  the  U.S.  Request  samples. 

54-14th  Street 
Wheeling,  WV  26003 
(304)  233-5211 


PHOTOTYPESEUING 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


COLD  TYPE  DEPARTMENT  LIQUIDATION 
Compugraphic  typesetter  model  ACM9000. 
Compugraphic  ACM9000  keyboard.  Compug¬ 
raphic  KDT  with  tape  punch.  Kodak  readimatic 
processor.  AKI  modei  PCI-100  keyboard  with 
punch.  AKI  Ultracount  keyboard.  Compug¬ 
raphic  Roytron  key  punch.  70  film  strips.  Mis¬ 
cellaneous  parts  and  accessories.  Will  sepa¬ 
rate.  Contact  Mr.  Jaffee  at  (312)  433-1395. 


1  COMPUSCAN  START  SYSTEM 
Includes: 

1  64K  central  processing  unit 
9  terminals 
1  line  printer 
1  Burpee  punch 

Interfaces  to  2  videosetters  and  alpha  scanner 
Asking  price  $40,000  or  best  offer.  For  more 
details  call  Dale  Thompson  or  Bill  Cochrane  at 
The  Galveston  (TX)  Daily  News  (713)  744- 
3611. 

TWO  COMPUWRITER  I's.  Many  fonts,  plugs. 
Paid  Compugraphic  checkout  after  delivery. 
$2800.  Lovell  Wyoming  Chronicle,  (307)  548- 
2217. 


A  NEW  DEVELOPMENT  HAS  BROUGHT 
THE  PRICE  OF  COMPUTERIZED  EDITING 
AND  TYPESEHING  TO  RECORD  LOW! 
Utilizing  your  present  phototypesetter  we  can 
enable  you  to  enter  and  edit  text  on  a  screen, 
save  it  on  a  disc  and  set  type  under  computer 
control— no  more  paper  tape.  Our  system, 
based  on  the  popular  TRS-80  microcomputer 
gives  large  system  capabilities  at  an  unbeliev¬ 
ably  low  price.  More  rapid  text  entry,  and  on- 
sceen  correction  capability  will  make  your  pub¬ 
lication  much  more  profitable.  For  further  in¬ 
formation  contact: 

First  Main  Computer  Systems  Inc. 

Newspaper  Products  Division 
8700  King  George  Dr,  Suite  103 
Dallas  TX  75235 
(214)  634-2860 


IBM  COMPOSER.  IBM  ESC,  IBM  fonts.  Comp 
IV,  and  7200.  N.  Gregory,  343  Clive  Av, 
Oceanside  NY  11572.  (516)  764-2250.. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us  on  a  reguiar  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthiy  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200 — $2000.  Compuwriters  $2800. 
297 ITL— $1500  Keyboards— $1000.  FHN 
Business  Products,  PO  Box  442,  Marlton  NJ 
08053.  (609)  235-7614. 


22V4"  CUTOFF  GOSS  HEADLINER,  4  units,  2 
half  decks,  2  to  1  folder,  available  now. 

21 cutoff  Hoe  Colormatic,  3  units,  2  half 
decks,  available  now. 

4  Wood  autopasters. 

2  new  Goss  web  width  cut  down  kit. 

224'4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

3  -  1  unit  Harris  V22.  and  folders. 

3  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8unitV15A. 

5  unit  V15A. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 

CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned.  Move 
your  press,  install  and  train  on  all  makes  and 
models  web  offset  and  letterpress.  25  years 
experience.  CONTACT;  Ken  Langley 
7881  Masfin  St,  Ste  201 
Overland  Park  KS  66204 

_ (913)432-8276 _ 

COTTRELL  V-22,  2  units.  JF-1  folder— 1971. 
(Xittrell  V-25,  add-on  unit — 1971 
News  King,  4  units,  KJ6  folder— 1976. 

Butler  splicer  model  4042A. 

Gregg  stacker/bundler. 

Cottrell  4  position  stacked  roll  stand. 

Cross  pert  for  Cottrell  folder. 

WANTED;  Used  Equipment. 

INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-7471 

AVAILABLE  from  ATF  web  press;  ATF  sheeter, 
ATF  combo  folder,  3  reel  dine,  flying  paster. 
Call  New  England  Printing  Machinery  (617) 
475-3210. 

EQUIPMENT  AVAILABLE  THROUGH  UPECO 
DOUBLE  WIDTH 

Goss  Mark  I  Headliner.  22^4",  4  units 
single  delivery  folder,  2  color  units,  1957. 
Goss  Mark  I  Headliner,  6  Di-Litho  units  with 
drive,  no  folder,  1963. 

Scott.  7  floor  units,  2  superimposed,  double 
3/2  folder  with  balloons.  239/16",  1957. 
R.  Hoe.  double  delivery,  2/1  —  22^4”  folding 
machine  with  columns,  base  plate  and  bal¬ 
loons,  1951. 


Goss  Unitubular,  800  series,  9  units,  4  color 
decks,  2  folders,  1959. 

AUXILIARY  EQUIPMENT 

Goss  Unitubular  folders,  700  and  800  series. 
Goss  Unitubular  and  Universal  roll  stands. 
Goss  Unitubular  and  Universal  new  spare 
parts. 

Goss  Unitubular  and  Universal  balloon 
formers. 

Goss  Unitubular  and  Universal  stereo  equip¬ 
ment. 

Napp  platemaking  equipment. 

Capco  60"  rewinder. 

Yale  paper  roll  clamp  truck. 

OFFSET  PRESSES 

4  unit  Mergenthaler  pacer. 

4  unit  Color  King. 

6  unit  Harris  VISA  with  2  folders. 

4  unit  Wood  Colorflex. 

6  unit  Wood  Colorflex. 

2  unit  News  King  with  Color  King  folder. 

UPECO,  INC. 

PO  Box  455 
Lyndhurst  NJ  07071 
(201)  438-3744 


EQUIPMENT  &  SUPPLIES 


MACHINERY  FOR  SALE 
Second-hand  Goss  Urbanite  and  Harris  845 
Rollstands  immediately  available  and  at  sub¬ 
stantial  savings  over  cost  of  new  rollstand- 
S.CARY  COMPANY,  INC. 

327  Pepper  Road 
Barrington  IL  60010 
(312)  381-4600. 


FOR  SALE;  Four  unit  Goss  Super  SC  press.  The 
press  has  three  standard  units  and  one  Univer¬ 
sal  3-color  unit  with  a  standard  SC  folder  with 
V7  and  Vi  fold  capabilities.  It  is  powered  by  a 
60  HP  drive.  The  press  is  less  than  two  years  old 
and  has  been  used  to  print  high  quility  four 
color  newsprint  inserts.  It  will  be  available 
Feburary  1,  1981.  Call  (415)  568-2828  for 
further  details. 

1970  MODEL  News  King  Press.  4  stacked  un¬ 
its,  2  stacked  roll  stands.  2  on  the  floor  current¬ 
ly  in  operation.  $65,000.  Contact  Alex  Coulter, 
(501)  735-1010. 

GOSS  COMMUNITY,  4  units,  1975  with  Sub¬ 
urban  folder,  immaculate  condition,  available 
immediately.  Call  Southern  Printing  Machinery 
(305)  592-8409  or  New  England  Printing 
Machinery  (617)  475-3210. 

4  UNIT  URBANITE,  loaded.  2  years  old,  mod- 
ified  Vt,  V4  folder  available  immediately.  Call 
(617)  475-3210. 

We  Have  Available  NOW. 

38  Goss  Headliner  units,  MKl  tension  lock¬ 
up.  80"  wide  cut-off  224'4"  and  239/16". 
6  color  humps  cut-off  22V4"  and  239/16" 

8  color  decks  cut-off  22^4"  and  239/16" 

4  double  color  decks  cut-off  239/16" 

8  Goss  MK  I  double  width 
Portable  ink  ducts  friction  driven 
EXCELLENT  CONDITION 

Please  write  or  call 
Printing  Press  Services  LTD 
Talbot  House 

Talbot  Street  Industrial  Estate 
Fulwood 
Preston 

ENGLAND  PR2  3QJ 
Telephone  0772-717611 

Over  400  Years  of  Newspaper 
^ess  Experience 
At  Your  Senrice 
Worldwide 


EQUIPMENT  &  SUPPLIES 


4  UNIT  Goss  Universal  with  folder  and  1  color. 
Used  for  weekly  only.  Can  be  seen  running. 
Available  December  1.  Citizen  Printing  Co,  Mil¬ 
waukee  Wl,  (414)  271-4784. 


HARRIS  845, 6  unit  press.  RBC2  VStolderwith 
Guilmont  V4  folder,  239/16"  cutoff,  new  late 
1975.  Available  immediately,  excellent  condi¬ 
tion.  $950,000,  less  than  vi  new  price. 
OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Industrial  Ct.  NE 
Atlanta,  Georgia  30329 
(404)  321-3992  Telex  700563 


HARRIS  V-15A,  add-on  units,  1977. 

Cottrell  V-25,  Vi  and  V2  (older. 

Fairchild  (^lor  King  4  units.  1966. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders;  Urbanite.  Suburban,  SU, 
Community. 

Goss  Urbanite  Vi  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  V4",  45  VS". 

Fincor  motor  and  controls. 

WANTED;  Newspaper  equipment  and  com¬ 
plete  plants. 


IPEC,  INC 


97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

9  UNIT  GOSS  Suburban.  2  folders. 

Available  immediately. 

Goss  Urbanite  quarter  folder. 

A  Stepper  730  inserter/3  bin. 

Contact;  Ken  Langley 
Continental  Printing  Machinery,  Inc. 
7881  Mastin  Dr. 

Overland  Park  KS  66204 
(913)  432-8276 

WE  HAVE  IN  STORAGE;  Spare  parts  for  Hoe. 
Scott.  Goss  and  Wood  presses,  either  offset  or 
letter  press;  Capco  portable  ink  fountains; 
Wood  ink  fountains;  Goss  portable  ink  foun¬ 
tains;  Hoe  ink  boxes;  2  dine  reels  and  pasters 
in  self  contained  framing,  running  belts,  side 
lay.  etc. ,  suitable  for  publications  or  newspaper 
presses;  (kiss  single  width  balloon;  Hoe  2;1 
double  delivery  folder  2244  cutoff.  We  have  or 
we  can  get  what  you  need  for  you  pressroom  or 
mailroom. 

NORTHEAST  STORAGE  AND  INDUSTRIES, 
INC. 

(213)  257-7557 


Inland  of  Kansas  City 

Since  1910 

WORLD’S  LARGEST  NEWSPAPER  EQUIPMENT  DEALER 

2-Goss  Headliner  Presses  A-80  (16  units,  2  folders). 

8  units,  double  2:1  folder  with  upper  former,  3  color  half 
decks,  22y4"  cutoff,  Goss  RTP,  Mfg.  1948,  SN2008. 

1-Goss  Headliner  Press  A-82  8  units,  3 — 2:1  folders  (2  dou¬ 
ble,  1  single)  with  upper  formers,  2  color  half  decks,  22%" 
cutoff,  Mfg.  1954-60. 

1-Goss  Headliner  Press  A-80  6  units,  1  double  folder,  with 
single  upper  formers,  1  color  half  deck,  SN2219,  22%” 
cutoff. 

6  unit  Wood  4  plate  wide  offset  press,  2  color  cylinders, 
superimposed,  double  2:1  folder,  double  upper  formers, 
wood  reels  tensions  pasters. 

9  unit  Goss  Mark  II  press,  SN2641,  Mfg.  1970,  9  units, 
double  3:2  folder  with  double  upper  formers,  23^6"  cutoff 
with  Goss  RTP  and  GE  60-HP  unit-type  drives. 


Offered  Subject  to  Prior  Sale  by 


I  niand  newspaper  machinery  corporation 

•Of)TN  AS  SANTA  FE  DRIVE  LENEXA  KAN  662’S  USA  913  49?-90V 

-  An  Inland  Industries  Company  - 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


CUTLER  HAMMER  MARK  IV  counter  stacker 
for  daily  newspaper  operation.  Respond  to  Box 
35962,  Editor  &  Publisher. 


CHESHIRE  and  Philipsburg  any  condition.  Call 
collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av.  Hillside  NJ  07205. 


GossMark  lor  II  pressunitswith21  cut  off. 
Box  34445, 

Editor  &  Publisher 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate.  Box  1983 
Editor  &  Publisher. 

NEED  IMMEDIATELY— 35  inch  newsprint  up 
to  80  tons  a  month  in  Florida.  Call  (305)  66^ 
5575.  Leave  name  and  number. 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Che^ire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  tree 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearborn  Ml  48121 

NEED  (k)unt-o-veyor 
and  Challenge  3  knife  trimmer. 

Call  (916)  372-0910,  Mr.  Sitton. 

OFFSET  ROTARY  used  for  80  pan  tabloid.  4x4 
color.  Minimum  cylinder  speed  25.(XX)  revolu¬ 
tions.  Automatic  roll  switch.  Box  1171,  Editor 
t  Publisher. 

LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLSIHER. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 
Box  34255.  Editor  &  Fhiblisher 

EDITOR  &  PUBLISHER  classified  ads  pro¬ 
duce  results  like  no  other  publication  in  the 
newspaper  field!  Whether  you  have  machin¬ 
ery.  supplies,  or  newspapers  to  sell  (or  buy)— 
need  a  top  qualified  person  to  fill  an  opening— 
or  are  looking  for  just  the  right  spot  to  advance 
your  career— put  an  Editor  &  Publisher  ad  to 
work  for  you.  Cal  (212)  752-7050. 


HELP 

WANTED 


DEAN  OF  COLLEGE  OF  JOURNALISM 
UNIVERSITY  OF  MARYLAND 
COLLEGE  PARK 

The  (krllege  of  Journalism  of  the  University  of 
Maryland— College  Park  is  seeking  a  Dean  to 
begin  no  later  than  July  1 . 1981 .  The  Universi¬ 
ty  is  located  in  the  northern  suburbs  of  the 
District  of  Columbia  and  is  close  to  both  Balti- 
moreand  Annapolis.  The  College  offers  instruc¬ 
tion  in  news  editorial  journalism,  broadcasting, 
public  relations,  advertising,  magazines, 
photojournalism,  science  communication  and 
international  communication  at  the  under¬ 
graduate  and  graduate  levels. 

Interested  persons  should  have  an  earned 
doctorate  or  outstanding  professional  com¬ 
munications  experience.  Mministrative  back¬ 
ground  and  scholarly  accomplishment  are  de¬ 
sirable.  The  salary  will  be  competitive. 

Nominations  and  applications  with  current  re¬ 
sumes.  which  include  names  and  addresses  of 
references,  should  be  sent  to  Emory  6.  Evans. 
Chair.  Journalism  Search  Committee,  Division 
of  Arts  and  Humanities,  University  of  Mary¬ 
land.  Collie  Park  MD  20742.  Inferential 
consideration  will  be  given  to  applications 
which  are  received  prior  to  November  19. 
1980. 


to  a  policy  of  equal  employment  opportunity 
and  will  not  discriminate  against  any  employee 
or  applicant  because  of  race,  age,  sex.  color, 
physical  or  mental  handicap,  religion,  national 
origin,  or  political  affliation. 
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HELP  WANTED 


TENURE  TRACK  POSITIONS 
FOR  1981-1982 

ADVERTISING— Direct  sequence,  teach  va¬ 
rious  advertising  courses,  develop  component 
for  the  MA  program.  PhD,  ABD  preferred.  Sal¬ 
ary  competitive. 

NEWS  EDITORIAL— At  least  two  positions  with 
responsibility  for  reporting  courses  and  upper 
level/graduate  specializations.  PhD  or  ABD  pre¬ 
ferred.  Preference  given  to  those  with  one  or 
more  of  the  following  specializations: 

—Broadcasting 

— Film/still  photography,  photojournalism 

—Business  reporting,  media  manage¬ 
ment  or  economics 

—Public  relations 

—Advising  student  publications 

The  College  of  Journalism  has  about  500  ma¬ 
jors  and  offers  both  the  BA  and  MA  in  journal¬ 
ism.  Undergraduate  sequence  include  adver¬ 
tising.  broadcasting,  news-editorial  and  a  film 
minor.  The  graduate  program,  newly  revised, 
offers  both  a  research  and  professional  track 
with  specializations  in  public  affairs,  urban, 
religious,  health  and  science,  and  business/ 
economics  journalism.  Additional  graduate 
programs  in  advertising,  public  relations,  and 
media  management  are  contemplated. 

Situated  in  the  heart  of  Milwaukee,  Marquette 
is  close  to  local,  state  and  federal  offices  and 
agencies.  It  is  a  Jesuit  institution  which  does 
not  discriminate  on  the  basis  of  religion,  race  or 
sex.  It  is  an  equal  opportunity  and  affirmative 
action  employer. 

Send  applications  and  resumes  to:  William 
Thorn.  Search  Committee  Chairman,  College  of 
Journalism,  1131  W  Wisconsin  Av,  Milwaukee 
Wl  53233. 

Application  deadline:  December  1,  1980. 

THE  PROFESSIONALLY  oriented  University  or 
Arizona  Journalism  Department  has  a  tenure- 
track,  assistant  professor  opening  to  start  on 
January  16,  1981.  BA,  10  years  of  full-time 
print  news  experience  required.  Send  letter  and 
resume  to  D.W.  Carson,  Head,  Journalism  De¬ 
partment,  University  of  Arizona,  Tucson  AZ 
85721.  Equal  opportunity/affirmative  action 
employer. 

UNIVERSITY  OF  FLORIDA  has  opening  to 
teach  a  senior  editing/reporting  practicum  and 
to  coordinate  the  Florida  Scholastic  Press  Asso¬ 
ciation  run  through  the  College  of  Journalism 
and  Communications.  Assistant  professor  posi¬ 
tion,  beginning  in  January  1981;  tenure  track; 
masters  required  with  strong  editing  and  re¬ 
porting  experience  needed.  Salary  competitive. 
Deadline  for  application  is  October  15.  Contact 
Dr.  Ed  Weston,  Search  Committee  Chairman, 
3048  Journalism  Building.  Univeristy  of  Flor¬ 
ida,  Gainsville  FL  32611.  The  University  of 
Florida  is  an  equal  opportunity/affirmative  ac¬ 
tion  employer  and  encourages  applications 
from  minorities  and  women. 


HELP  WANTED 


ARIZONA  STATE  UNIVERSITY  seeking  tenure 
track  assistant  or  associate  professor.  PhD  pre¬ 
ferred,  strong  recent  professional  experience  a 
must.  Evidence  of  successful  teaching  news 
writing,  reporting,  editing.  Familiarty  with 
VDTs  desirable.  Send  letter,  resume,  three  re¬ 
ference  letters  to  Dr.  EIDean  Bennett,  Chair- 
, Journalism/Telecommunications  Dept,  Arizo¬ 
na  State  University,  Tempe  AZ  85281.  Dead¬ 
line  1,  1980. 

CHAIR,  Department  of  Journalism.  Individual 
with  superior  record  of  professional  or 
academic  achievements  and  with  the  ability  to 
maintain  excellent  relationships  with  media 
professionals  and  academic  personnel.  Some 
teaching  required.  Position  available  July  1, 
1981.  Salary  competitive,  negotiable.  Apply  by 
October  27,  1980.  Chair,  Search  Committee, 
Department  of  Journalism,  University  of  Arkan¬ 
sas,  Fayetteville  AR  7.  ’01.  Equal  Opportun¬ 
ity/Affirmative  Action  Employer, 

IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  tx)x  holder.  Howexer,  if  you  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  rep¬ 
ly  in  an  envelope  addressed  to  the 
tx)x  holder.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don't  want  the  reply  to  reach;  put  the 
reply  and  note  in  an  envelope  addres¬ 
sed  to  E&P  Classifieds.  If  the  Box 
Number  you're  answering  is  on  your 
list,  we'll  discard  your  reply. 


ADMINISTRATIVE 

SPECIAL  ASSISTANT  for  public  information. 
An  unusual  opportunity  in  a  remote  setting. 
Must  be  a  go-getter  who  understands  loyalties 
and  elicits  trust.  A  keen  ability  for  writing  with  a 
sensitive  touch  for  political  and  cross-cultural 
affairs.  Job  responsibilities  include  all  aspects 
of  information  collection  and  disemination  in- 
cludinga  monthly  house  organ.  Send  resume  to 
Northwest  Arctic  School  District,  PO  Box  51, 
Kotzebue  AK  99752,  Attention  Janice  Aycock. 
Closing  date;  October  21,  1980. 

THE  DAILY  CALIFORNIAN,  University  of  Cali- 
fornia  at  Berkeley  student  newspaper  is  looking 
for  a  general  manager  to  oversee  the  entire 
business  operation.  You'll  be  responsible  for  all 
accounting  and  marketing.  Functions  plus 
overall  supervision  of  the  typesetting  and 
graphics  shop.  Background  in  accounting  and 
marketing  a  must,  experience  in  managing  peo¬ 
ple  is  an  added  plus.  Salary  $  18,000/negoti¬ 
able.  Interested  parties  should  submit  their  re¬ 
sume  to  Ken  Weiss,  The  Daily  Californian, 
2490  Channing  Way,  Berkeley  CA  94704.  An 
equal  opportunity  employer. 


PERSONNEL 
SYSTEMS  SPECIALIST 

Make  your  move  to  the  corporate  staff  of  a  dynamic  and 
diversified  Chicago  based  NYSE  company.  As  Personnel  Sys¬ 
tems  Specialist,  reporting  to  the  VP  Human  Resources,  you  will 
be  responsible  for  developing,  establishing  and  improving  cen¬ 
tralized  personnel  systems.  The  individual  will  need  exceptional 
application  skills  as  related  to  the  human  resource  field. 

This  position  works  closely  with  corporate  systems  and  data 
processing  to  achieve  a  "personnel  user  driven"  records  and 
reporting  program.  The  Systems  Specialist  will  also  have  major 
impact  on  the  selection  of  corporate  wide  personnel  equipment 
and  systems. 

At  least  3  years  of  experience  managing  a  personnel  computer 
based  information  function  is  necessary  to  adequately  handle  this 
responsibility.  We  are  offering  both  a  challenging  opportunity 
and  excellent  compensation  package  for  these  unique  skills. 
For  immediate  consideration,  please  send  resume  to: 

Box  1199 
Editor  &  Publisher 

All  replies  will  be  acknowledged. 

An  Equal  Opportunity  Employer  M/F/H/V 


HELP  WANTED 


ADMINISTRATIVE  I 


ASSISTANT  CONTROLLER— Postion  is  avail¬ 
able  for  assistant  controller  of  acquisition 
oriented  newspaper  group.  Need  strong  indi¬ 
vidual  with  newspaper  experience.  Experience 
should  include  financial  reporting  and  analy¬ 
sis,  budgeting  and  forecasting.  Please  send  re¬ 
sume  complete  with  salary  history  to  Box  1180, 
Editor  &  Publisher. 

BUSINESS  MANAGER 

Business  manager  for  40,000  daily  in  Yakima, 
Washington,  a  division  of  Harte-Hanks  Com¬ 
munications.  Excellent  opportunity  for 
advancement.  Responsible  for  accounting, 
budgets/planning,  business  computer  and  cre¬ 
dit  areas.  Newspaper  production  experience 
helpful.  Excellent  salary,  fringe  package. 
Please  send  resume  to  Kay  Cause,  Personnel 
Manager,  Yakima  Herald-Republic,  PO  Box 
9668,  Yakima  WA  98909.  We  are  an  equal 
opportunity  employer. 

EMPLOYEE  RELATIONS  DIRECTOR 
The  Allentown  Call-Chronicle  Newspapers  is 
seeking  an  experienced  individual  to  manage 
it's  personnel  and  labor  relations'  functions. 
This  position  represents  an  excellent  opportun¬ 
ity  for  the  right  candidate  to  join  progressive 
organization  and  become  a  member  of  its  top 
management.  If  you  fell  qualified  by  education, 
training  and  experience  please  submit  com¬ 
plete  resume  including  salary  history  to:  Per¬ 
sonnel  Office,  Call-Chronicle  Newspapers,  Box 
1260,  Allentown  PA  18105. 

An  Equal  Opportunity  Employer 

GENERAL  MANAGER  for  Florida's  largest 
weekly  newspaper.  Group  owned.  Excellent 
opportunity.  Give  complete  details  of  back¬ 
ground,  experience,  and  career  objectives  to 
Box  1 159,  Editor  &  Publisher. 

GENERAL  MANAGER— Quality  daily  in  lovely 
Southeastern  seacoast  state.  Group  owned.  Ex¬ 
cellent  growth  potential  for  both  newspaper 
and  candidates  future.  Relate  complete  details 
in  the  first  letter.  Box  1 185,  Editor  &  Pub¬ 
lisher. 

GENERAL  MANAGER  for  a  six-day  daily  in 
Zone  7.  Need  business  manager/advertising 
manager  experience.  Salary  open.  Interview 
essential.  Write  giving  full  resume  to  Box 
1 188,  Editor  &  Publisher. 

PUBLISHER 

Sales  oriented.  Zone  7  weekly.  Must  have 
advertising  and  promotional  credentials. 
Largest  weekly  in  our  state.  Ownership  poten¬ 
tial.  Send  resume  to  Box  1181,  Editor  &  Pub¬ 
lisher. 

PUBLISHERS  REP 

Traveling  newspaper  representative  needed  for 
southern  states.  Solid  newspaper  and/or  maga¬ 
zine  space  sales  experience  required.  Salary 
commensurate  with  experience.  Send  resume 
with  salary  requirements  and  history  to  Box 
1 186,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER  for  a  4500  circula¬ 
tion  weekly  publication  adjacent  toa  metropoli¬ 
tan  area.  Salary  plus  commission.  Must  be  able 
to  train  sales  staff.  Write  Box  1 189,  Editor  & 
Publisher. 

ADVERTISING  SALES  OPPORTUNITY  with 
major  metropolitan  daily  newspaper.  Should  be 
aggressive  pro  with  3-5  years  agency-related 
experience.  Rewards  include  chance  for 
growth,  salary,  commission,  fringe  benefits, 
more.  Send  complete  resume  and  salary  his¬ 
tory.  We're  an  equal  opportunity  employer.  Box 
1176,  Editor  &  Publisher. 

ADVERTISING  SALES  MANAGER 
Lake  Tahoe  twice-weekly  needs  aggressive 
advertising  sales  manager.  Three  person  de¬ 
partment.  Salary  plus  commissions  plus  be¬ 
nefits  plus  the  most  beautiful  outdoor  resort 
area  in  America.  Call  Lynette  Evans,  (916) 
544-8904  collect.  Experienced  only, 

ADVERTISING  DIRECTOR  for  large  bi-weekly 
and  weekly  group  in  Zone  3.  Results/goals 
oriented.  Self-starter  with  ability  to  train  and 
motivate.  Good  salary  plus  benefits.  Send  re¬ 
sume,  salary  expected  to  Box  1194,  Editor  & 
Publisher. 

CLASSIFIED  ADVERTISING  MANAGER  for 
medium  sized  morning-evening  combination  in 
Zone  8.  An  excellent  opportunity  for  a  number 
2  person  on  a  large  metropolitan  daily,  or  a 
present  classified  advertising  manager  on  a 
smaller  daily.  Applicant  should  be  strong  on 
sales  and  be  able  to  direct  a  staff  of  well  over  50 
employees.  We  are  technologically  advanced 
and  will  continue  to  grow.  Salary  commensu¬ 
rate  with  ability  and  the  benefits  are  many  — 
plus  good  weather.  Send  complete  resume  with 
salary  requirements  to  Box  1148,  Editor  &  Pub¬ 
lisher. 

CLASSIFIED  MANAGER  needed  to  direct  and 
motivate  young  staff  on  25,000  daily  in  Zone  4. 
Send  resume  to  Box  1157,  Editor  &  Publisher. 

CLASSIFIED  AD  MANAGER  to  take  charge  of 
million  want-ad  seven-day  daily  in  Zone  9. 
Highly  competitive  market.  Must  be  very  strong 
in  training  and  special  section  promotion.  Send 
resume  and  salary  history  to  Box  1171,  Editor 
&  Publisher. 

CLASSIFIED  TELEPHONE  SALES  Supervisor 
for  62,000  daily  Carolinas  newspaper.  If  you 
have  a  proven  record  of  success,  an  ability  to 
motivate,  lead  and  train  people,  we  would  like 
to  hear  from  you.  You  will  supervise  a  staff  of  7 
advisors  and  a  copy  clerk.  Excellent  fringe  be¬ 
nefits.  Send  resume  and  salary  history  to  John 
Holmes,  Personnel  Director,  The  Fayetteville 
Observers  Times,  PO  Box  849,  Fayetteville  NC 
28302. 


THE  ASSOCIATION  FOR  EDUCATION  IN 
JOURNALISM  (AEJ)  invites  applications  for 
full-time  executive  editor  to  begin  working  July 
1,  1981.  Resume  should  indicate  expenenct 
in  management,  organization,  budgeting,  anc 
working  with  people.  Applicants  should  show 
potential  in  fund  raising,  systems  work,  anc 
professional  growth.  Job  requires  self-startei 
willing  to  take  responsibility  and  to  use  initia 
tive.  Must  have  expressed  interest  in  journal¬ 
ism  education  and  willing  to  travel.  Applicant! 
remaining  after  initial  screening  will  benotifiec 
before  references  contacted.  Salary  competi 
tive  and  negotiable.  Fringe  benefit  package 
Equal  Opportunity  Employer.  Applicatior 
deadline  December  1.  Apply  to;  Search  Com¬ 
mittee,  c/o  Susanne  Shaw,  AEJ  Executivt 
Director.  School  of  Journalism,  University  ol 
Kansas,  Lawrence  KS  66045. 

_ ADVERTISING _ 

ASSISTANT  AD  DIRECTOR— Fast  growing 
Zone  2  suburban  group.  Supervise  sales  staff, 
call  on  major  accounts.  Opportunity  for 
advancement.  Box  1 109,  Editor  &  Publisher. 

ADVERTISNG  DIRECTOR  for  group  of  1  daily 
and  3  weeklies  in  New  York  City.  Must  have 
experience  as  ad  director  in  a  metropolitan  or 
highly  competitive  market.  Need  effective 
motivator  tor  staff  of  15,  with  ideas  and  good 
track  record.  Liberal  salary  plus  benefits,  and 
opportuntiy  for  growth.  Send  resume,  state  pre¬ 
sent  earnings.  Box  1119,  Editor  &  Publisher. 

AD  MANAGER  for  90  year  old  weekly.  North 
Carolina  coastal  area.  Ideal  learning  place  for 
young  salesperson  with  1  to  2  years  experience. 
Degree  preferred,  but  not  necessary.  Better 
than  average  pay/commission.  Write  fully:  D. 
Jones,  PO  Box  726.  Plymouth  NC  27962. 


'  1  CLASSIFIED 

JCATION  IN  ad  manager 

n  ImrkinB^uh  *  progressive  metro  daily  in  a  top  50  market 
ito  o.r^rTo'nT-e  (Zone  2)  is  looking  for  an  experienced  classified 
udeetme  anc  POfson  to  head  the  department.  Competitive 
^chnnirf 'chnu  ^ales  experience  with  some  managerial  back- 
anr  ground  essential.  This  could  be  the  opportunity 

es°  ^If  startei  ^  lifetime  for  someone  who  wants  to  take  a 

I  to  use  initia  classified  department  presently  showing  regu- 

,  In  iniirnai  lar  gainsand  fine-tune  it  into  the  sales  producer 

S  Anni^ant.  it  Can  be.  Send  resumeand  Salary  requirements 
will  be?obf!;‘c  Box  1 188,  Editor  &  Publisher. 

Jilit  M^k^p  FLORIDA  GULF  COAST  publishing  firm  seeks 
AnnJiicatini  On  aggressive  and  experienced  advertising 
r-nm  salesperson  for  a  high  quality  monthly  lifestyle 
lEJ  Executi«  resume  to  Box  1126,  Editor  &  Pub- 

University  01  lisfier. 

RETAIL  MANAGER— Special  opportunity  for 

an  experienced  salesperson  to  immediately 
3  step  into  a  management  position  with  44M 

Pennsylvania  daily  newspaper.  Job  requires 
•Fast  growing  good  sales  and  management,  plus  marketing 
ise  sales  staff,  ability.  Direct  staff  of  9,  report  to  ad  director.  If 
portunity  for  you  can  produce,  get  along  with  people,  work 
r  &  Publisher.  with  groups,  send  me  your  resume.  Strictly  con- 

_  fidential.  Box  1123,  Editor  &  Publisher. 

'oup  of  1  daily  - 

ity.  Must  have  RETAIL  AD  MANAGER  for  Zone  9  suburban 
netropolitan  or  seven-day  daily  newspaper.  Competition  heavy 
leed  effective  but  we're  number  one.  Must  have  ability  to  lead 
deas  and  good  a  medium-sized  staff  to  greater  performance 
>  benefits  and  levels  plus  develop  working  relationships  with 
ume  state  pre-  hiajor  retailers.  Send  resume  to  Box  1 1 72,  Edi- 
ir  &  Publisher.  tor  &  Publisher. 

weekly  North  SOUTH  FLORIDA  WEEKLY/SHOPPER  needs 
rning  place  for  pm  couple  now  (October  31).  Earn  ownership 

ars experience  share.  2M  free  circulation.  Town  population 

■essarv  Better  2500  plus.  Salary  plus  commission,  (305) 
Write  fully  D  485-3747,  PO  Box  9402,  Ft.  Lauderdale  FL 

NC  27962.  33310. 

EDITOR  &  PUBLISHER  for  October  11,  1980 


HELP  WANTED 


ADVERTISING 


FIRECRACKER  NEEDED— National  boating 
newspaper  needs  advertising  sales  manager  to 
recruit,  train  and  manage  sales  force  of  50  or 
more  part  time  space  salesmen  on  East  Coast 
and  in  Midwest.  Must  be  aggressive,  energetic 
and  experienced  in  retail  newspaper  ad  sales. 
Write  in  confidence  to  Jack  T urner.  Soundings, 
Inc.,  Essex  CT  06426.  Please  include  experi¬ 
ence  and  salary  history. 


ARTIGRAPHICS 


ART  DIRECTOR  for  expanding  group  of  New 

York  City  area  tabloid  "lifestyle"  publications. 

Design,  paste-up  for  2  biweeklies,  one  month¬ 

ly,  special  supplements.  $300  a  week.  If  you 
can  inject  some  neon  into  our  publications 

send  a  resume  to  K.  A.  Simon,  Good  Times, 

230  Arlington  Circle,  East  Hills  NY  11548. 


CIRCULATION 


CIRCULATION  MANAGER 
Excellent  opportunity  for  seasoned  circulator 
with  a  proven  track  record  for  a  medium-sized  7 
day  quality  product  in  Zone  5.  This  position 
requires  a  hard-working  "shirt-sleeve"  indi¬ 
vidual  strong  on  customer  service,  promotion 
and  staff  development,  in  a  rapidly  expanding 
growth  market.  Report  directly  to  circulation 
director.  Send  resume,  references  and  salary 
requirements  to  Box  1 120,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
For  saturation  delivery  company  of  200,000 
homes  in  Zone  2.  Must  have  prior  experience  in 
saturation  delivery.  Salary  $18,200  plus  car 
allowance  plus  company  benefits.  Send  re¬ 
sume  to  Box  1166,  Editor  &  Publisher. 


CIRCULATION 
PROMOTION  MANAGER 
Midwest  daily  newspaper  in  Zone  5  is  seeking 
an  aggressive  and  creative  individual  to  develop 
sales  campaign  to  increase  newspaper  circula¬ 
tion  and  motivate  a  sales  force.  Previous  news¬ 
paper  circulation/marketing  experience  prefer¬ 
red.  Must  be  able  to  plan,  organize  and  create 
sales  ideas.  Excellent  starting  salary  and  com¬ 
pany  benefits.  Send  resume  to  Box  1 170,  Edi¬ 
tor  &  Publisher. 


CIRCUUTION  MANAGER  for  8000  daily  with 
a  12,000  total  market  coverage  package  distri¬ 
buted  to  adjacent  Iowa,  Illinois,  and  Missouri 
households.  We  seek  an  individual  who  is  ex¬ 
perienced  with  the  "Little  Merchant  System" 
and  is  strong  in  sales,  promotions  and  people 
skills.  Prior  experience  with  TMC  helpful.  Con¬ 
tact  William  8racken,  Business  Manager.  Daily 
Gate  City,  1016  Main  St,  Keokuk  lA  52632. 
(319)  524-8300.  Call  toll  free  from  Iowa  (800) 
472-6003,  from  states  touching  Iowa  (800) 
553-7082. 


CIRCULATION  DIRECTOR 
We  need  a  strong  take  charge  individual  to  run 
our  circulation  department,  40,000  —  6-day 
afternoon  daily,  in  Zone  2.  This  position  re¬ 
quires  a  hard  working  person  strong  on  promo¬ 
tion,  customer  service  and  staff  development. 
Report  to  General  Manager.  Send  resume,  re¬ 
ferences  and  salary  requirements  to  Box  1 195, 
Editor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


HOME  DELIVERY 
SALES  MANAGER 

Key  postion  for  manager  experienced  in  home 
delivery  who  seeks  challenge  of  increasing  cir¬ 
culation  in  a  highly  competitive,  fast  growing 
market  in  northern  California.  Responsible  for 
home  delivery  department  for  PM  newspaper, 
reporting  to  (circulation  Director.  Previous  cir¬ 
culation  management,  good  people  skills  a 
must:  labor  relations  experience  a  plus. 

Salary  commensurate  with  experience — excel¬ 
lent  benefits. 

To  apply,  send  resume  and  salary  requirements 
to  Oakland  Tribune/Eastbay  TODAY,  Personnel 
Department,  PO  Box  24304,  Oakland  CA 
94623.  Equal  Opportunity  Employer. 


MEDIUM  SIZE  DAILY  in  central  Ohio  needs  a 
city  supervisor  working  with  newspaper  car¬ 
riers.  Must  be  strong  on  basics  service,  sales 
and  collections.  Send  complete  resume  and 
references  to  Box  1 183,  Editor  &  Publisher. 


TO  OVERSEE  CIRCULATION  and  direct  mail 
department  for  successful  national  trade  pub¬ 
lication.  Headquartered  in  beautiful  Che¬ 
sapeake,  Virginia.  Excellent  position  for  qual¬ 
ified  individual  who  has  experience.  Must  be 
organized  and  efficient  in  detail.  Good  starting 
salary,  benefits  and  opportunity  to  grow.  Con¬ 
tact  Steve  Richards,  (800)  854-8816.  PO  Box 
8006.  Fountain  Valley  CA  92708. 


HELP  WANTED 


CIRCULATION 


NORTHEASTERN  DAILY  is  seeking  a  well- 
ounded  circulation  manager  for  member  of  cir- 
:ulation  executive  staff.  Prerequisites  include: 
field  experience  in  hardcore  low  income  areas, 
strong  in  accounts  receivable  control,  a  mini- 
Tium  of  2  years  inside  management  and, 
jtmost,  strong  in  people  ability.  Salary  is  com¬ 
mensurate  to  qualifications.  Send  resume  to 
Box  35522,  Editor  &  Publisher. _ 

CIRCULATION  MANAGER  for  8000  daily^ 

Zone  5.  Must  be  strong  in  promotion  and  re¬ 

cruitment.  Excellent  opportunity  and  benefits. 
Send  resume  to  Box  1 169,  Editor  &  Publisher. 


EXPERIENCED  CIRCULATOR  for  a  30,000, 
7-day  newspaper  in  Zone  2.  Candidate  should 
have  excellent  record  in  collections  and  staff 
management.  This  is  a  top  flight  opportunity 
with  a  rapidly  expanding  company.  Send  re¬ 
sume  with  references  and  salary  requirements 
to  Box  1186,  Editor  &  Publisher. 


EDITORIAL 


ASSISTANT 
CITY  EDITORS 


Medium  sized  PM  daily  in  Zone  4  seeks  enthu¬ 
siastic,  highly  motivated  individuals  to  work  in 
one  of  the  nation's  fastest  growing,  competitive 
markets.  Responsibilities  include  the  supervi¬ 
sion  of  the  copy  desk  and  reporter  staff.  Candi¬ 
dates  must  have  a  minimum  of  3  years  super¬ 
visory  experience  on  a  daily.  Ability  to  train  and 
motivate  staff  and  good  organizational  skills 
necessary  to  work  under  demanding  deadlines. 
If  you  are  looking  for  challenge  and  opportunity 
our  positions  for  assistant  city  editor  should 
interest  you.  Send  resume  including  project/ 
work  samples  or  daily  section  to  Box  1149, 
Editor  &  Publisher. 


ASSISTANT 
TO  THE 

FEATURE  EDITOR 

The  Fresno  Bee,  136,000  AM  daily,  has  open¬ 
ing  for  an  assistant  to  the  feature  editor.  Re¬ 
sponsible  for  the  content  and  makeup  of  lifes¬ 
tyle  sections.  Essentials  are  ability  to  generate 
ideas  and  judge  reader  interest,  strong  editing 
and  layout  skills.  Salary  is  $515.97  a  week, 
with  liberal  employee  benefits  and  employer- 
paid  fringe  package.  Send  full  resume,  sam¬ 
ples.  other  information  you  wish  to:  Personnel 
Department,  McClatchy  Newspapers,  The 
Fresno  Bee,  1626  E  St,  Fresno  CA  93786.  An 
equal  opportunity  employer. 


ASSOCIATE  EDITOR  to  rewrite  manuscripts  for 
national  horse  magazine.  Logical  thinker,  cap¬ 
able  of  organizing  ideas  into  informal,  gramma¬ 
tical  prose.  Some  copy  editing,  proof  reading, 
telephone  research.  Replies  in  writing  only  to 
Carol  Clark,  Practical  Horseman,  225  S  (Ihurch 
St,  West  Chester  PA  19380. 


BUSINESS  EDITOR 

Zone  4  daily  needs  a  department  head-level 
editor  to  create  and  manage  a  4-person,  daily 
business/financial  section.  Prefer  journalism 
degree  and  MBA,  but  may  settle  for  lots  of 
progressively  responsible  experience.  Box 
1193,  Editor  &  Publisher. 


COPY  EDITORS 

Top  quality  copy  editors  sought  for  rapidly 
growing  PM  daily  in  Zone  4.  If  you  have  a  mini¬ 
mum  of  3  years  daily  experience  with  strong 
editing,  layout  and  head  line  writing  skills,  write 
us  todayl  Send  resume  and  tearsheets  to  Box 
1 183,  Editor  &  Publisher. 


COPY  EDITOR 

Creative,  experienced  in  headlines,  editingand 
page  layout,  for  6-person  desk  of  50,0IX)-plus, 
7-oay  daily.  VDT  experience  helpful.  Send  re¬ 
sume  and  references  to  George  F.  Hamilton. 
News  Editor,  Ogden  Standard — Examiner,  PO 
Box  951,  Ogden  UT  84402. 


CITY  EDITOR 

State  capital  daily  needs  a  pro  to  run  30-perun 
city  news  staff.  It'll  take  a  J-degree  and  mini¬ 
mum  of  5  years  daily  reporting  experience  plus 
at  least  3  years  as  assistant  city  editor  or 
equivalent.  Responsibilities  include  supervi¬ 
sion  of  city  desk  and  city  reporter  staffs,  admi¬ 
nistration  of  financial  budget  and  coordination 
of  city  copy  with  all  other  departments  of  daily 
and  Sunday  paper.  Box  1192,  Editor  &  Pub¬ 
lisher. 


COPY  EDITOR  for  chain  of  weekly  newspapers 
20  miles  out  of  New  York  City.  Experience  in 
editing,  head  writing,  layout  and  VDTs  prefer¬ 
red.  Contact  Paul  (ianino.  Editor.  (201)  686- 
7700. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR.  -Grow  with  our  daily  and  Sun¬ 
day.  Ever  nj  shift.  (Sood  benefits.  Must  have 
daily  or  w%  .ly  experience.  Contact  Carol  Tal¬ 
ley,  Manac.ng  Editor,  PO  Box  30,  Dover  NJ 
07801  cr  call  (201)  347-5400. 


COPY  EDi''’0R  for  The  New  Orleans  Times- 
Picayune/ 1  he  States-ltem.  Experienced  in 
newspaper  copy  desk  work,  headline  writing, 
and  VDT.  An  ^ual  opportunity  employer  M/F. 
Submit  resume  to  Personnel  Director,  The 
Times-Picayune  Publishing  Corp,  3800  Ho¬ 
ward  Av,  New  Orleans  LA  70140. 


DAY  CITY  EDITOR 

The  Delaware  County  Daily  Times,  a  45,000 
suburban  Philadelphia  PM  seeks  a  newsroom 
leader  strong  on  headlines,  layout  and  tight 
editing  to  replace  editor  leaving  tor  major  met¬ 
ro.  Must  be  able  to  work  with  reporting  staff  of 
solid  pros.  We're  trying  to  again  produce  the 
kind  of  excellent  local  paper  that  won  numer¬ 
ous  awards  in  the  1960’s,  early  '70's.  We've 
come  a  long  way  in  major  rebuilding  program 
during  past  year,  but  need  to  further  stren^hen 
our  editing  team.  Excellent  benefits  and  salary 
to  $25,000.  Send  resume,  samplesand  names 
of  professional  references  to  Linda  DeMeclio, 
City  Editor,  Delaware  County  Daily  Times,  MO 
Mildred  Av.  Primes  PA  19018.  Absolutely  no 
phone  calls. 


EDITORIAL  MANAGEMENT 
FLORIDA 


-ast  growing  PM  daily  peaking  at  34, OCX)  offers 
jnusual  opportunity  for  aggressive,  mature,  I 
iolid  top  grade  editor  with  current  hands-on  ' 
sxperience  to  direct  news  staff  of  25.  Produc-  | 
ng  average  of  60  pages  daily  including  120 
oages  Sunday  in  modern  plant  with  25,0(K) 
square  foot  addition  underway.  Attractive  area 
directly  on  Gulf  of  Mexico  with  ideal  climate. 
Top  references  required.  Excellent  compensa¬ 
tion  and  full  benefits.  Send  full  resume  first 
letter  to  Timothy  A.  O’Connor,  Publisher.  Na¬ 
ples  Daily  News.  1075  Central  Av,  Naples  FL 
33940. 


EDITORIAL  OPENINGS 
EDITORIAL  WRITER — The  Jackson  (Mississip¬ 
pi)  Clarion-Ledger  is  seeking  a  hard-charging, 
creative,  intelligent  editorial  writer  able  to  look 
behind  the  breaking  news  and  pseudo  press 
conferences  to  explain  what's  really  going  on. 
Requirements  include  deep  cynicism,  insati¬ 
able  curiosity,  a  super-thick  skin  and  the  ability 
and  interest  to  keep  up  with  local,  state  and 
national  news  well  enough  to  spot  trends  and 
stay  ahead  of  the  crest  of  breaking  events. 
These  requirements  need  a  minimum  of  five 
years  daily  —  not  college  —  newspaper  report¬ 
ing  reporting  after  J-school  to  develop  the  ex- 
p^ise  we  demand. 

EDITORIAUOP-ED  COPY  EDITOR— Duties  in¬ 
clude  layout,  copy  editing  and  occasional 
editorial  and  op-ed  writing  for  The  Clarion- 
Ledger.  Requires  a  degree  in  journalism  and  a 
minimum  four  years  of  daily  newspaper  experi¬ 
ence  with  at  least  two  of  those  years  directly 
involved  in  editing  of  copy.  Good  chance  for 
advancement. 

Submit  resumes  to:  Dick  Baxter.  Personnel 
Director,  The  Clarion-Ledger,  PO  Box  40.  Jack- 
son  MS  39042. 


MANAGINGEDITO? 

To  organize  and  operate  the 
news  department,  with  addi¬ 
tional  responsibilities  in 
internal  departmental  activ¬ 
ity.  Should  have  experience 
in  reporting,  editing,  layout, 
special  sections  and  com¬ 
munity  relations. 

Should  understand  and  enjoy 
small  town  life,  60,000 
population,  35,0(K)  circula¬ 
tion,  60  miles  from  Chicago. 

Salary  open. 

Send  resume  to  Personnel 
Director,  The  Daily  Journal, 

8  Dearborn  Square,  Kan¬ 
kakee  IL  60901. 

No  phone  calls  accepted.  , 


HELP  WANTED 


EDITORIAL 


EDITORIAL 

ARTIST 


Join  one  if  the  best  award-winning  newspapers 
art  departments  in  the  country.  Art  school  grad. 
2  years  experience  required.  Work  with  hard 
and  soft  news  feature  layouts.  Send  resume 
with  salary  history  to: 

L.  Endres 

NEWSDAY 

Long  Island  NY  11747 


FLORIDA 

REPORTER — Live  and  work  on  the  Gulf  of  Mex¬ 
ico  on  expanding  25,000  circulation  indepen¬ 
dent  papa.  Aggressive,  smart  self-starter  with 
experience  will  find  good  salary,  top  benefits 
and  desirable  work  conditions.  Contact  Corbin 
Wyant.  General  Manager,  Naples  Daily  News. 
1075  Central  Av.  Naples  FL  33940.  (813) 
262-3161. 


Immediate  opening  for  reporter-photographer. 
Send  clips,  resume,  references,  salary  require¬ 
ments  to  Nanette  Laster,  The  Daily  Sentinel- 
Star.  PO  Box  907,  Grenada  MS  38901. 


IMMEDIATE  OPENING  for  reporter-copy  editor 
at  small  PM  daily.  Duties  include  working  with 
stringers'  copy,  school  board  and  being  in 
char^  of  Saturday  AM  section.  Please  send 
letter,  resume,  references,  clips,  salary  re¬ 
quirements  to  Steve  Wolfrom,  The  Review 
Times,  Fostoria  OH  44830. 


LARGE  MIDWESTERN  Catholic  newspaper  is 
seeking  a  qualified  individual  to  fill  the  position 
of  executive  editor. 

The  individual  chosen  for  this  position  will  be 
responsible  for  the  overall  operation  of  the 
newspaper. 

Qualified  applicants  should  have  the  following 
credentials:  reasonable  management  back¬ 
ground,  including  budget  preparation  and 
budget  management:  recent  journalism  experi¬ 
ence  preferrably  as  an  editor;  good  working 
knowledge  of  the  editorial  and  production  fuc- 
tions:  demonstrated  ability  for  promotion  de¬ 
velopment;  ability  to  deal  effectively  with  all 
levels  and  types  of  people,  both  within  the 
Church  structure  itself  as  well  as  outside;  and 
finally,  a  thorough  understanding  of  the  Catho¬ 
lic  Church  including  its  teachings  and  mission. 

For  consideration,  please  send  detailed  resume 
including  present  salary  and  salary  history. 
Principals  only  please. 

Box  1181,  Editor  &  Publisher 
Equal  Opportunity  Employer 


NEWS  EDITOR 

A  medium-sized  (75,000)  daily  in  Zone  5 
needs  an  experienced,  well-organized  slotman. 
Will  supervise  6  copy  editors  —  must  have 
managerial  skills.  Good  news  judgement,  lay¬ 
out  and  editing  abilities  a  necessity.  High  sal¬ 
ary  and  good  benefits.  Send  resumes  in  confi¬ 
dence  to  Box  1-138,  Editor  &  Publisher. 


PUBLICATIONS 

EDITOR 

fiiiversily  of 
^  isconsiii-Plattexilk^ 

The  Universily  of  Wisconsin* 
Platteville  is  seeking  a  versatile  editor 
and  writer  for  university  puhlications 
who  will  establish  priorities,  imple¬ 
ment  a  production  scheilule  and  con* 
tnd  quality  of  materials  sent  tf»  the 
printer.  The  editor  will  also  supers  ise 
student  interns  and  participate  in  staff  | 
meetings  of  the  Department  of  ('om* 
munication. 

The  |M>sition  is  o|>en  now  and  the  salars’ 
is  negotiable,  .\ddress  all  inquiries  l)e* 
fore  October  24  to  Vi  arreii  ('.arrier. 
('hancellor.  University  of  W  isconsin* 
Platteville,  Platteville  U  l  33818. 
Phone  {(m)  342-1234. 

An  Affirmative  Actioii/Kqual  Oppor¬ 
tunity  Kmployer. 
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EDITOR  &  PUBLISHER  for  October  11,  1980 


HELP  WANTED 


LARGE  WEEKLY  needs  editorial  person  for 
newswriting,  photography  and  editorial  pas¬ 
teup.  Zones.  Contact  Verne  Offerman,  1 181  N 
23rd  St,  McAllen  TX  78501. 

LIVING  SECTION  EDITOR 
Experienced  editor  with  a  flair  for  makeup 
sought  to  manage  9-person,  6-day-a-week 
family  section.  Looking  for  award-winning  No. 

2  who's  locked  in  and  wants  to  bring  his/her 
ideas  to  a  paper  where  experimentation  is  en¬ 
couraged  and  creatively  is  rewarded.  Box 
1194,  Editor  &  Publisher. 

LAYOUT,  COPY  EDITOR  by  competitive  Florida 
metro.  Must  be  strong  on  visual  packaging, 
headline  writing,  grammar  use.  Experience  re¬ 
quired.  Send  tearsheets,  resume,  references 
and  expression  of  job  interest  to  Box  1 185, 

Editor  &  Publisher. _ 

MEDIUM  SIZE  DAILY  newspaper  in  Virginia 
seeks  reporter  with  at  least  one  year  experience 
tor  business  and  general  assignment  beat. 
Challenging  opportunity  for  person  with  right 
attitude  and  initiative.  Send  resume  to  Box 
1143,  Editor  &  Publisher. 

MANAGING  EDITOR 

You  will  be  in  charge  of  a  well  established  paid- 
circulation  weekly  in  one  of  Chicago's  North 
Shore  suburbs.  The  paper  isonnof  28  weeklies 
published  by  a  growing  company.  5  years  as 
reporter/editor  required.  Excellent  benefits 
plus  a  competitive  starting  salary.  Please  send 
resume  including  salary  history  plus  a  copy  of 
your  paper  to  Lawerence  Setnicar,  1232  Cen¬ 
tral  Av,  Wilmett  IL  60091. 

A  subsidiary  of  Time,  Inc 
EOE— M/F 

ONE-PERSON  SPORTS  DEPARTMENT— On 
our  8-month  old  weekly.  Primary  concern  is 
lively  well-written  copy— and  heaps  of  it—  ab¬ 
out  4-5  area  high  schools  and  possibly  a  major 
university.  Photo  and  layout  experience  helpful 
but  not  mandatory— we'll  teach.  J-school  grads 
welcome.  Salary  range  $200/week.  Respond  to 
K.  Reyher,  News  Review,  Box  667,  Cushing  OK 
74023,  (918)  225-0824. 

PROGRESSIVE,  afternoon  daily  in  properous 
Wyoming  needs  experienced  reporter.  Appreci¬ 
ate  versatile  talents,  some  photography,  sensi¬ 
tivity  to  makeup,  and  feel  for  community  of 
12,000.  Send  resume,  clips  and  references. 
The  Riverton  Ranger,  Box  993,  Riverton  WY 
82501. 

PHOTOGRAPHER — Rural  Pennsylvania  daily 
seeks  hard-working,  imaginative  and  self- 
reliant  photographer  with  1  or  2  years  experi¬ 
ence.  The  person  we  want  is  capable  of  taking 
charge  of  our  small  photography  department 
and  able  to  take  the  initiative  in  producing  a 
steady  mix  of  spot  news  and  feature  pictures. 
Assignments  range  from  standup  shots  at  gar¬ 
den  club  teas  to  covering  jail  escapes,  high 
school  sports  and  some  Penn  State  football. 
Write  to  John  Moore,  Managing  Editor,  The 
Sentinel,  6th  St  &  Summit  Dr,  Lewistown  PA 
17044. 

PEOPLE  ORIENTED  feature  writer  with  layout 
ability  for  prize-winning  small  Ohio  daily.  Send 
samples,  resume,  references  and  salary  needs 
to  Box  1198,  Editor  &  Publisher. 


HELP  WANTED 


NEWS  EDITOR,  small  Zone  5  daily.  If  you've 
been  reporting  and  want  to  move  into  desk  work 
and  still  do  some  major  news  stories,  please 
apply.  Editing,  headline  and  layout  experience 
necessary.  Send  letter,  resume,  salary  require¬ 
ments  to  Box  1195,  Editor  &  Publisher. 


REPORTERS 

We  are  currently  seeking  highly  skilled  experi¬ 
enced  journalists  to  join  our  rapidly  expanding 
newspaper.  Positions  presently  available  are: 
General  Assignment  Reporters 
Feature  Writers 
Business  Writer 

Sports  Writer— (emphasis  on  football, 
state  college  coverage) 

If  you  have  3-5  years  experience  on  a  daily  write 
us  today.  Zone  4.  Please  send  resume  samples 
to  Box  1150,  Editor  &  Publisher. 

RENAISSANCE  PERSON.  Looking  for  an  arts 
writer  with  ability  to  do  features  with  sensitivity 
and  depth,  report  arts  community  news,  review 
classical  music  and  opera.  Only  hard  workers 
with  strong  clips  need  apply.  Box  1 184,  Editor 
&  Publisher. 

SOUTHERN  MEDIUM-SIZED  daily  newspaper 
needs  combination  editorial  writer  and  speech 
writer.  Experience  necessary.  Prefer  traditional 
and  conservative  orientation.  Reply,  giving  full 
resume  to  Box  1175,  Editor  &  Publisher. 


SPORTS 

Slot 

Award-winning  PM  daily  has  an  immediate 
opening  for  an  experienced  slot  person.  A  mini¬ 
mum  of  3  years  daily  experience  preferred. 
Good  Zone  4  location,  salary  and  benefits. 
Please  send  resume  and  tearsheets  to  Box 
1182,  Editor  &  Publisher. 

STRONG  LAYOUT-DESIGN  PERSON— With 
some  feature  writing  ability  for  lifestyle  section: 
at  least  two  years  experience  necessary.  Send 
samples  and  resume  to  Vi  Gilmore,  The  Daily 
Pantagraph,  Bloomington  IL  61701. 

SPORTS  REPORTER 

60,000  Midwest  daily  and  Sunday  seeks  a 
sports  reporter.  The  ideal  candidate  will  pos¬ 
sess  a  degree,  have  excellent  writing  skills  and 
be  experienced  in  covering  local  and  area 
sports.  Strong  prep  sports  area.  7  person  sports 
staff.  Opening  to  be  filled  January  1.  1981. 
Reply  to  Box  1196,  Editor  &  Publisher. 

An  equal  opportunity  employer  M/F 

WE  NEED  a  general  assignment  reporter  for  our 
award-winning  suburban  Chicago  weekly.  Jour¬ 
nalism  degree  and  strong  clips  required.  Send 
resume  and  three  writing  samples  to:  Editor, 
PO  Box  59D,  Park  Ridge  IL  6(5068. 

ZONE  5  NEWSPAPER,  6  day  with  14,000  cir¬ 
culation  has  opening  for  features/community 
editor.  Must  be  able  to  cultivate  good  relations 
with  city  of  20,000  and  its  immediate  areas. 
Good  news  judgment,  layout  and  writing  skills, 
important.  Send  resume,  clips  and  references 
to  Box  35042,  Editor  &  Publisher. 


SCIENCE  WRITER 

We  are  seeking  a  gifted  science  writer  to  prepare  press 
releases,  booklets,  brochures,  videotape  scripts,  articles, 
speeches,  etc.,  about  the  activities  ot  one  ot  the  largest  and 
most  diversified  research  and  development  organizations  of  its 
kind  in  the  world. 

Applicants  should  have  at  least  five  years  experience  writing 
science/technology-based  articles  on  a  newspaper/magazine, 
on  a  corporate  or  university  public  relations  staff,  or  the 
equivalent. 

Starting  salary  range:  $23,000  to  $30, 000/year,  with  ex¬ 
cellent  benefits.  Mail  writing  samples  and  confidential  resume 
stating  current  earnings  to  University  Relations  and  Recruiting, 
Room  5A68. 

GENERAL  ^  ELECTRIC 
Research  and  Development  Center 
P.O  Box  8 

Schenectady,  N.Y.  12301 

an  equal  opportunity  employer  m'f 


HELP  WANTED 


WE  ARE  ADDING  2  people  to  the  copy  desk  of 
our  quality-conscious  62,000  PM  daily  in  a 
metro  market.  We  are  installing  a  first-rate  VDT 
system  now  and  planning  to  launch  a  Sunday 
paper  and  redesign  next  year.  The  copy  desk 
handles  layout  and  editing  for  all  sections  of  the 
paper  except  sports. 


LAYOUT  PERSON — You  will  need  news  judge¬ 
ment  and  design  and  editing  skills. 

SLOT  PERSON— You  will  be  responsbile  for  all 
editing  and  headlines,  supervising  a  rim  of  1  to 
3  people. 

Send  tearsheets,  resume  and  letter  to  Dave 
Workman,  Everett  Herald.  PO  Box  930,  Everett 
WA  98206.  No  phone  calls  please. 

WE  NEED  EDITORS  with  leadership  potential 
to  grow  with  our  expanding  news  operation. 
We're  looking  for  creative,  energetic  editors 
who  can  work  well  with  others.  If  you  can  layout 
bright  pages  and  write  snappy  heads,  we  want 
to  hear  from  you.  Tell  us  about  yourself  and  your 
career  goals  in  a  letter  with  samples  and  re¬ 
sume  to  Robert  C.  Atkinson,  Managing  Editor, 
The  Post-Standard,  Box  4818,  Syracuse  NY 
13221. 

WIRE  EDITOR  experienced  in  handling  wire 
copy,  with  awareness  of  national  and  interna¬ 
tional  news.  Copy  editing,  layout,  VDT  experi¬ 
ence  desirable.  14,000  daily.  Contact  Karl 
Hendrichs,  Vidette-Messanger,  Valparaiso  IN 
46383,  (219)  462-5151, 


WANTED 

for 

Baton  Rouge  Newspaper 
Plant  Engineer— Thorough  knowledge  electric¬ 
ity,  electronics.  Working  knowledge  air  con¬ 
ditioning  and  other  industrial  trades.  Challeng¬ 
ing  job  with  new  plant  under  construction.  Re¬ 
quires  both  supervision  of  staff  of  7  and  tech¬ 
nical  ability.  Working  with  physical  plant  and 
equipment.  Mature  judgement,  experience 
essential.  Salary  commensurate  with  experi¬ 
ence.  Excellent  fringe  benefits.  Send  resume  to 
Betty  Jo  Baker,  State-Times,  Morning  Advo¬ 
cate,  PO  Box  588,  Baton  Rouge  LA  70821. 


_ FREELANCE _ 

NEWSROOM  EXECUTIVE 
Do  you  have  what  it  takes  to  help  turn  around  a 
newsroom  where  little  was  demanded  by  pre¬ 
vious  management?  We're  doing  that  now,  but 
need  a  person  with  the  right  combination  of 
maturity  and  drive  to  round  out  our  team.  The 
job  we  seek  to  fill  requires  someone  with  report¬ 
ing,  desk  and  newsroom  supervisory  experi¬ 
ence.  Because  we're  changing,  the  exact  job 
description  is  flexilbe  -  maybe  you  can  tell  us 
what  you  should  be  doing  -  but  you  will  report 
directly  to  the  editor.  We're  a  medium  size  East 
Coast  daily  which  offers  exceptional  salary 
($25-30K)  benefits  and  location.  Want  to  know 
more?  Write  and  tell  us  why  we  should  be  talk¬ 
ing  with  you.  Box  1099,  Editor  &  Publisher. 

STRINGERS  WANTED 

Two  stories  are  better  than  one.  You're  out  there 
covering  the  features  beat  for  your  paper  any¬ 
way.  So  write  them  their  story  in  the  objective 
style  that  makes  journalism  such  a  sacred  trust. 
Then  go  home  and  rewrite  the  story  the  way  you 
really  wanted  to— for  us,  the  National  News 
Bureau.  A  story  for  the  lB-45  age  market.  Hip, 
honest  and  to  the  point.  Interested  in  intenriew- 
ing,  reviewing  or  illustrating  for  this  successful 
syndication  company  servicing  America's 
dailies,  weeklies,  college  and  alternative  pap¬ 
ers?  Send  resume  and  recently  published  sam¬ 
ples  of  your  work  tO:  National  News  8ureau, 
262  S  12th  St.  Philadelphia  PA  19107. 


HELP  WANTED 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Weekly, 
monthly  subscription  rates.  M.  Sternman,  68- 
38  Yellowstone.  Forest  Hills  NY  11375. 

To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given 
in  the  od,  do  Editor  &  Publisher,  575  Lex< 
ington  Av,  New  York,  NY  10022. 

Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  an  ad.  Include  only 
material  which  can  be  forwarded  in  a  large 
manilla  envelope.  Editor  &  Publisher  is  not 
responsible  for  the  return  of  any  material 
submitted  to  its  advertisers. 


MEDIUM  SIZE  DAILY  in  central  Ohio  needs  a 
mailroom  supervisor.  Must  be  able  to  operate 
and  maintain  Kansa  inserter,  Addressograph 
and  Stepper  Fold  ‘n  Tyer  or  willing  to  learn. 
Send  complete  resume  and  references  to  Box 
1182,  Editor  &  Publisher. 

_ MARKETING _ 

KEY  PERSON  needed  to  direct  the  sales  and 
marketing  functions  of  a  40,000  circulation, 
progressive  6-day  daily  in  the  Midwest.  Appli¬ 
cant  must  have  "on  the  street "  sales  experi¬ 
ence  in  retail,  classified  or  circulation.  Strong 
background  in  management  "people  skills" 
such  as  coaching  and  training  of  employees. 
Person  selected  will  also  participate  in  top 
management  policy  setting  for  the  newspaper. 
Knowledge  of  market  planning,  total  newspap¬ 
er  concept,  competitive  media,  budgeting  and 
research  a  must.  Bachelors  or  advanced  degree 
in  marketing  a  plus  but  not  a  necessity.  Ap¬ 
plications  will  be  considered  from  persons  out¬ 
side  and  within  our  corporation.  Please  send 
resume,  cover  letter  and  salary  requirements  in 
strictest  confidence  to  Tom  Kramerer,  Person¬ 
nel  Manager.  Telegraph  Herald,  PO  8ox  688, 
Dubuque  lA  52001.  An  equal  opportunity  em¬ 
ployer. 

_ PRESSROOM _ 

ASSISTANT  PRESSPERSON  for  suburban  dai¬ 
ly,  Goss  offset.  The  Free  Press,  312  W.  Broad 
St,  Quakertown  PA  18951,  (215)  536-6820. 

PRESSPERSONS 

ALASKA 

The  Anchorage  Daily  News  has  openings  for  2 
experienced  Goss  Community  presspersons.  8 
units  with  Suburban  folder.  6-day  AM  opera¬ 
tion  with  heavy  commercial.  We  pay  moving 
expenses. 

Call  or  write: 

Director  of  Employee  Relations 
McClatchy  Newspapers 
PO  Box  15779 
Sacramento  CA  95813 
(916)  446-9487 

An  Equal  Opportunity  Employer 

ZONE  5  DAILY  is  seeking  a  pressroom  superin¬ 
tendent  with  web  offset  and  supervisory  experi¬ 
ence.  An  opportunity  to  work  with  the  most 
modern  press  equipment  and  under  excellent 
working  conditions.  Box  1163,  Editor  &  Pub¬ 
lisher. 

HELP  WANTED  —  PRESSROOM 
We  are  a  no  nonsense,  web  offset  commercial 
and  newspaper  printing  company  offering  ex¬ 
cellent  benefits  and  compensation  to  qualified 
press  personnel  looking  for  career  advance¬ 
ment  with  a  nation-wide  communications  com¬ 
pany.  Call  J.  Allred  today.  (714)  571-0288. 


SALES  MANAGER 

We're  looking  for  a  self-starter  with  a  dynamic  sales  track  record  to  take 
over  operation  in  St.  Louis  area's  fastest  growing  county.  You  will  be 
working  with  the  Number  One  suburban  newspaper  group  in  the  U.S.  and 
will  report  directly  to  ownership.  Aggressive,  creative  selling  is  vital! 
Salary  open,  excellent  benefits.  Opportunity  for  advancement  unlimited. 
All  inquiries  held  in  strict  confidence. 

Suburban  Newspapers 
of  Greater  St.  Louis 

Call  Collect:  (314)  868-8000.  Ext.  500 
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HELP  WANTED 


PRESSROOM 


LARGE  METROPOLITAN  DAILY  IN  ZONE6  has 
immediate  opening  for  pressperson  on  Goss 
Mark  II  presses.  Organization  provides  career 
growth  potential  with  excellent  salary  and 
fringe  benefits.  All  replies  confidential.  Send 
resume  to  Box  35118,  Editor  &  Publisher. 

PRESSMAN-WOMAN  to  operate  Goss  Com- 
munity  or  Suburban  press.  Growing  commer¬ 
cial  business.  Excellent  pay.  Health,  dental, 
disability  and  life  insurance.  Must  have  experi¬ 
ence  on  Community.  Suburban  or  related 
press.  All  relocation  expenses  will  paid  for.  Call 
Sid  Simon  at  (215)  365-1155. 

WORKING  FOREMAN— Weekly  newspaper  in 
Zone  1  wants  working  foreman  to  run  Goss  Sub¬ 
urban  press.  Growing  commercial  business. 
Must  be  flexibleand  be  willing  to  work  in  growth 
business.  Should  be  willing  to  train  second 
shift  crew.  Send  resume  and  salary  require¬ 
ment  to  Box  33645,  Editor  &  Publisher. 


_ PRODUCTION _ 

COMPOSING  ROOM  FOREMAN 
Texas  daily  needs  composing  room  foreman 
with  strong  background  in  electronic  compos¬ 
ing  room  operations  and  use  of  front-end  sys¬ 
tems  for  daily  production.  The  person  we  seek 
will  be  a  working  foreman.  We  want  a  person 
with  good  leadershop  qualities,  to  grow  with  a 
top  notch  organization.  Starting  salary 
$20,000  to  $30,000  depending  on  back¬ 
ground  and  skills.  Our  employees  know  of  this 
ad.  Send  a  complete  resume  to  Box  1179, 
Editor  &  Publisher. 

NEWSPAPER  SUPERVISOR  for  composing 
room  for  weekly  newspaper  in  Central  Jersey. 
Union  shop.  3  night  week,  Sunday  through 
Tuesday,  (iontact  John  Ludwick  (201)  647- 
1180. 

PRODUCTION  MANAGER 
45,000  weekly  looking  for  working  foreman  for 
Npeset  and  layout  department  in  Southmost 
Zone  6,  Send  resume  to  Verne  Oftman,  1811 
North  23rd,  McAllen  TX  78501. 


HELP  WANTED 


PROMOTION 


THINK  FLORIDA! 

Pleasant  thoughts  come  to  mind?  Good! 

Now  consider  this  opportunity  to  join  the  Corpo¬ 
rate  Marketing  staff  of  Florida's  best  newspap- 


POSITIONS  WANTED 


EDITORIAL 


AGGRESSIVE  HARD-WORKING  1980  Syra¬ 
cuse  journalism  grad  with  13  months  profes¬ 
sional  experience  in  news,  column,  feature 
writing,  seeks  entry-level  position  with  medium 
or  large  daily  (any  Zone).  Have  covered  all 
beats,  but  specialize  in  depth  reporting  and 
feature  writing.  Layout  design.  VDT  experi¬ 
ence.  good  clips,  excellent  references.  Skip 
Hidlay,  (717)  387-0238. 


We're  looking  for  a  person  who  can  create  com¬ 
pelling  copy  to  better  acquaint  our  readers  and 
advertisers  with  the  editorial  excellence  and 
advertising  effectiveness  of  the  St.  Petersburg 
Times  and  Evening  Independent. 

Your  primary  assignment  will  be  in  classified 
promotion,  but  you'll  also  have  an  opportunity 
to  create  a  variety  of  printed  and  audio-visual 
sales  tools  for  retail,  news  and  circulation. 
We're  looking  for  a  sales  minded  self-starter 
with  2-3  years  newspaper  promotion  experi¬ 
ence.  A  person  who  hasawaywith  words  and  an 
ability  to  get  along  with  others. 

In  addition  toa  good  starting  salary,  you'll  profit 
from  such  "extras"  as  company  paid  pension 
plan,  profit  sharing,  life  and  health  insurance, 
quarterly  cost  of  living  bonus,  credit  union, 
liberal  paid  vacations  and  personnel  leaves 
days. 

Write  background  and  salary  requirements  to 
Employment  Office,  Times  Publishing  Co.,  PO 
Box  1121,  St.  Petersburg  FL  33731. 

An  equal  opportunity  employer  M/F 


MAJOR  ACCOUNT 
SALES  REPRESENTATIVES 
Shopper,  Zone  3  seeks  experienced  individual 
with  proven  track  record  who  can  lead  and  moti¬ 
vate  a  staff.  Good  potential  for  advancement. 
Salary,  commission,  benefits.  Send  resume 
and  salary  requirements  in  confidence  to  Box 
1169,  Editor  &  Publisher. 

E  &  P  CLASSIFIEDS 
Programmed  for  selling! 

(212)  752-7050 


POSITIONS  WANTED.  .  . 


ADMINISTRATIVE 


EXPERIENCED  business  manager  with  out¬ 
standing  track  record  ready  to  take  on  greater 
challenge.  5  years  experience  as  business  man¬ 
ager  and  also  personnel  manager  in  18,000 
circulation  daily.  Available  immediately.  Box 
1130,  Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER— Excel- 
lent  track  record  and  references  to  back  it  up. 
20  years  in  business  management,  display  and 
classified  sales,  editorial,  circulation  and  pro¬ 
duction.  Total  newspaperman  knows  how  to 
increase  profit  and  motivate  staff.  Box  1075, 
Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR— Highly  successful 
and  motivated,  with  17  years  advertising  man¬ 
agement  in  competitive  market.  Strong  in  sales 
training,  organization,  promotion  and  budget¬ 
ing.  Capable  of  motivating  sales  staff  with 
"show-how"  techniques.  Seeks  opportunity 
affording  personal  and  professional  growth. 
Box  1193,  Editor  &  Publisher. 

MANAGEMENT  TEAM— Husband  and  wife. 
He:  17  years  advertising  management  in  com¬ 
petitive  market.  Strong  in  training,  motivating 
and  profit  oriented.  She:  8  years  advertising 
sales  and  management  with  daily  papers. 
Strong  in  classified,  promotions,  and  organiza¬ 
tion.  ^es  32-40.  Seek  position  with  suburban 
publication.  Box  1 192,  Editor  &  Publisher. 


PUBLISHER-GENERAL  MANAGER— Recently 
sold  my  profitable  suburban  weekly.  Want  to 
move  to  large  weekly  or  small  daily.  Prefer  sun¬ 
belt  or  winter  sports  area.  Experienced  all 
phases,  profit  oriented,  J-degree,  39  years  old, 
willing  to  invest  in  right  situation.  Box  1178, 
Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER— Current- 
ly  employed  General  Manager  seeks  similar 
position  with  quality  organization.  Record  set¬ 
ting  performance  throughout  career.  Prefer 
small  to  medium  daily  in  Zone  1.  2  or  5.  Box 
1174,  Editor  &  Publisher. 


_ ADVERTISING _ 

AD  MANAGER— Experienced,  talented.  His¬ 
tory  of  success.  Strong  motivation,  loyalty, 
sales  training,  enthusiasm,  administrative  abi¬ 
lities.  Box  1095,  Editor  &  Publisher. 

ATTENTION  city  and  farm  community  publica¬ 
tions!  I  am  well  organized,  motivated,  self  start¬ 
ing  female  with  over  15  years  experience  in 
production,  ad  layout  and  sales.  Looking  to 
grow  or  take  charge  situation.  Relocate  Zone  7. 
Box  1187,  Editor  &  Publisher. 


I  WANT  a  newspaperjob.  Now  with  internation¬ 
al  wire  service.  22  years  old,  graduate  of  De- 
Pauw  University  (Greencastle,  Indiana).  Ready 
to  move  on.  Will  consider  all  offers.  Box  1116, 
Editor  &  Publisher. 

MASTERS  in  journalism  from  USC  seeks  writer/ 
researcher  position  Los  Angeles  area.  Well 
traveled  in  Asia.  Africa.  Europe,  (^nada.  Cen¬ 
tral  and  South  America.  D.R.  Last  (213)  276- 
4592. 

MANAGING  EDITOR  of  80.000  circulation 
daily  is  ready  for  new  challenges.  I  spent  5 
years  as  a  reporter  and  5  years  in  management 
including  a  stint  as  city  editor.  I've  handled 
personnel,  budgets,  syndicate  buying  and  a 
VDT  conversion.  I  will  relocate  anywhere  for  a 
newsroom  management  postion  on  a  quality 
newspaper.  Box  1196,  Editor  &  Publisher. 

PERSEVERVING  journalism  graduate  pursuing 
entry-level  reporting  position  with  daily  in  any 
Zone.  Good  clips,  good  grades.  Call  (216)  228- 
9961. 

PICTURE  EDITOR-PHOTOGRAPHER 
Successful  AP  picture  editor,  5  years  as  award¬ 
winning  reporter-photographer  on  90M  daily. 
Bright,  creative  professional  at  28  seeks  chal¬ 
lenge  with  management  potential.  Married, 
stable,  will  relocate  where  opportunity  exists  to 
join  first-rate  daily  team.  Box  1178,  Editor  & 
Publisher. 

RACING  WRITER/SPORTS  Deskman  seeks 
chance  to  display  both  abilities.  Experienced, 
dependable,  hard-working.  Box  1165,  Editor  & 
Publisher. 

SPORTSWRITER — Let  my  copy  make  up  your 
mind.  3  wars  weekly  experience.  Ready  for 
daily.  MDT  and  layout.  Covered  prep  and  pro. 
Call  John  (717)  822-0610. 

SOUTH  Of  Southwest  reporting  future  sought 
by  high  honors  Michigan  State  J-grad  with  2 
years  on  campus  daily.  Box  1173,  Editor  & 
Publisher. 


SPORTS  EDITOR — 7  years  experience.  Seek¬ 
ing  Job  with  30,000  daily  in  Zone  5.  Write  Box 
1129,  Editor  &  Publisher  or  call  (312)  729- 
3280. 


SMALL  TOWN  EDITOR,  1 1  years  experience  as 
reporter/photographer,  seeks  new  experiences/ 
challenges  on  larger  paper  in  Zones  1 ,  2  or  5. 
Superb  writing  skills,  experience  in  layout,  col¬ 
umns,  editorials,  heads.  Strong  on  news  judge¬ 
ment.  Dedicated,  versatile,  ambitious,  un¬ 
afraid  of  hard  work  and  long  hours.  Box  1191, 
Editor  &  Publisher. 


TALENTED  BUT  STAGNANT  REPORTER— 
Wordsmith  seeks  job  on  paper,  minimum 
70,000,  that  strives  for  excellence  and  stimu¬ 
lates  growth  of  employees'  talents.  Box  1 190, 
Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


AWARD-WINNING  news  executive  seeks  new 
career-oriented  challenges.  My  solid  team 
approach  in  editing,  graphics,  features  can 
work  tor  you.  Prefer  Zone  8  or  9.  Box  1167, 
Editor  &  Publisher. 


AWARD-WINNER  with  5  years  experience  as  a 
political,  education,  feature  writer  seeks  to 
move  from  15,0(X)  daily  to  larger  daily  in  Zone 
3  or  4.  Box  1175,  Editor  &  Publisher. 


AGGRESSIVE  YOUNG  REPORTER/EDITOR  is 
looking  for  spot  with  strong  editorial  team  in 
metro  area.  Good  writing  is  hallmark.  Currently 
managing  editor  of  statewide  business  month¬ 
ly.  Jon  Levine,  (602)  252-1877,  277-0110. 


EDITORIAL  PAGE  EDITOR,  won  awards  and 
the  plaudits  of  her  boss,  wants  bigger  and  bet¬ 
ter  than  medium-sized  newspaper.  Available 
after  January  1.  Box  1184,  Editor  &  Publisher. 


FILM  THEATRE  TV  CRITIC— Young  (27)  re¬ 
viewer-interviewer  with  6  years  experience  in¬ 
cluding  big  city  tabloid  looking  for  exciting  arts 
slot.  Zones  2,  1,  9.  Box  1141,  Editor  &  Pub¬ 
lisher. 

FEATURE  WRITER— 36,  with  national  creden¬ 
tials  and  editorial  management  seeks  Zone  9  or 
B  arts/entertainment,  lifestyle,  business 
beat(s)  with  progressive  metro  daily,  magazine 
or  broadcast  news  operations.  Background  in¬ 
cludes:  national  magazine  features,  screen¬ 
plays  for  major  studio,  top  10  market  broadcast 
news.  Box  1156,  Editor  &  Publisher. 


HIGHLY  COMPETENT,  PM,  VDT  skilled  wire 
editor,  heavy  news  experience,  seeks  similar 
top  post.  Low  humidity,  very  mild  climate.  Box 
1122,  Editor  &  publisher. 

WOMAN  SPORTSWRITER,  2  W  years  experi¬ 
ence  in  writing,  editing,  photography,  layout 
seeks  new  job.  T remendous  sports  bKkground . 
Will  relocate.  Box  1 167,  Editor  &  Publisher. 

WILLING  TO  WORK.  23  year  old  professional 
looking  to  cover  general  assignments,  sports  or 
features  for  small  to  mid-size  paper.  Have  BA  in 
journalism  and  political  science.  Have  been 
sportswriter  with  New  Jersey  weekly,  editorial 
assistant  with  New  York  City  business  daily. 
VDT  experience.  Prefer  Zone  2,  then  Mas¬ 
sachusetts.  Connecticut  or  northern  Virginia. 
Box  1177,  Editor  &  Publisher. 

_ PRODUCTION _ 

EXPERIENCED  INDIVIDUAL  seeking  position 
as  production  manager  or  assistant.  Desire 
position  with  progressive,  management 
oriented  daily.  Excellent  technical  knowledge 
in  all  areas,  including  computerized  typeset¬ 
ting,  camera  and  press.  Strong  supervisory  and 
management  skills.  Box  1190,  Editor  &  Pub¬ 
lisher. 


PUBLIC  RELATIONS 


HARD  WORKING  college  graduate  looking  for  a 
public  relations  position.  Have  strong  written/ 
oral  communications  skills,  and  an  eager  to 
learn  the  ins  and  outs  of  the  public  relations 
business.  Clear,  concise  writer  with  years  of 
practical  public  relations  experience.  Prefers 
zones  1,  2,  3,  &  5.  Box  1166,  Editor  &  Pub¬ 
lisher. 


CIRCUUTION  MANAGER— 15  years  experi¬ 
ence.  Young,  aggressive,  caring  and  dedicated 
to  success,  any  Zone.  Strong  in  promotion. 
(914)  692-5865. 

CIRCULATOR,  presently  employed,  marketing 
degree,  seeks  opportunity  in  sales  or  distribu¬ 
tion  with  dynamic  organization  in  New  York 
City,  adjacent  markets.  Box  1197,  Editor  & 
Publisher. 

DISPATCH  SUPERVISOR  or  assistant .  5  years 
as  assistant,  in  60,000  daily,  10  years  total 
experience.  Young,  ambitious,  want  newspaper 
career.  Dale  Borris,  718  Dayton  St,  Kalamazoo 
Ml  49001. 


ZONE  SALES  MANAGER,  currently  in  high 
competitive  Zone  9  metro  market,  seeking  cir¬ 
culation  management  position  in  Zone  5.  Pre¬ 
vious  experience  in  Chicagoland  market. 
Young,  aggressive,  caring  and  dedicated  to 
success.  Box  1047,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


ARTS  writing  expertise.  Award-winning  feature 
writer.  Published,  produced  playwright.  VDT. 
copyediting,  photos.  NoZ-7.  Box  1114,  Editor 
&  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Disinformation 


A  word  so  newly-coined  that  it  doesn’t 
appear  in  most  dictionaries  is  threatening 
to  overwhelm  the  practitioners  of  honest 
journalism. 

It  is  “disinformation.” 

Up  until  recently,  it  was  believed  to 
represent  dirty  tricks  at  high-level  intelli¬ 
gence  activities  whereby  the  spy  masters 
of  one  country  tried  to  plant  erroneous 
information  with  the  spy  apparatus  of 
another  country  in  order  to  mislead  the 
enemy  and  keep  him  off  balance. 

Now,  thanks  to  a  best-selling  novel,  it 
is  said  to  encompass  the  activities  of  the 
KBG,  for  instance,  to  gain  control  of 
media  through  its  own  agents  or  through 
sympathizers  to  publish  only  information 
beneficial  to  Soviet  causes,  some  of  it 
planted  by  the  KBG,  and  to  kill  all 
stories  regardless  of  source  that  would 
be  detrimental  to  those  aims. 

Ergo,  disinformation. 

“The  Spike”  is  the  novel  by  Arnaud 
de  Borchgrave  and  Robert  Moss  (Crown 
Publisher,  Inc.  $12.95).  It  is  an  enjoyable 
thriller  about  an  investigative  reporter 
who  is  an  anti-war  idealist  in  the  days  of 
Viet  Nam  but  discovers  he  has  been 
duped  by  planted  KBG  information.  He 
gains  his  perspective  when  his  article  of 
exposure  is  spiked  by  his  editors  and  he 
discovers  they  are  part  of  the  disinforma¬ 
tion  apparatus  which  even  includes  high 
officers  of  the  CIA.  Our  hero  fortunately 
finds  help  in  Washington  and  develops 
evidence  to  convince  a  doubting  Presi¬ 
dent  and  correct  the  whole  situation.  If 
right  had  not  prevailed  there  would  have 
been  no  story. 

Unfortunately,  some  people  are  ac¬ 
cepting  this  yarn  as  representing  the  true 
facts  of  life  in  the  media. 

The  Wall  Street  Journal,  in  one  of  the 
rare  reviews  of  a  novel,  referred  to  it  as  a 
“blurred  distinction  between  fact  and 
fiction.”  The  reviewer,  Edward  Jay  Ep¬ 
stein,  wrote  “this  view  of  the  news  proc¬ 
ess  strikes  me  as  an  absurd  flight  of  im¬ 
agination  on  the  part  of  the  authors.” 

Naturally,  that’s  what  it  is  and  what 
makes  it  a  novel.  But,  look  at  what  is 
happening! 

Time  magazine  on  Oct.  6  carried  a 
story  about  two  French  journalists  who 
have  been  charged  with  using  secret 
foreign  contacts  to  jeopardize  national 
security.  Time’s  headline  shouts 
“Crackdown  on  ‘Disinformation’  ”  and 
the  article  says:  “Other  French  jour¬ 
nalists  are  wondering  whether  the  cam¬ 
paign  against  disinformation  is  beginning 
to  restrict  the  free  flow  of  information.” 

Time  even  quotes  and  takes  seriously 
the  Soviet  spy  master  in  “The  Spike”: 
“The  Plan  we  devised  three  years  ago 
was  to  develop  our  capacity  to  influence 
public  opinion  in  the  West,  through 
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disinformation  fed  to  governments  and 
opinion  formers  and  above  all,  through 
media  operations.” 

It  is  a  fact  that  the  press  is  Number 
One  on  the  list  of  every  organization  in 
and  out  of  government  that  wants  to  lead 
or  mislead  public  opinion  for  honest  or 
dishonest  reasons.  Sometimes  they  suc¬ 
ceed  in  conning  the  press,  but  more  fre¬ 
quently  they  do  not. 

It  is  a  fact,  also,  that  some  members  of 
the  press  have  been  pro-Marxist,  or 
pro-something  else,  and  have  abused 
their  trust.  It  can  also  be  said  of  some 
members  of  other  professions,  such  as 
the  law. 

Someone,  somewhere,  sometime,  is 
going  to  try  to  put  something  over  on  the 
press.  And  it  will  always  be  so.  It  would 
be  naive  to  believe  otherwise. 

But  members  of  the  press  are  doing 
themselves  and  their  profession  a  disser¬ 
vice  by  assuming  or  suggesting  that  prac¬ 
titioners  of  disinformation  can  subvert  a 
major  segment  of  the  press  and  get  away 
with  it  for  any  length  of  time. 

The  First  Amendment  to  the  Constitu¬ 
tion  was  predicated  on  the  theory  that 
with  freedom  of  thought  and  expression, 
plus  a  multiplicity  of  voices,  truth  will 
prevail  in  the  market  place.  That  has 
proven  to  be  correct  and,  we  believe, 
will  continue  to  be.  It  is  the  natural  pro¬ 
tection  against  the  threat  of  disinforma¬ 
tion. 

In  the  meantime,  however,  let’s  not 
give  the  public  the  idea  it  has  happened, 
is  happening  or  can  happen.  We  don’t 
believe  it  can. 

Okla.  Publishing  Co. 
buys  Colorado  ranch 

The  Oklahoma  Publishing  Co.,  Ok¬ 
lahoma  City,  also  owner  of  the  Colorado 
Springs  Sun,  announced  that  it  has 
“agreed  to  become  a  principal  in  the 
$11.5  million  purchase  of  a  sprawling 
ranch  south  of  Denver.” 

The  story  quoted  company  president, 
Edward  Gaylord,  as  saying  the  company 
will  enter  into  a  joint  venture  with  Wil¬ 
liam  Simon,  former  U.S.  Treasury  Sec¬ 
retary,  and  Bruce  Shepard,  former  head 
of  the  Chamber  of  Commerce  in  Col¬ 
orado  Springs,  to  develop  the  11,263- 
acre  property  “for  the  best  planning  and 
proper  use  of  the  historic  Greenland 
Ranch.” 

Gaylord  mentioned  that  the  property, 
14  miles  north  of  Colorado  Springs,  and 
27  miles  south  of  Denver,  is  the  com¬ 
pany’s  third  Colorado  investment  in  the 
last  three  years.  The  company  has  what 
he  called  “a  good  stake”  in  Standard 
Metals  Corp.,  which  operates  a  gold 
mine  at  Silverton. 


Calif,  lawyers  may 
offer  legal  advice 
in  newspapers 

California  lawyers  may  be  authorized 
of  offer  specific  legal  advice  through  the 
media  beginning  early  in  1981. 

If  the  authorization  is  granted, 
California  will  join  only  6  other  jurisdic¬ 
tions  in  the  nation  which  permit  specific 
legal  advice  through  the  media.  They  are 
Idaho,  Illinois,  Maine,  Massachusetts, 
Nebraska  and  Washington,  D.C. 

The  California  Bar’s  Committee  on 
Professional  Responsibility  and  Conduct 
is  presently  seeking  public  comment  re¬ 
garding  a  proposal  to  repeal  a  43- year-old 
rule  which  states: 

“A  member  of  the  State  Bar  shall  not 
advise  inquirers  .  .  .  through  ...  a 
newspaper,  radio,  or  other  public 
medium  ...  in  respect  to  their  specific 
legal  problems  ...” 

The  State  Bar’s  Board  of  Governors 
initiated  the  call  for  public  comment  on 
July  25  when  it  was  advised  that  the  pres¬ 
ent  rule  may  not  withstand  future  First 
Amendment  challenges  on  free  speech 
grounds. 

The  rule  had  originally  been  adopted 
to  prevent  potential  harm  to  individuals 
and  to  the  general  public. 

It  was  feared  that  a  layman’s  question 
in  a  typical  question-answer  column 
would  provide  insufficient  detail  and 
than  answers  would  be  so  general  that 
“the  untrained  layman  who  might  rely  on 
such  information”  might  cause  harm  to 
himself  if  he  acted  on  such  advice,  the 
Bar’s  committee  reported. 

Individuals  wanting  to  offer  comment 
by  the  November  17  deadline  may  write 
to  the  California  State  Bar’s  PRC  Com¬ 
mittee  at  555  Franklin  St.,  San  Fran¬ 
cisco,  Calif.  94102. 

The  earliest  date  for  further  action  by 
the  Board  of  Governors  is  January  23.  If 
it  votes  repeal,  the  California  Supreme 
Court  will  be  asked  to  approve  the  repeal 
of  the  rule  which  is  binding  upon  lawyers 
until  the  court  acts. 

Monitor  designated 
‘historic  site’ 

The  Christian  Science  Monitor  was 
designated  as  a  Historic  Site  in  Jour¬ 
nalism  this  week  by  Sigma  Delta  Chi, 
the  Society  of  Professional  Journalists. 
The  Monitor  is  one  of  only  three  such 
historic  sites  recognized  in  1980. 

Earl  W.  Foell,  editor  of  the  Monitor, 
accepted  the  bronze  plaque  on  behalf  of 
the  Monitor  from  Charles  R.  Novitz,  the 
national  vicepresident  of  Sigma  Delta 
Chi,  The  ceremony  was  held  in  the  lobby 
of  The  Christian  Science  Publishing  So¬ 
ciety  in  Boston  where  the  Monitor  is  pub¬ 
lished. 
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IDEAS  AT  WORK  FOR  YOU. 


TheDC-IO 
flies  as  far 
as  the  moon 
and  bock 
twice  a  day. 


Passengers  love  its  roominess, 
with  seats  every  bit  as  wide  as  those 
in  the  jumbo  jets. 

And  the  Super  80  is  quiet  both 
inside  and  out— quieter  than  any 
commercial  jetliner  now  flying  with 
major  airlines. That’s  good  news  not 
just  for  passengers,  but  for  airport 
neighborhoods,  too. 


It's  a  480,000-mile  round-trip  to  the 
lunar  landscape— quite  a  journey. 

Yet  the  worldwide  DC-10  fleet  flies 
the  equivalent  of  two  such  trips  every 
single  day,  enroute  to  170  cities  in 
90  countries.  And  it  carries  150,000 
passengers  a  day,  in  spacious,  quiet 
comfort.  In  all,  more  people  have 
flown  DC-1  Os  than  live  in  the 
entire  U.S.! 

As  big  and  comfortable  as  it  is,  the 
DC-10  is  also  easy  on  fuel. The  short- 
range  Series  10  is  the  second  most 
fuel-efficient  commercial  jetliner  in 
the  skies. 


Searching  and  researching 
for  alternate  energy  sources. 

McDonnell  Douglas  is  hard  at  work 
on  a  number  of  advanced  research 
projects  to  help  meet  the  world's 
future  energy  needs.  Here  are 
just  three: 

A  solar  power  plant  we’ve  designed 
and  are  helping  to  build  for  the  U.S. 
Government  is  a  giant  step  toward 
the  development  of  solar  energy. 
What  we  learn  from  this  plant,  called 
Solar  One,  may  one  day  provide  the 
power  source  for  irrigation,  crop 
drying,  desalination,  refrigeration, 
space  heating  and  cooling— even 
enhanced  oil  recovery. 

Our  work  in  fusion  energy  is  mak¬ 
ing  progress,  too. We’ve  helped 
develop  a  device  to  generate  power 
to  light  the  way  for  nuclear  fusion. 
With  our  help,  this  safe,  clean,  abun¬ 
dant  energy  source  may  well  become 
a  practical  alternative  by  the  end 
of  the  century. 


Whichever  way  the  wind  blows,  our 
Giromill  will  capture  it  and  convert  it 
to  electrical  or  mechanical  energy. 
Now  under  test,  this  giant  windmill 
can  generate  enough  electricity  for 
15  homes,  or  run  deep  well  irrigation 
pumps  for  hundreds  of  acres  of 
farmland. 


Meet  the  fuel  miser. 

The  new  DC-9  Super  80  is  the 
number  one  fuel-saver— 40  percent 
more  fuel  efficient  than  today’s  most 
widely  flown  jetliner. 


Learn  more  about  our  ideas  and 
how  they  work  for  you.  Send  for  our 
free  booklet, “What  We  Do'.' Write 
McDonnetl  Douglas,  Box  14526, 

St.  Louis,  MO  63178. 


A  JOB?  LET  S  SWAP  RESUMES  SEND  YOURS.  WE  LL  SEND  OURS  AN  EQUAL  OPPORTUNITY  EMPLOYER  WRITE;  BOX  14526.  ST  LOUIS  MO  63178 


Memphis  Press-Scimitar 


It’s  a  Birthday  Celebration  . . 
the  Memphis  Press-Scimitar 
is  100  years  old. 

1880-1980 


Our  centennial  year  has  rolled 
around  and  we’re  prouder  than 
ever  of  our  accomplishments 
during  the  past  100  years.  As  a 
vital  part  of  Memphis  and  the 
Mid-South,  we’ve  grown  right 
along  with  the  area  —  an  area 
which  has  blossomed  from  a 
small  riverport  into  a  thriving 
metropolis  that  ranks  among 
the  nation’s  largest  cities. 


Memphis  20  years  after  The  Scimitar  was  founded 


As  we  recognize  the  virtues  of 
past  achievements,  we  continue 
to  strive  to  mesh  the  highest 
caliber  of  news  coverage  with 
a  sense  of  community  responsi¬ 
bility.  After  a  century,  we’re 
prouder  than  ever  of  our  product 
We  look  forward  to  another 
100  years. 


Memphis  Press-Scimitar’s  home  today 


495  Union  Avenue,  Memphis,  Tennessee  38101 
A  SCRiPPS-HOWARD  NEWSPAPER 


Represented  nationally  by  Story  &  Kelly-Smith,  Inc., 
with  offices  in  New  York,  Atlanta,  Boston,  Chicago,  Dallas, 
Detroit,  Los  Angeles,  Philadelphia,  and  San  Francisco 
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